
56 
 

DAFTAR PUSTAKA 

Agnes Z, G. (2023). Indonesia Peringkat 4, Ini Dia 7 Negara Pengguna Internet Terbesar di 

Dunia. GoodStats Data. https://data.goodstats.id/statistic/indonesia-peringkat-4-ini-

dia-7-negara-pengguna-internet-terbesar-di-dunia-FLw6V 

Ash, T., Huynh, R., Deng, C., & White, M. A. (2023). Associations between mukbang viewing 

and disordered eating behaviors. The International Journal of Eating Disorders, 56(6), 

1188–1198. https://doi.org/10.1002/eat.23915 

Asmara, I. D. M. D., Jean Ayu Karna. (2022, Juni 9). Profil dan Biodata Tanboy Kun: Agama, 

Asal, Umur, Istri, YouTube - Hits Katadata.co.id. 

https://katadata.co.id/zigi/hits/667c413b41fb7/profil-dan-biodata-tanboy-kun-agama-

asal-umur-istri-youtube 

Baudrillard, J. (2016). The Consumer Society: Myths and Structures. SAGE. 

Baxter, L. A., & Babbie, E. R. (2003). THE BASICS OF COMMUNICATION RESEARCH. 

Thomson. 

Cillessen, A. H. N., & Marks, P. E. L. (2011). Conceptualizing and measuring popularity. 

ResearchGate. 

https://www.researchgate.net/publication/285165992_Conceptualizing_and_measurin

g_popularity 

Coddington, M., & Lewis, S. (2023). Audience loyalty may not be what we think. Nieman Lab. 

https://www.niemanlab.org/2023/04/audience-loyalty-may-not-be-what-we-think/ 

Creswell, J. W., & Poth, C. N. (2016). Qualitative Inquiry and Research Design: Choosing 

Among Five Approaches. SAGE Publications. 

Cutlip, S. M. (with Internet Archive). (2006). Effective public relations. Upper Saddle River, 

N.J. : Pearson Prentice Hall. http://archive.org/details/effectivepublicr0000cutl_i5p1 

Dainton, M., & Zelley, E. D. (2023). Applying Communication Theory  for Professional Life 

(5 ed.). SAGE Publications. 

Derasin, L. M. C., Canque, M. S., Horteza, A., Gamboa, F. V. A., & Trinidad, C. G. G. (2021). 

Filipino “Mukbang” Food Vloggers; A Qualitative Inquiry. Turkish Online Journal of 

Qualitative Inquiry, 12(7), Article 7. 

Fatimah, A. (2022). Pro dan Kontra Fenomena Mukbang di Indonesia. 

https://www.hipwee.com/narasi/pro-dan-kontra-fenomena-mukbang-diindonesia/ 

Foss, S. K. (2018). Rhetorical Criticism: Exploration and Practice (5 ed.). Waveland Press. 

Global Hunger Index, G. H. I. (2023). Global, Regional, and National Trends. Global Hunger 

Index (GHI) - Peer-Reviewed Annual Publication Designed to Comprehensively 

Measure and Track Hunger at the Global, Regional, and Country Levels. 

http://www.globalhungerfoundation.org/trends.html 

Harris, M. (2020). “I don’t like to eat alone”: Inside the world of “mukbangs,” extreme-eating 

videos that are making YouTubers rich. Business Insider. 

https://www.businessinsider.com/mukbang-video-the-extreme-eating-trend-making-

youtube-rich-2020-2 

Hovland, C. I., & Weiss, W. (1951). The Influence of Source Credibility on Communication 

Effectiveness*. Public Opinion Quarterly, 15(4), 635–650. 

https://doi.org/10.1086/266350 

IKPS Nasional dan Provinsi. (2022). Hasil Perhitungan IKPS Nasional dan Provinsi tahun 

2022—TP2S. https://stunting.go.id/hasil-perhitungan-ikps-nasional-dan-provinsi-

tahun-2022/ 

Kammerlohr, E. (2024). What Exactly Is A Mukbang And Why Do People Watch Them? 

https://www.thedailymeal.com/1561451/what-is-mukbang-explained/ 

Kang, E. K., Lee, J. H., & Yun, Y. H. (2020). The popularity of eating broadcast: Content 

analysis of “mukbang” YouTube videos, media coverage, and the health impact of 



57 
 

“mukbang” on public—EunKyo Kang, Jihye Lee, Kyae Hyung Kim, Young Ho Yun, 

2020. https://journals.sagepub.com/doi/full/10.1177/1460458220901360 

Kircaburun, K., Balta, S., Emirtekin, E., & Tosuntas, S. B. (2021). Compensatory Usage of the 

Internet: The Case of Mukbang Watching on YouTube. ResearchGate. 

https://doi.org/10.30773/pi.2019.0340 

Kircaburun, K., Calado, F., Haris, A., & Griffiths, M. D. (2024). Addictive symptoms of 

mukbang watching: A qualitative interview study using directed content analysis—

ScienceDirect. https://www.sciencedirect.com/science/article/pii/S2667118224000060 

Larasati, M. (2022). Imbas Kolab YouTube, Irfan Hakim Murka Disindir Tanboy Kun Cuma 

Drama Saat Masuk IGD. https://www.wowkeren.com/berita/tampil/00434184.html 

Littlejohn, S. W., & Foss, K. A. (2009). Encyclopedia of Communication Theory. SAGE. 

