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ABSTRAK 

 

CV KeSEMaT Mangrove Indonesia (KeMANGI) merupakan perusahaan di Semarang 

yang bergerak di bidang konservasi mangrove, produksi olahan berbasis mangrove, serta 

penyediaan jasa dan layanan terkait ekosistem pesisir. Perusahaan ini membutuhkan media 

komunikasi yang efektif untuk memperkuat ekuitas merek (brand equity) dan menjalin 

hubungan dengan stakeholder eksternal. Penelitian ini bertujuan untuk memproduksi video 

company profile yang menampilkan produk dan layanan CV KeMANGI sebagai media 

komunikasi visual yang informatif dan persuasif. Metode penelitian dilakukan melalui 

observasi, wawancara, dan dokumentasi, yang kemudian diimplementasikan dalam tiga 

tahap utama, yaitu pra-produksi (perencanaan konsep, penulisan naskah, dan penyusunan 

Standart Sequence Guide), produksi (pengambilan gambar di kantor, area pesisir, kegiatan 

bazar, serta proses penyuntingan), dan pasca-produksi (distribusi melalui kanal digital 

hingga tahap review). Hasil akhir berupa video company profile berdurasi ±5 menit yang 

memuat profil perusahaan, visi misi, produk, layanan, serta komitmen terhadap pelestarian 

lingkungan pesisir. Video ini terbukti mampu meningkatkan keterlibatan audiens di media 

sosial dan memperkuat persepsi positif stakeholder terhadap citra perusahaan. Dengan 

demikian, produksi video company profile dapat menjadi strategi komunikasi yang efektif 

untuk membangun brand equity serta memperluas jangkauan informasi perusahaan kepada 

publik. 

Kata kunci: Company Profile, brand equity, media informasi, CV KeMANGI. 
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ABSTRACT 

 

CV KeSEMaT Mangrove Indonesia (KeMANGI) is a company based in Semarang engaged 

in mangrove conservation, mangrove-based product development, and the provision of 

services related to coastal ecosystems. The company requires effective communication 

media to strengthen its brand equity and establish relationships with external stakeholders. 

This study aims to produce a company profile video that presents KeMANGI’s products and 

services as an informative and persuasive visual communication medium. The research 

methods employed include observation, interviews, and documentation, which were 

implemented through three main stages: pre-production (concept development, 

scriptwriting, and preparation of the Standard Sequence Guide), production (footage 

acquisition at the office, coastal areas, community bazaar, and editing process), and post-

production (distribution through digital platforms and review). The final product is a 

company profile video with a duration of approximately five minutes, featuring the 

company’s profile, vision and mission, products, services, and commitment to coastal 

environmental conservation. The video has proven to increase audience engagement on 

social media and strengthen stakeholders’ positive perceptions of the company’s image. 

Therefore, producing a company profile video can serve as an effective communication 

strategy to build brand equity and expand the company’s information outreach to the 

public. 

Keywords: Company profile, brand equity,  information media, CV KeMANGI. 
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