REFERENCES

Abudayyeh, D., Almomani, M., Almomani, O., Jaber, D., & Alhelo, E. (2023).
Examining the Determinants of Electric Vehicle Acceptance in Jordan: A
PLS-SEM Approach. World Electric Vehicle Journal, 14(11), 1-24.
https://doi.org/10.3390/wevj14110304

Adhy, S. (2025). BYD Dominasi Penjualan Mobil Listrik di Indonesia pada Awal
2025. Katadata.Co.ld. https://otomotif.katadata.co.id/mobil/byd-dominasi-
penjualan-mobil-listrik-di-indonesia-pada-awal-2025-15017

Aeternus. (2025). The Journey to the Top: BYD’s Marketing Strategy.
Aeternus.Com. https://www.aeternus.rs/the-journey-to-the-top-byds-
marketing-strategy/

Ahmad, F., Lapian, J., & Soegoto, A. S. (2016). Analisis Green Product Dan
Green Marketing Strategy Terhadap Keputusan Pembelian Produk the Body
Shop Di Manado Town Square. Jurnal EMBA, 4(1), 33-44.
https://ejournal.unsrat.ac.id/index.php/emba/article/view/11557

Ajzen, 1. (1991). The theory of planned behavior. Organizational Behavior and
Human Decision Processes, 50(2), 179-211.

Andryan, D., Djatmika, E. T., & Suharsono, N. (2024). Jurnal Bisnis dan
Manajemen The Influence of Green Marketing Strategy on Purchase
Decisions Mediated by Purchase Interest ( Case Study of Electric Cars at
Prestige MotorCars Indonesia ) Jurnal Bisnis dan Manajemen. Jurnal Bisnis
Dan Manajemen, 11(2), 253—-258.

Antonius, F. (2019). Pengaruh Green Perceived Value, Green Perceived Risk,
Green Consumer Consfusion, Green Trust, Consumer Guilt, Self Monitoring,
Pride Dan Perceived Consumer Effectiveness Terhadap Green Purchase
Intention (Kasus Starbucks Jakarta). Jurnal Manajemen Bisnis Dan
Kewirausahaan, 2(4), 106-112. https://doi.org/10.24912/jmbk.v2i4.4870

Aprilia, 1. E., Putri, A. B., & Sanusi, A. (2023). Pengaruh Harga, Kualitas Produk,
Dan Kualitas Pelayanan Terhadap Keputusan Pembelian Di Warung Mie
Aceh Jamboe Raya Bandar Lampung. Seminar Nasional Hasil Penelitian
Dan Pengabdian Masyarakat 2023, 1(2), 249-267.

87



88

https://jurnal.darmajaya.ac.id/index.php/PSND/article/view/3880

Arseculeratne, D., & Yazdanifard, R. (2013). How Green Marketing Can Create a
Sustainable Competitive Advantage for a Business. International Business
Research, 7(1), 130-137. https://doi.org/10.5539/ibr.v7n1p130

Artaya, I. P., Baktiono, R. A., & Kamisutara, M. (2021). Penggunaan Kemasan
Microwave Save dan Perbaikan Label Produk Untuk Meningkatkan Daya
Saing Usaha Rumahan. Madaniya, 2(4), 343-354.
https://www.researchgate.net/publication/370858183 Penggunaan_Kemasan
_Microwave_Save_dan_Perbaikan_Label Produk Untuk Meningkatkan_Da
ya Saing_Usaha Rumahan/link/646658ea9533894cac799afc/download?_tp
=eyJjb250ZXh0ljp7ImZpcnNOUGFNZSI6InB1Y mxpY 2F0aW9uliwicGFn

Ashoush, N., & Kortam, W. (2022). The impact of green marketing strategies on
consumers’ purchasing intention. The Business and Management Review,
13(02), 8-9. https://doi.org/10.24052/bmr/v13nu02/art-23

Automotive Quest. (2024). Advancing Automotive Solutions: BYD'’s Battery
Technology Explained. Automotivequest.Com.
https://automotivequest.com/byds-battery-technology/

Ayu, C. P., & Wardhana, A. (2021). Pengaruh Green Marketing Mix Terhadap
Brand Image The Body Shop Pada Store Festival Citylink Bandung. Journal
of Management and Business Review, 18(1), 60-76.
https://doi.org/10.34149/jmbr.v18i1.218

Bi, C.,, Jin, S., & Li, Y. (2023). Can green advertising increase consumers’
purchase intention of electric vehicles? An experimental study from China.
Journal of Cleaner Production, 4109.
https://doi.org/10.1016/j.jclepro.2023.138260

BYD. (2025). About BYD. BYD.Com. https://www.byd.com/rw/about-byd

D’Souza, C., Taghian, M., Lamb, P., & Peretiatkos, R. (2006). Green products
and corporate strategy: an empirical investigation. Society and Business
Review, 1(2), 144-157. https://doi.org/10.1108/17465680610669825

Delafrooz, N., Taleghani, M., & Nouri, B. (2014). Effect of green marketing on
consumer purchase behavior. QScience Connect, 2014(1), 1-9.



