Ahmed, Farhan and Danish A SiddD

s A‘ ustries of @l erican Journal of Trade
o -

s//doterg/10,

Recommendations,” A 0

acific Jo
WA\ ({4
2024): 745-8 01.0tg/1 07/s 023-09871-v.

o etal., “The Analysis of External Suppl (ﬁl Flexibi
i b i

687-2293) 5, no. 2 (May 15,

and Product

,” International

Journal of Bu 0

Hall, ward. . - ok!ll. ISBN 978-

0385124744

ent _a

Hanyu Zhu et al., “Relationship Management Capability and Service Innovation

Performance: The Joint-Effect of Relationship Learning and Competitive

99



100

Intensity,” Sustainability 14, no. 19 (September 27, 2022): 12308,

https://doi.org/10.3390/su141912308.

Hatice Dogan-Sudas et al., “Sog/[edia

3 erfoﬁwmpirical @

ackie Zhanbia

Performa ce’

High Technology Manag

N\

e

https://doi.org

“Impact of Social Media Marketi

E M n-“ AJN as a Mediator,”

lnjormdadllon

Jassi hm

Jordanian Hospitality Industry: The Roles of Customer Relationship
Management and Service Quality,” Sustainability 14, no. 2 (January 12,

2022): 803, https://doi.org/10.3390/su14020803.




101

Jingjing, Xue. Social Media Marketing, Customer Relationship Management.

International Journal of Res

Studies in Management (2024). 12.

10.5861/ijrsm.202 s
' ﬂlby and g:ll al Results,” Korean

hesio ) 019): 558-69,

and Sampling

Capabilities and

Customer Engage ance: Mediating Role of Social

FE an UNtn P 7 o,
( er " 19): 313-24,

https://doi.org/10.52131/pjhss.2019.0703.0089.

Muhammad Sohaib and Heesup Han, “Building Value Co-Creation with Social

Media Marketing, Brand Trust, and Brand Loyalty,” Journal of Retailing



102

and  Consumer  Services 74  (September  2023): 103442,

https://doi.org/10.1016/.jre

Neil A. Morgan, Doug . Vorhies, and ason, “Market Orientation,

@and Firm

Case Study” (arX 0.48550/ARXIV.1905.05598.

-FEB-UNDIHP-—-

across Europe: A meta-analysis of multitrait-multimethod studies. In:

Scherpenzeel, A.C. A Question of Quality. Evaluating survey questions by
multitrait-multimethod studies. Dissertation. Royal PTT Nederland NV,

KPN Research.



103

Shihyu Chou, Chi-Wen Chen, and Minnie Wong, “When Social Media Meets Low-

Cost Airlines: Will Custo

ingagement Increase Customer Loyalty?,”

Research in Tramsportation Business & Management 47 (March 2023):

icente Gue

Impact;on

129 (May 2021
L]

6/].]busres.2021.02.0

orija Kulikovsk omes through Social Media-

Based Custom

ing and Consumer Services

z 2023): 103445,

FEB UNDIP




