DAFTAR PUSTAKA

Atikah, D., Rahma, F., Socika Putri, M., Hilmiyani, S., & Islam Negeri Sultan
Syarif Kasim Riau, U. (2024). Analisis Harga Dan Kualitas Produk Kosmetik
Wardah. Jurnal Ekonomi Manajemen Dan Bisnis, 1(3), 27-33.

Azarine Cosmetic: Natural and Herbal Skincare Indonesia. (n.d.). Retrieved June

9, 2025, from https://azarinecosmetic.com/

Compas.co.id. (2020). 10 Brand Skincare Lokal Terlaris di Online Marketplace. In

compas.co.id.

Dahlan, A. P., Panggabean, S. K., & Walandouw, P. C. K. (2022). Attitudes of
Millennials and Generation Z toward Religious Tolerance, Diversity, and

Freedom in Indonesia.

Daya.id. (2023). Perkembangan Industri Kecantikan. In Daya.ld (Vol. 2022, pp. 1—
12).

Disdukcapil. (2024). Ditjen Dukcapil Kemendagri Rilis Data Kependudukan Bersih
Semester I Tahun 2024. Disdukcapil. Bandaacehkota.Go.Id.

Emina Cosmetics Official Store. (n.d.). https://www.eminacosmetics.com/

Esqa Cosmetics. ESQA Cosmetics. (n.d.). https://esqacosmetics.com/

Female Daily. (2024). Female Daily - Beauty Reviews. Retrieved January 23, 2025,
from Femaledaily.com website:

https://reviews.femaledaily.com/brands/product/wardah?tab=products&categ

ory=&order=

Fill, C., & Turnbull, S. (2023). Marketing Communications. www.pearson.com

125


https://azarinecosmetic.com/
https://www.eminacosmetics.com/
https://esqacosmetics.com/
https://reviews.femaledaily.com/brands/product/wardah?tab=products&category=&order=
https://reviews.femaledaily.com/brands/product/wardah?tab=products&category=&order=
http://www.pearson.com/

GoodStats. (2023). Fenomena Musik Korea: Indonesia Tempati Posisi Ke-3 Pasar
K-Pop Dunia. . . GoodStats.

GoodStats. (2025). Medsos Jadi Tempat Favorit Gen Z Habiskan Waktu Luang. .
GoodStats.

Jakpat Insight. (2024). Indonesia Consumer Trend on Beauty Industry 2024 -

Jakpat  Insight.  https://insight.jakpat.net/indonesia-consumer-trend-on-

beauty-industry-2024/

Kathlee, S., Dewi Nurmelinda, R., Annisa, T., Koeswandi, L., Budiman, A., &
Yusuf, I. (2021). Wardah Marketing Communication Strategy to Improve
Brand Image During Covid-19 Pandemic. In A4 Social Science and

Entrepreneurship Journal (Vol. 1, Issue 1).

Kementerian Perindustrian. (2025). Kemenperin Gadang Potensi Industri Kosmetik

Semakin ~ Gemilang.  https://ikm.kemenperin.go.id/kemenperin-gadang-

potensi-industri-kosmetik-semakin-gemilang

Kotler, P., & Amstrong, A. (2018). Prinsip-prinsip Marketing Edisi ke Tujuh.
Salemba Empat.

Kotler, P. and K. K. L. (2016). Marketing Management, 15th Edition New. Jersey:

Pearson Pretice Hall, Inc. Pearce.

Kotler, P., Armstrong, G., & Balasubramanian, S. (2024). Global Edition Principles
of Marketing Nineteenth Edition.

126


https://insight.jakpat.net/indonesia-consumer-trend-on-beauty-industry-2024/
https://insight.jakpat.net/indonesia-consumer-trend-on-beauty-industry-2024/
https://ikm.kemenperin.go.id/kemenperin-gadang-potensi-industri-kosmetik-semakin-gemilang
https://ikm.kemenperin.go.id/kemenperin-gadang-potensi-industri-kosmetik-semakin-gemilang

Kotler, Philip., Keller, K. Lane., Tan, C. Tiong., Ang, S. Hoon., & Leong, S. Meng.
(2018). Marketing management : an Asian perspective. Pearson Education

Limited.

Markethac.id. (2025). Market Share Produk Kecantikan.
https://www.instagram.com/p/DH8YMq2C8Up/

Media Indonesia. (2025). Survei: 88 persen Gen Z dan milenial tertarik ikut

kegiatan pengembangan diri. Media Indonesia.