89

https://doi.org/10.5339/connect.2014.5

Ferdinand, A. (2014). Metode Penelitian Manajemen. Universitas Diponegoro.

Ferdinand, A. T. (2020). Metode Penelitian Manajemen: Pedoman Penelitian
untuk Penulisan Skripsi Tesis dan Desertasi IImu Manajemen. Badan
Penerbit-UNDIP.

Firdaus, F. (2023). Green Product Purchase Decision: the Role of Environmental
Consciousness and Willingness To Pay. Jurnal Aplikasi Manajemen, 21(4),
1045-1060. https://doi.org/10.21776/ub.jam.2023.021.04.14

Gaikindo. (2023). GAIKINDO: Permintaan Mobil Listrik Ada, tapi tak Besar.
Gaikindo. https://www.gaikindo.or.id/gaikindo-permintaan-mobil-listrik-ada-
tapi-tak-besar/

Genoveva, G., & Berliana, W. (2021). Pengaruh Green Marketing Mix terhadap
Brand Image Produk Tupperware. Journal of Management and Business
Review, 18(1), 60-76. https://doi.org/10.34149/jmbr.v18i1.218

Genoveva, G., & Samukti, D. R. (2020). Green Marketing: Strengthen the Brand
Image and Increase the Consumers’ Purchase Decision. Mix Jurnal limiah
Manajemen, 10(3), 367. https://doi.org/10.22441/mix.2020.v10i3.004

Ghozali, 1. (2018). Aplikasi Analisis Multivariate dengan Program IBM SPSS 25.
Badan Penerbit Universitas Diponegoro Semarang.

Hikmatunnisa, H., Purwanti, R. S., & Setiawan, I. (2020). Pengaruh Green
Product dan Green Advertising terhadap Keputusan Pembelian (Suatu Studi
pada Pe,beli yang Menghuni Perumahan Garden City Ciamis). Business
Management and Entrepreneurship Journal, 2(September), 130-140.

Hossain, A., & Khan, M. Y. H. (2018). Green Marketing Mix Effect on
Consumers Buying Decisions in Bangladesh. Marketing and Management of
Innovations. Sustainability (Switzerland), 4(4), 298.

Hudayah, S., Ramadhani, M. A., Sary, K. A., Raharjo, S., & Yudaruddin, R.
(2023). Green perceived value and green product purchase intention of Gen
Z consumers: Moderating role of environmental concern. Environmental
Economics, 14(2), 87-102. https://doi.org/10.21511/ee.14(2).2023.07

Irsalina, N., & Susilowati, H. (2023). Pengaruh Green Marketing Mix Terhadap



90

Keputusan Pembelian Produk Tupperware. Dinamika: Jurnal Manajemen
Sosial Ekonomi, 3(1), 41-51. https://doi.org/10.51903/dinamika.v3i1.268
Iswadi, D. (2025). Pelaksanaan Uji Emisi Jangan Angot-angotan. RM.Id.
https://rm.id/baca-berita/megapolitan/264136/kualitas-udara-di-dki-turun-

saat-musim-kemarau-pelaksanaan-uji-emisi-jangan-
angotangotan#:~:text=Terlebih%2C data Dinas LH DKI Jakarta 2020, persen
dari total polusi udara di Jakarta.&text=Sesuai Peraturan Guber

James, R. (2025). Carbon Footprint Face-Off: A Full Picture of EVs vs. Gas
Cars. Recurrent. https://www.recurrentauto.com/research/just-how-dirty-is-
your-ev

Jennah, H., & Ismail, andy. (2023). Pengaruh Green Marketing Mix Terhadap
Purchase Decision Dalam Menggunakan Eco Friendly Product. Journal of
Trends Economics and Accounting Research, 3(4), 390-398.
https://doi.org/10.47065/jtear.v3i4.636

Johannes, J., Suswita, R., & llunitedra. (2016). PENGARUH GREEN PRODUCT
TERHADAP BRAND IMAGE PRODUK AIR MINUM DALAM
KEMASAN MEREK AQUA. Digest Marketing Journal, 1(1).
http://portalgaruda.fti.unissula.ac.id/index.php?ref=browse&mod=viewarticl
e&article=420025

Kawengian, N., Dotulong, L. O. H., & Samadi, R. L. (2024). PADA RESTORAN
BIGFISH MANADO THE INFLUENCE OF GREEN MARKETING AND
PRICING ON PURCHASING DECISIONS AT BIGFISH RESTAURANTS
MANADO Jurnal EMBA Vol . 12 No . 3 Juli 2024 | Hal . 1425-1435
Gambar 1 . Angka Konsumsi Ikan Nasional ( 2011-2022 ) Sumber : statisti.
Jurnal EMBA, 12(3), 1425-1435.
https://ejournal.unsrat.ac.id/v3/index.php/emba/article/view/57596/47728

Kotler, P., & Armstrong, G. (2016). Prinsip-prinsip Pemasaran (13th ed.).
Erlangga.