Littlejohn, S. W., Foss, K. A., & Oetzel, J. G. (2016). Theories of Human Communication: 

Eleventh Edition. Waveland Press. 

Neuman, W. L. (2013). Social Research Methods: Qualitative and Quantitative Approaches 

(Seventh). Pearson UK. 

Newbold, C. (2017, Oktober 3). RATIONAL APPEAL (ADVERTISING). The Visual 

Communication Guy. https://thevisualcommunicationguy.com/2017/10/03/rational-

appeal-advertising/ 

Perloff, R. M. (2017). The Dynamics of Persuasion: Communication and Attitudes In The 21 

Century (6 ed.). 

Peters, J., Bates, J., Martin-Elston, E., Johann, S., Maples, R., Regan, A., & White, M. (2019). 

Rhetorical Appeals: Logos, Pathos, and Ethos Defined. 

https://pressbooks.calstate.edu/writingargumentsinstem/chapter/rhetorical-appeals-

logos-pathos-and-ethos-defined/ 

Qiong, O. (2017). A Brief Introduction to Perception. 

https://core.ac.uk/outputs/236304229/?utm_source=pdf&utm_medium=banner&utm_

campaign=pdf-decoration-v1 

Raja, Y., & Putri, A. R. (2024). Pengaruh Bahasa Tubuh dalam Meningkatkan Kredibilitas 

dan Efektivitas Komunikasi: Perspektif Psikologi Komunikator. 

https://www.academia.edu/121937063/Pengaruh_Bahasa_Tubuh_dalam_Meningkatk

an_Kredibilitas_dan_Efektivitas_Komunikasi_Perspektif_Psikologi_Komunikator 

Sara, D. (2023). Is Mukbang Dangerous? Viewing the Health Risks. BistroMD. 

https://www.bistromd.com/blogs/nutrition/what-is-mukbang-and-what-you-need-to-

know-about-it 

Satrio, A. B. (2024). Kisah Sukses Tanboy Kun Si Tukang Mukbang—Kompasiana.com. 

https://www.kompasiana.com/adibudisatrio8723/6622180a1470934b7a308a82/kisah-

sukses-tanboy-kun-si-tukang-mukbang 

Sigler, K. (2017). Persuasive Communication (1 ed.). Kendall Hunt. 

Social, B. (2025). Tanboy kun’s YouTube Statistics. Social Blade. 

https://socialblade.com/youtube/handle/tanboykun 

Strand, M., & Gustafsson, S. A. (2020). Mukbang and Disordered Eating: A Netnographic 

Analysis of Online Eating Broadcasts. Culture, Medicine and Psychiatry, 44(4), 586–

609. https://doi.org/10.1007/s11013-020-09674-6 

Sukmasari, E. (2019, April 30). Mukbang: Korea, Jepang, sampai Indonesia. Cultura. 

https://www.cultura.id/mukbang-korea-jepang-sampai-indonesia 

Sulistyarini, D., & Zainal, A. G. (2020). Buku Ajar Retorika. 

https://fliphtml5.com/vpkbv/sdxu/Buku_Ajar_Retorika/ 

Supriyatman, A. T., & Nugroho, C. (2019). Analisis Resepsi Penonton Remaja Video Mukbang 

Dalam Kanal Youtube “yuka Kinoshita.” eProceedings of Management, 6(1), Article 

1. 



58 
 

https://openlibrarypublications.telkomuniversity.ac.id/index.php/management/article/

view/8526 

Syeda, F. S. S., & Das, P. M. (2022). Content Analysis Of Mukbang Videos: Preferences, 

Attitudes And Concerns. ResearchGate. 

https://www.researchgate.net/publication/368917137_Content_Analysis_Of_Mukban

g_Videos_Preferences_Attitudes_And_Concerns 

Teng, M. F. (2023). The effectiveness of multimedia input on vocabulary learning and 

retention. Innovation in Language Learning and Teaching, 17(3), 738–754. 

https://doi.org/10.1080/17501229.2022.2131791 

Tommy, G. (2013, Agustus 30). Sukses Personal Branding Melalui 3P. Tommymt. 

https://tommymt.wordpress.com/2013/08/30/sukses-personal-branding-melalui-3p/ 

Wahyudi, F. (2024). 5 Channel YouTube Mukbang yang Penuh Kontroversi. 

https://sulsel.idntimes.com/hype/entertainment/febi-wahyudi/channel-youtube-

mukbang-penuh-kontroversi-c1c2?page=all 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


