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ABSTRAK

Tujuan dari tugas akhir yang berupa program sosialisasi untuk meningkatkan
awareness masyarakat terhadap Layanan Panggilan Darurat 112 Kabupaten
Purworejo dilihat dari penurunan persentase penggilan ghost dan prank. Metode
yang digunakan dalam proses pelaksanaan meliputi tahap pra produksi, produksi,
dan pasca produksi. Data yang digunakan sebagai acuan perancangan projek tugas
akhir didapatkan melalui wawancara dengan pihak Layanan Panggilan Darurat 112.
Hasil projek tugas akhir ini menunjukkan bahwa program sosialisasi yang
dilakukan meliputi kegiatan sosialisasi tatap muka dan unggahan iklan layanan
masyarakat di instagram mampu menumbuhkan kesadaran masyarakat terkait
pentingnya Layanan Panggilan Darurat 112 dengan menurunkan panggilan ghost
sebanyak 40,5% dan prank sebanyak 28,5% dalam kurun waktu 3 bulan.
Selanjutnya, pihak penyelenggara Layanan Panggilan Darurat 112 diharapkan
dapat melaksanakan program sosialisasi intensif untuk mewujudkan pelayanan
yang lebih optimal.

Kata Kunci: Layanan Panggilan Darurat 112, Sosialisasi, lklan Layanan
Masyarakat, Kesadaran
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ABSTRACT

The aim of the final project is a socialization program to improve community
awareness towards the Purworejo Regency 112 Emergency Call Service seen from
the decrease in the percentage of calls ghost and prank. The methods used in the
implementation process include pre-production, production and post-production
stages. The data used as a reference for designing the final project was obtained
through interviews with the 112 Emergency Call Service. The results of this final
project show that the socialization program carried out including face-to-face
socialization activities and uploading public service advertisements on Instagram
was able to raise public awareness regarding the importance of the 112 Emergency
Call Service by reducing ghost calls by 40.5% and prank as much as 28.5% in a
period of 3 months. Furthermore, the organizers of the 112 Emergency Call Service
are expected to be able to carry out an intensive outreach program to create more
optimal services.

Keywords: Call Center 112, Socialization, Public Service Advertisements,
Awareness
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