DAFTAR PUSTAKA

Adinata, W., Rusylda, E., Meti, Saraswati, H., & Hidayat, W. (2023). Pengaruh
Penggunaan QRIS Sebagai Alat Pembayaran Terhadap Kepuasan Nasabah.
BUSINESS: Scientific Journal of Business and Entrepreneurship, 1(2), 94—
108..

Alkhowaiter, W. A. (2020). Digital payment and banking adoption research in
Gulf countries: A systematic literature review. International Journal of
Information Management, 53(February), 102102.
https://doi.org/10.1016/j.ijinfomgt.2020.102102

Antoni, S. (2022). Pengaruh Faktor Budaya, Sosial, Pribadi dan Psikologi
Terhadap Keputusan Pembelian di Kedai Mie Surabaya Pasir Pengaraian
Rohul. In Universitas Islam Riau (Issue 8.5.2017).

Arwan, N. S. (2022). Analisis Minat Penggunaan Sistem Quick Respons
Indonesia Standard Terhadap Usaha Mikro, kecil dan Menengah Di Kota
Medan. Universitas Islam Negeri Sumatra Utara, 8.5.2017, 2003-2005.

Benu, Y. (2020). Human Resource Management (Hrm) In Industry 5.0.
s.l.:Yogyakarta: Zahir Publishing.

Bui, N., Pham, L., Williamson, S., Mohebbi, C., & Le, H. (2020). Intention to use
mobile commerce: Evidence from emerging economies. International
Journal  of  Enterprise  Information  Systems,  16(1), 1-30.
https://doi.org/10.4018/1JEIS.2020010101

Chandon, P., Wansink, B., & Laurent, G. (2000). A Benefit Congruency
Framework of. Journal of Marketing, 64, 65-81.

Chen, S. (2024). The Impact of Brand Awareness on Purchase Intention.
Highlights in Business, Economics and Management, 30, 239-246.
https://doi.org/10.54097/88gfk880

Czinkota, M. R., Kotabe, M., Vrontis, D., & Shams, S. M. R. (2021). Designing
Effective Promotion and Advertising Strategies (Issue  August).
https://doi.org/10.1007/978-3-030-66916-4_12

Fahima, N. (2023). Manfaat dan Bahaya Penggunaan Mobile Payment Dana pada
UMKM di Indonesia. Universitas Muhammadiyah Surabaya.

Faradannisa, M., & Supriyanto, A. (2022). Kepuasan Pelanggan Ditinjau dari

86



87

Store Atmosphere, Kualitas Produk, Kualitas Pelayanan dan Etika Bisnis
Islam. Attanwir : Jurnal Keislaman Dan Pendidikan.

Firdaus, M. R. (2018). E-Money Dalam Perspektif Hukum Ekonomi Syariah.
Tahkim, 14(1). https://doi.org/10.33477/thk.v14i1.613

Ghozali, 1. (2014). Structural Equation Modeling, Metode Alternatif dengan.
Partial Least Square (PLS) (4th ed.). Badan Penerbit Universitas
Diponegoro.

Grover, P., Kar, A. K., Janssen, M., & llavarasan, P. V. (2019). Perceived
usefulness, ease of use and user acceptance of blockchain technology for
digital transactions—insights from user-generated content on Twitter.
Enterprise Information Systems, 13(6), 771-800.
https://doi.org/10.1080/17517575.2019.1599446

Hadi, S., & Novi, N. (2015). Faktor-Faktor Yang Mempengaruhi Penggunaan
Layanan Mobile Banking. Optimum: Jurnal Ekonomi Dan Pembangunan,
5(1), 55. https://doi.org/10.12928/optimum.v5i1.7840

Hair, J. F., Black, W. C., Babin, B. J., & Anderson, R. E. (2017). Multivariate
Data Analysis. (7th ed.). Pearson Education, Upper Saddle River.

Han, J. H. (2020). The effects of personality traits on subjective well-being and
behavioral intention associated with serious leisure experiences. Journal of
Asian  Finance, Economics and Business, 7(5), 167-176.
https://doi.org/10.13106/JAFEB.2020.VOL7.NO5.167

Hanina, A. (2021). Efektivitas Penggunaan QRIS Pada Transaksi Penjualan
Potato Life di Roxy Jember. In Universitas Islam Negeri (Vol. 53, Issue
February).

Harahap, A. H. (2021). Pengaruh Penerapan Quick Response Code Indonesian
Standard (Qris) Terhadap Kepuasan Nasabah Bsi Kc¢ 2 Palangka Raya.
s.l.:lain Palangka Raya.