Mintel. (2025). Indonesia’s Beauty Market Booms: Key Trends Driving Growth |

Mintel. https://www.mintel.com/press-centre/beauty-market-trends-

indonesia/

Mohamed, Z. (2022). The Move: Gen We and The Digital World.
https://www.weareimpero.com/wp-

content/uploads/2022/03/The Move Gen_We_ Full Report.pdf

Nur, S. (2023, September). Paragon Raih 3 Penghargaan di LPPOM MUI Halal
Award 2023 . DetikNews. https://news.detik.com/berita/d-6915956/paragon-

raih-3-penghargaan-di-lppom-mui-halal-award-2023

Pasaman, K. A., Heriyanto, D., Utomo, W. P., Rizka, M. T., Hutauruk, Y. G., &
Yulianti, F. (2024). Indonesia Gen Z Report 2024: Understanding and
Uncovering the Behavior, Challenges, and Opportunities - IDN Research

Institute.
P.R Smith, & Ze Zook. (2024). Marketing Communications. Integrating online and

offline customer engagement and digital tyechnologies: 8th editions.

KoganPage.

127


https://www.instagram.com/p/DH8YMq2C8Up/
https://www.mintel.com/press-centre/beauty-market-trends-indonesia/
https://www.mintel.com/press-centre/beauty-market-trends-indonesia/
https://www.weareimpero.com/wp-content/uploads/2022/03/The_Move_Gen_We_Full_Report.pdf
https://www.weareimpero.com/wp-content/uploads/2022/03/The_Move_Gen_We_Full_Report.pdf
https://news.detik.com/berita/d-6915956/paragon-raih-3-penghargaan-di-lppom-mui-halal-award-2023
https://news.detik.com/berita/d-6915956/paragon-raih-3-penghargaan-di-lppom-mui-halal-award-2023

Putro, P. W., Aditia, M. Y., & Sujianto, A. E. (2023). Teknologi Augmented Reality
sebagai Strategi Pemasaran Syariah di Era Digitalisasi. Jurnal Studi
Manajemen Dan Bisnis, 10(1), 19-31.
https://doi.org/10.21107/JSMB.V1011.20442

Setiawan, R., Wibisono, D., & Purwanegara, S. (2022). Defining Event Marketing
as Engage-ment-Driven Marketing Communication. Gadjah Mada
International Journal of Business, 24(2), 2022.

http://journal.ugm.ac.id/gamaijb

Skintific Indonesia (@skintificid) ¢ Instagram photos and videos. (n.d.). Retrieved

June 9, 2025, from https://www.instagram.com/skintificid/?hl=en

SOMETHINC Official Website | Makeup & Skincare Products. (n.d.). Retrieved
June 9, 2025, from https://somethinc.com/en/

Supardi, M. S., Dahlan, M., & Nur, T. (2024). Analisis Pengendalian Persediaan
Produk Skincare Nrl Dengan Menggunakan Metode Economic Production
Quantity (Epq) Pada Pt. Enerel Kosmetika Biotech. Scientica: Jurnal limiah
Sains Dan Teknologi, 2, 972-978.

Wardah. (2023). Serunya Coba Virtual Makeup dari Rumah dengan Wardah |

Wardah Indonesia. https://www.wardahbeauty.com/en/news/serunya-coba-

virtual-makeup-dari-rumah-dengan-wardah

Wardah, Beauty Cosmetics Indonesia. (n.d.). Retrieved June 9, 2025, from

https://www.wardahbeauty.com/

Wiranto, A. A. (2024). Insight Factory by Soco: Gen Z Menjadi Pembeli Terbanyak

Produk Kecantikan. https://swa.co.id/read/449361/insight-factory-by-soco-

gen-z-menjadi-pembeli-terbanyak-produk-kecantikan

128


https://doi.org/10.21107/JSMB.V10I1.20442
http://journal.ugm.ac.id/gamaijb
https://www.instagram.com/skintificid/?hl=en
https://www.wardahbeauty.com/en/news/serunya-coba-virtual-makeup-dari-rumah-dengan-wardah
https://www.wardahbeauty.com/en/news/serunya-coba-virtual-makeup-dari-rumah-dengan-wardah
https://www.wardahbeauty.com/
https://swa.co.id/read/449361/insight-factory-by-soco-gen-z-menjadi-pembeli-terbanyak-produk-kecantikan
https://swa.co.id/read/449361/insight-factory-by-soco-gen-z-menjadi-pembeli-terbanyak-produk-kecantikan

