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ABSTRAK

Twins Laundry merupakan toko cuci sepatu yang berada di Tembalang,
Semarang. Twins Laundry menerima jasa pembersihan dan perawatan sepatu,
menggunakan bahan dan cara khusus yang aman untuk sepatu. Namun sampai saat ini,
masih banyak masyarakat Tembalang yang belum mengetahui keberadaan Twins
Laundry. Faktor yang mempengaruhinya adalah belum adanya brand identity, yang dapat
membangun brand awareness terhadap masyarakat. Oleh karena itu, dibutuhkan produksi
brand identity untuk meningkatkan brand awareness, sehingga dapat memperluas
jangkauan pelanggan Twins Laundry. Penyusunan Tugas Akhir ini membuat luaran yang
dibutuhkan, untuk memperkuat brand identity yang dihasilkan melalui tahap pra
produksi, produksi, dan pasca produksi. Hasil dari penyusunan Tugas Akhir ini berupa
logo, slogan yang diaplikasikan pada banner, apron, daftar harga, packaging produk,
thanks card, dan leaflet sebagai upaya dalam membangun brand awareness. Setelah
adanya brand identity, masyarakat menjadi lebih mengetahui Twins Laundry sebagai toko
cuci sepatu yang berada di Tembalang, Semarang. Hasil meningkatnya brand awareness
didapatkan melalui kuesioner yang disebarkan. Dari hasil kuesioner tersebut, yang
tadinya sebanyak 16,7% belum mengetahui Twins Laundry menjadi sebanyak 88,1%
sudah mengetahui Twins Laundry. Hasil ini membuktikan bahwa Twins Laundry yang
sebelumnya belum dikenal oleh masyarakat tembalang, menjadi sudah dikenal.

Kata Kunci: Toko cuci sepatu, pembersihan sepatu, perawatan sepatu, brand identity,
brand awareness, Twins Laundry.
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ABSTRACT

Twins Laundry is a shoe cleaning shop located in Tembalang, Semarang. Twins
Laundry accepts shoe cleaning and care services, using special materials and methods
that are safe for shoes. However, until now, many people in Tembalang still do not know
about the existence of Twins Laundry. The influencing factor is the absence of a brand
identity, which can build brand awareness in the community. Therefore, it is necessary to
produce a brand identity to increase brand awareness, so that it can expand the reach of
Twins Laundry customers. The preparation of this Final Assignment creates the required
output, to strengthen the brand identity produced through the pre-production, production,
and post-production stages. The results of the preparation of this Final Assignment are in
the form of a logo, a slogan applied to banners, aprons, price lists, product packaging,
thank you cards, and leaflets as an effort to build brand awareness. After the brand
identity was established, the public became more aware of Twins Laundry as a shoe
cleaning shop located in Tembalang, Semarang. The results of the increase in brand
awareness were obtained through a distributed questionnaire. From the results of the
questionnaire, which was previously 16.7% did not know Twins Laundry, now 88.1%
already know Twins Laundry. This result proves that Twins Laundry, which was
previously unknown to the Tembalang community, has become known.

Keywords: Shoe washing shop, shoe cleaning, shoe care, brand identity, brand
awareness, Twins Laundry.
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