Haryanto, J. O., & Yudhiartika, D. (2017). Pengaruh Personal Selling, Display,
Promosi Penjualan terhadap Kesadaran Merek dan Intensi Membeli pada
Produk Kecantikan Pond’s. Buletin Studi Ekonomi, 17(2), 142-156.
https://www.academia.edu/download/61266316/INTENSI_PEMBELIAN_P
ONDS20191119-65716-04jirp.pdf



88

Hoang, H., & Le, T. T. (2020). The role of promotion in mobile wallet adoption -
A research in Vietnam. Advances in Science, Technology and Engineering
Systems, 5(6), 290-298. https://doi.org/10.25046/aj050635

Kaulu, B., Kaulu, G., & Chilongo, P. (2024). Factors influencing customers’
intention to adopt e-banking: a TAM and cybercrime perspective using
structural equation modelling. Journal of Money and Business, 4(1), 38-53.
https://doi.org/10.1108/jmb-01-2024-0007

Khan, A. A., Jadoon, S., & Tareen, N. A. K. (2016). Impact of Advertising on
Brand Awareness and Commitment in Female Apparel Industry.
International Journal of Academic Research in Business and Social Sciences,
6(3). https://doi.org/10.6007/ijarbss/v6-i3/2041

Kurniyanti, N. (2015). Kesadaran, Persepsi dan Preferensi Konsumen Terhadap
Perilaku Konsumen dalam Mengkonsumsi Buah Lokal Studi Kasus Kawasan
Industri di Jakarta Utara. In Syria Studies (Vol. 7, Issue 1).

Lau, S., & Pradana, M. N. R. (2021). Pengaruh keamanan, kecepatan transaksi
dan kenyamanan terhadap penggunaan mobile payment. KINERJA: Jurnal
Ekonomi Dan Manajemen, 18(2), 288-295.

Lee, Y., & Cheon, H. (2019). A study on the factors affecting the user intention of
omnichannel shopping based on information technology. ACM International
Conference Proceeding Series, 20-24.
https://doi.org/10.1145/3317614.3317623

Liang, S. Z., Xu, J. L., & Huang, E. (2024). Comprehensive Analysis of the Effect
of Social Influence and Brand Image on Purchase Intention. SAGE Open,
14(1), 1-13. https://doi.org/10.1177/21582440231218771

Lumingkewas, E., Tumbuan, W. J. F. A., & Pandowo, M. H. C. (2023). the
Influence of Social Media Marketing, E-Wom and Brand Awareness on
Purchase Intention At Uniqueshop.Ind Jewellery Online Shop. Jurnal
EMBA : Jurnal Riset Ekonomi, Manajemen, Bisnis Dan Akuntansi, 11(3),
347-358. https://doi.org/10.35794/emba.v11i3.49710

Mayanti, R. (2020). Faktor-Faktor Yang Mempengaruhi Penerimaan User
Terhadap Penerapan Quick Response Indonesia Standard Sebagai Teknologi

Pembayaran Pada Dompet Digital. Jurnal llmiah Ekonomi Bisnis, 25(2),



89

123-135. https://doi.org/10.35760/eb.2020.v25i2.2413

Maysitha, N. P. S. A., & Suastini, N. M. (2023). The Role of Brand Awareness in
Mediation: the Effect of Promotion Mix on Purchase Intention at Hotel Aloft
Bali Seminyak. Asian Journal of Management Analytics, 2(3), 289-298.
https://doi.org/10.55927/ajma.v2i3.5014

Mentari, A. D. (2018). Pengaruh Kesadaran, Kecepatan Transaksi, Keamanan,
Manfaat yang Dirasakan dengan Mediasi Persepsi Kemudahan Penggunaan
terhadap Adopsi m-banking BRI Makassar Raya. Journal of Business and
Banking, 8(1), 157-175.

Ningsih, H. A., Sasmita, E. M., & Sari, B. (2021). Persepsi Risiko Terhadap
Keputusan Menggunakan Uang Elektronik ( QRIS ) Pada Mahasiswa. Jurnal
IKRA-ITH Ekonomika, 4(1), 1-9.

Nuha, U., Qomar, M. N., & Maulana, R. A. (2020). Perlukah E-Wallet Berbasis
Syariah? MALIA: Journal of Islamic Banking and Finance, 4(1), 59.
https://doi.org/10.21043/malia.v4i1.8449

Nuralam, I. P., Yudiono, N., Fahmi, M. R. A., Yuliaji, E. S., & Hidayat, T.
(2024). Perceived ease of use, perceived usefulness, and customer
satisfaction as driving factors on repurchase intention: the perspective of the
e-commerce market in Indonesia. Cogent Business and Management, 11(1).
https://doi.org/10.1080/23311975.2024.2413376

Nurfaisah. (2015). Faktor-Faktor Yang Mempengaruhi Minat Konsumen Untuk
Berbelanja Di Pasar Tradisional Kelurahan Lappa Kecamatan Sinjai Utara
Kabupaten Sinjai. Ekp, 13(1), 113-121.