Lady, Lady, & Angelino, K. (2024). Analysis Factors that Influence Purchase
Intention Based on Brand Trust for Electric Cars. International Journal of
Multi Discipline Science (1J-MDS), 7(1), 83. https://doi.org/10.26737/ij-



91

mds.v7il1.5179

Mahendra, D. F., & Nugraha, A. K. N. A. (2021). Green Marketing dan CSR
Terhadap Keputusan Pembelian dengan Pengetahuan Konsumen Sebagai
Variabel Moderasi. Jurnal Penelitian Dan Pengembangan Sains Dan
Humaniora, 5(1), 28-38. https://doi.org/10.23887/jppsh.v5i1.33141

Masturoh, L. M. (2017). Pengaruh Green Products, Green Advertising, dan Green
Brand terhadap Keputusan Pembelian Konsumen pada Produk Green Bag di
Carrefour Kota Malang. Jurnal Illmiah Mahasiswa FEB, 5(1).
https://jimfeb.ub.ac.id/index.php/jimfeb/article/view/3496?utm_source=chatg

pt.com
Muhamad, N. (2025). Ini Tipe Mobil BYD Terlaris di Pasar Indonesia Kuartal |
2025. Databoks. https://databoks.katadata.co.id/transportasi-

logistik/statistik/68089bdf1929/ini-tipe-mobil-byd-terlaris-di-pasar-
indonesia-kuartal-i-2025

Mustain, M., Jamaluddin, J., & Baharuddin, A. (2023). Pengaruh Citra Merek
terhadap Keputusan Pembelian (Pada Konsumen Eiger Store Cabang
Rappocini). Jurnal Administrasi Bisnis, 2(2), 159.
https://doi.org/10.26858/jab.v2i2.46280

Nekmahmud, M., & Fekete-Farkas, M. (2020). Why not green marketing?
Determinates of consumers’ intention to green purchase decision in a new
developing  nation.  Sustainability  (Switzerland), 12(19), 1-31.
https://doi.org/10.3390/su12197880

Oanh, T. T. T. (2024). Factors Affect Green Product Purchase Decisions: The
Mediating Role of Green Brand Image. International Journal of Scientific
Research and Management (IJSRM), 12(05), 6402-6417.
https://doi.org/10.18535/ijsrm/v12i05.em11

OHCE UGM. (2024). Polusi Jakarta Peringkat 1 di Dunia, Bagaimana
Dampaknya pada Kesehatan? OHCE UGM.
https://ohce.wg.ugm.ac.id/polusi-jakarta-peringkat-1-di-dunia-bagaimana-
dampaknya-pada-kesehatan/

Polonsky, M. . (1994). An Introduction To Green Marketing. Electronic Green



92

Journal.

Putra, W. Di, Ernawati, S., & Widakdo, S. (2024). Pengaruh Green Marketing
Dan Sosial Media Marketing Terhadap Keputusan Pembelian Konsumen
Produk Jajanan Khas Bima. 15(3), 446-454.

Rauf, A., Tovtora, F. D., & Sopiyan, A. (2024). Pengaruh Digital Marketing Dan
Green Promotion Terhadap Keputusan Pembelian Toyota Raize the Influence
of Digital Marketing and Green Promotion on the Decision To Purchase
Toyota Raize. Digital Business Journal (DIGIBIS, 2(2), 98-111.
https://doi.org/10.31000/digibis.v2i2

Ridwan, M., DH, F. A., & Bafadhal, A. S. (2018). Pengaruh Green Product, Green
Advertising Dan Green Brand Terhadap Keputusan Pembelian (Survei pada
Mahasiswa Jurusan limu Administrasi Bisnis Angkatan 2013/2014 dan
2014/2015 Fakultas llmu Administrasi Universitas Brawijaya Konsumen Air
Minum  Kemasan  Mer. Jurnal  Administrasi  Bisnis,  55(1).
https://administrasibisnis.studentjournal.ub.ac.id/index.php/jab/article/view/2
243

