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ABSTRAK 

 

Penelitian ini bertujuan untuk menganalisis pengaruh corporate strategy, 

profitabilitas, dan managerial ownership terhadap manajemen laba. Corporate 

strategy diidentifikasi berdasarkan pendekatan growth strategy (pertumbuhan 

strategi). Profitabilitas diukur menggunakan rasio Return on Assets (ROA), 

sementara managerial  ownership diukur berdasarkan proporsi saham yang dimiliki 

oleh pihak manajemen perusahaan. Pengukuran manajemen laba diproksikan 

berdasarkan discretionary accrual (DAC) dengan pendekatan Modified Jones 

Model (MDM). Data yang digunakan pada penelitian ini yakni data sekunder. 

Populasi yang digunakan  yaitu perusahaan sektor consumer non cyclical yang 

terdaftar di Bursa Efek Indonesia (BEI) selama periode 2021-2023. Melalui metode 

purposive sampling, jumlah sampel yang digunakan dalam penelitian ini sebanyak 

39 perusahaan dengan 3 data amatan, sehingga  didapat jumlah data sampel 

sebanyak 117 dan dilakukan outlier sebanyak 7 data. Data dianalisis dengan uji 

asumsi klasik dan menggunakan metode analisis regresi linear berganda dengan 

bantuan program SPSS versi 25. Hasil penelitian ini menunjukkan bahwa corporate 

strategy berpengaruh signifikan positif terhadap manajemen laba; profitabilitas dan 

managerial ownership tidak berpengaruh signifikan terhadap manajemen laba. 

 

 

Kata Kunci:  corporate strategy, profitabilitas, managerial ownership, manajemen 

laba, dan sektor consumer non cyclical 
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ABSTRACT 

 

 

This study aims to analyze the effect of  corporate strategy, profitability, and 

managerial ownership on earnings management.  Corporate strategy is identified 

based on the growth strategy approach. Profitability is measured using the Return 

on Assets (ROA) ratio, while managerial ownership is measured based on the 

proportion of shares owned by the company's management. Measurement of 

earnings management is proxied based on discretionary accrual (DAC) with the 

Modified Jones Model (MDM) approach. The data used in this study are secondary 

data. The population used is non-cyclical consumer sector companies listed on the 

Indonesia Stock Exchange (IDX) during the 2021-2023 period. Through the 

purposive sampling method, the number of samples used in this study was 39 

companies with 3 observation data, so that the number of sample data was 117 and 

7 outliers were carried out. The data were analyzed using the classical assumption 

test and using the multiple linear regression analysis method with the help of the 

SPSS version 25 program. The results of this study indicate that  corporate strategy 

has a significant positive effect on earnings management; profitability and 

managerial ownership do not have a significant effect on earnings management. 

 

 

Keywords: corporate strategy, profitability, managerial ownership, earnings 

management, and non-cyclical consumer sector 
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