Peng, L., Zhang, W., Wang, X., & Liang, S. (2019). Moderating effects of time
pressure on the relationship between perceived value and purchase intention
in social E-commerce sales promotion: Considering the impact of product
involvement.  Information and  Management, 56(2), 317-328.
https://doi.org/10.1016/j.im.2018.11.007

Phan, T. N., Ho, T. V., & Le-Hoang, P. V. (2020). Factors Affecting the
Behavioral Intention and Behavior of Using E-Wallets of Youth in Vietnam.
The Journal of Asian Finance, Economics and Business, 7(10), 295-302.
https://doi.org/10.13106/jafeb.2020.vol7.n10.295



90

Pranantha, Y. (2021). Pengaruh Kualitas Layanan Dan Fitur Produk Bsi Mobile
Terhadap Kepuasan Nasabah Bank Syariah Indonesia Di Kabupaten
Sleman. Universitas Islam Indonesia.

Prayudi, D., & Nugraha, R. (2022). the Influence of Advertising, Direct
Marketing and Event Experience on Brand Awareness and Their Impact on
Purchase Decision. Jurnal Riset Bisnis Dan Manajemen, 15(01), 50-55.
https://doi.org/10.23969/jrbm.v15i01.4668

Pudjihardjo, M. C., & Wijaya, H. (2015). Tujuan dari penelitian ini dilakukan
adalah untuk mengetahui seberapa besar pengaruh kepercayaan, kemudahan,
kualitas informasi, dan tampilan produk terhadap keputusan pembelian
makanan di. Urnal Hospitality Dan Manajemen Jasa, 3(2), 364-379.

Raninda, R., Wisnalmawati, W., & Oetomo, H. (2022). Effect of Perceived
Usefulness, Perceived Ease of Use, Perceived Security, and Cashback
Promotion on Behavioral Intention to the DANA E-Wallet. Jurnal limiah
Manajemen Kesatuan, 10(1), 63-72.
https://doi.org/10.37641/jimkes.v10i1.1218

Safitri, N. E. (2022). Pengaruh Kemudahan Akses, Trust, Keamanan Terhadap
Minat Nasabah Dalam Menggunakan Layanan Mobile Banking Di Bank Bsi
Kcp Kencong (Vol. 5, Issue 0355).

Saputra, R. A., Fihartini, Y., & Husna, N. (2024). Influence of Easy, Speed and
Security of Transactions on Decision to Use BRI EDC Machine in Indonesia.
Journal of Business Management and Economic Development, 2(03), 1335—
1345. https://doi.org/10.59653/jbmed.v2i03.978

Sari, Y. (2018). Pengaruh Pemberian Aroma Terapi Lavender Terhadap
Peruabhan Kualitas Tidur pada Lansia dengan Gangguan Tidur di UPTD
PSTW Nirwana Puri Samarinda. Kementerian Kesehatan Republik
Indonesia, Pliteknik Kesehatan Kalimantan Timur.

Sarstedt, M., Ringle, C. M., & Hair, J. F. (2021). Partial Least Squares Structural
Equation Modeling (Issue July). https://doi.org/10.1007/978-3-319-05542-8

Sava, A. A., Mas’ud Mizoguchi, K., Hardika, R. A., Luthfyardy, R. N., &
Rakhmawati, N. A. (2024). Pengaruh Penggunaan Metode Pembayaran
QRIS Terhadap Keputusan Pembelian Mahasiswa ITS : Studi Kasus Kantin



91

Pusat ITS. Jurnal Sistem Informasi Dan IImu Komputer, 2(1), 98-111.

Seftila, S., Saryono, O., Haris, F., & Prabowo, E. (2021). Peningkatan Minat Beli
Konsumen Secara Online Dalam Aplikasi E-Commerce. Jurnal Value, 16(2),
499-511.

Shahid, Z., Hussain, T., & Zafar, F. (2017). The Impact of Brand Awareness on
the Consumers’ Purchase Intention. Journal of Accounting & Marketing,
06(01), 34-38. https://doi.org/10.4172/2168-9601.1000223

She, J. M. S. S,, Tak, J. C.,, & Mohan, Y. M. (2022). Factors Affecting the
Intention to Adopt E-Wallet Services During Covid-19 Pandemic. Journal of
Arts & Social Sciences, 5(April), 28-40.

Sovania, E., & Ginting, M. P. (2023). The Role Of Sales Promotion, Ease Of Use,
And Trust Towards Intention To Use E-Wallet. Journal of Applied Business
and Economic (JABE), 10(2), 187-202.

Sriekaningsih, A. (2020). QRIS dan Era Baru Transaksi Pembayaran 4.0. In
Yogyakarta: Andi.