Riyanto, V., Soesanto, S. B., & Sthombing, S. O. (2018). Peranan Ekolabel Dalam
Niat Pembelian: Suatu Studi Empiris Pada Merek the Body Shop. Mix:
Jurnal lImiah Manajemen, 8(3), 504.
https://doi.org/10.22441/mix.2018.v8i3.004

Rosadi, 1., Mardiah, A., & Sehani, S. (2023). PENGARUH CITRA MEREK DAN
PROMOSI TERHADAP KEPUTUSAN PEMBELIAN SEPEDA MOTOR
HONDA PADA UD SONIC MOTORKECAMATAN KAMPAR.
Publicness: Journal Of Public Administration Studies, 2(2), 167-175.
https://publicness.ppj.unp.ac.id/index.php/publicness/article/view/98/99

Sembiring, R. J. (2021). The Effect Green Marketing Mix on Corporate Image as
Well as Implication for Purchase Intention of Food and Beverages
Companies In Indonesia. Journal of Social Science, 2(2), 210-222.
https://doi.org/10.46799/jss.v2i2.112

Siagian, G. Y. H. (2020). Faktor-Faktor yang Mempengaruhi Proses Pengambilan

Keputusan Pembelian di Restoran Bakso Boedjangan Matraman Jakarta



93

Timur. Jurnal Sosial Ekonomi Dan Humaniora, 6(1), 68-77.
https://doi.org/10.29303/jseh.v6i1.80

Sohail, M. S. (2017). Green marketing strategies: how do they influence
consumer-based brand equity? Journal for Global Business Advancement,
10(3), 229-243.
https://www.inderscienceonline.com/doi/10.1504/JGBA.2017.084607

Sugiyono. (2019). Metode Penelitian Kuantitatif, Kualitatif dan R&D. Alfabeta.

Tirto.id. (2021). Menuju Indonesia Lebih Baik dengan Mobil Listrik. Tirto.ld.
https://tirto.id/menuju-indonesia-lebih-baik-dengan-mobil-listrik-
f943#google_vignette

Titing, A. S., Ismanto, I., & Wahyuni, T. (2023). Pengaruh Perilaku Konsumen
Dan Store Atmosphere Terhadap Keputusan Pembelian Pada Cafe The Scoop
Di Kabupaten Kolaka. Transformasi: Journal of Economics and Business
Management, 2(4), 105-118.
https://doi.org/10.56444/transformasi.v2i4.1117

Tridiwianti, F. (2021). Pengaruh Green Product Awareness Dan Pengetahuan
Produk Terhadap Keputusan Pembelian Produk Green Body Care. Jurnal
Pendidikan Tata Niaga (JPTN), Vol 9(1), 1104-1110.

Ulfiah, U., Zainal, V. R., & Hakim, A. (2023). The Effect of Green Marketing on
Brand Image and Impact on Purchasing Decision (Case Study on Student of
The Faculty of Administrative Sciences, Universitas Brawijaya WHO
Purchase Tupperware Products). Dinasti International Journal of Digital
Business Management, 4(5), 933-944.
https://doi.org/10.31933/dijdbm.v4i5.2007

Vital Srategies. (2025). Sumber Utama Polusi Udara di DKI Jakarta. In Vital
Srategies (Vol. 8, Issue 11). https://doi.org/10.1371/journal.pone.0078692

Wolok, T. (2019). Analysis of The Effect of Green Marketing on Consumer
Purchasing Decisions on The Body Shop Gorontalo Product. 1JABIM:
International Journal of Applied Business & International Management,
4(2), 2621-2862. https://www.neliti.com/id/publications/400051/analysis-of-

the-effect-of-green-marketing-on-consumer-purchasing-decisions-on-th



94

Wu, S.-l., & Chen, Y.-J. (2014). The Impact of Green Marketing and Perceived
Innovation on Purchase Intention for Green Products. International Journal
of Marketing Studies, 6(5), 81-100. https://doi.org/10.5539/ijms.v6n5p81

Xu, Y., Du, J., Khan, M. A. S., Jin, S., Altaf, M., Anwar, F., & Sharif, I. (2022).
Effects of Subjective Norms and Environmental Mechanism on Green
Purchase Behavior: An Extended Model of Theory of Planned Behavior.
Frontiers in Environmental Science, 10(February), 1-13.
https://doi.org/10.3389/fenvs.2022.779629

Yanti, M. N., Sadat, M. A., & Sari, D. A. P. (2023). Pengaruh Brand Ambassador,
Brand Image, dan Product Quality Terhadap Purchase Decision Produk Body
Care di Jabodetabek. Jurnal Bisnis, Manajemen, Dan Keuangan, 4(1), 98-
113. https://doi.org/10.21009/jbmk.0401.08