Sugiyono. (2019). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Bandung :
Alphabet.

Sugiyono. (2020). Metode Penelitian Bisnis. Pendekatan Kuantitatif, kualitatif dan
R & D. Bandung: Alfabeta.

Supriyanto, A. (2023). Penjualan Melalui Tiktok Shop Dan Shopee:
Menguntungkan Yang Mana ? Business: Scientific Journal Of Business And
Entrepreneurship, 1, Pp. 1-16. Available At:
Https://Journal.Csspublishing.Com/Index.Php/Business/Article/View/43/16.

Tandon, U., Kiran, R., & Sah, A. (2017). Analyzing customer satisfaction: users
perspective towards online shopping. Nankai Business Review International,
8(3), 266-288. https://doi.org/10.1108/NBRI-04-2016-0012

Tang, X., & Yang, C. C. (2012). Ranking user influence in healthcare social
media. ACM Transactions on Intelligent Systems and Technology, 3(4), 1-
21. https://doi.org/10.1145/2337542.2337558

Teo, A.-C., Tan, G. W.-H., Keng-Boon, O., Hew Teck-Soon, & Yew, K.-T.
(2015). Industrial Management & Data Systems Article information : About

Emerald www.emeraldinsight.com. Industrial Management & Data Systems,



92

115(2), 311-331.

Tololiu, R. M., & Roring, F. (2022). Pengaruh Promosi Dan Testimoni Pelanggan
Terhadap Minat Beli Konsumen Hp Samsung Di Marketplace Facebook (
Studi Kasus Pada Toko Mozamart Manado ) Influence of Promotions and
Customer Testimonials on Consumer Purchase Interests of Samsung Hp in
the Facebo. Jurnal EMBA: Ekonomi Manajemen Bisnis Dan Akuntansi,
10(4), 1110-1120.

Tsai, S. C., Chen, C. H., & Shih, K. C. (2022). Exploring Transaction Security on
Consumers’ Willingness to Use Mobile Payment by Using the Technology
Acceptance Model. Applied System Innovation, 5(6).
https://doi.org/10.3390/asi5060113

Venkatesh, V., Morris, M. G., Davis, G. B., & Davis, F. D. (2003). User
acceptance of information technology: Toward a unified view. MIS
Quarterly: ~ Management Information  Systems, 27(3), 425-478.
https://doi.org/10.2307/30036540

Venkatesh, V., Thong, J. y. ., & Xu, X. (2012). Consumer Acceptance and Use of
Information Technology: Extending the Unified Theory of Acceptance and
Use of Technology by Viswanath Venkatesh, James Y.L. Thong, Xin Xu ::
SSRN. MIS Quarterly, 36(1), 157-178.
https://papers.ssrn.com/sol3/papers.cfm?abstract_id=2002388

Verdugo, G. B., & Ponce, H. R. (2023). Gender Differences in Millennial
Consumers of Latin America Associated with Conspicuous Consumption of
New Luxury Goods. Global Business Review, 24(2), 229-242.
https://doi.org/10.1177/0972150920909002

Virna, R. Y. (2019). Faktor-faktor Yang Mempengaruhi Minat Beli Konsumen
Terhadap Produk Fashion Online Melalui Instagram. In Universitas Pakuan
(Vol. 53, Issue 1).

Yamin, M. A. Y., & Abdalatif, O. A. A. (2024). Examining consumer behavior
towards adoption of quick response code mobile payment systems:
transforming mobile payment in the fintech industry. Humanities and Social
Sciences Communications, 11(1). https://doi.org/10.1057/s41599-024-03189-

w



93

Yan, L. Y., Tan, G. W. H., Loh, X. M., Hew, J. J., & Ooi, K. B. (2021). QR code
and mobile payment: The disruptive forces in retail. Journal of Retailing and
Consumer Services, 58(September 2020), 102300.
https://doi.org/10.1016/j.jretconser.2020.102300

Yanti, I., & Idayanti, D. (2022). Analisis Strategi Pemasaran Untuk Meningkatkan
Penjualan Pada Usaha Ibu Bagas di Kecamatan Mamuju. Forecasting:
Jurnal llmiah limu Manajemen, 1(1), 1-13.

Yusup, M. (2011). Analisis Pengaruh Promosi, Harga, Kualitas Produk dan
Layanan Purna Jual Terhadap Keputusan Pembelian Sepeda Motor Honda
(Studi Kasus Pada Mahasiswa Fakultas Ekonomi Universitas Diponegoro
Semarang). In Fakultas Ekonomi Universitas Diponegoro Semarang.

Zhang, E. M. (2010). Understanding the Acceptance of Mobile SMS Advertising
among Young Chinese Consumers. Psychology & Marketing, 30(6), 461
469. https://doi.org/10.1002/mar



