65

DAFTAR PUSTAKA

Amosun, T. S., Jianxun, C., Rufai, O. H., Sayibu, M., Shahani, R., Nadege, M., & Olaiya,
T. B. (2023). Understanding the motivational values for the usage of specific online
news media and users’ perception of information credibility. Global Knowledge,
Memory and Communication, 72(1-2). https://doi.org/10.1108/GKMC-02-2021-
0022

Amruddin. (2022). Metodologi_Penelitian_Kuantitatif.

Cheng, Y., & Jiang, H. (2020). How Do Al-driven Chatbots Impact User Experience?
Examining Gratifications, Perceived Privacy Risk, Satisfaction, Loyalty, and
Continued Use. Journal of Broadcasting and Electronic Media, 64(4).
https://doi.org/10.1080/08838151.2020.1834296

Fang, J., Zhao, Z., Wen, C., & Wang, R. (2017). Design and performance attributes
driving mobile travel application engagement. International Journal of Information
Management, 37(4). https://doi.org/10.1016/j.ijinfomgt.2017.03.003

Gan, C., & Wang, W. (2017). The influence of perceived value on purchase intention in
social commerce context. Internet Research, 27(4). https://doi.org/10.1108/IntR-
06-2016-0164

Go, E., You, K. H., Jung, E., & Shim, H. (2016). Why do we use different types of
websites and assign them different levels of credibility? Structural relations among
users’ motives, types of websites, information credibility, and trust in the press.
Computers in Human Behavior, 54. https://doi.org/10.1016/j.chb.2015.07.046

Goodreads. (2024). Goodreads About Us. https://www.goodreads.com/about/us

Google play. (20244a). Goodreads.
https://play.google.com/store/apps/details?id=com.goodreads&hl=id&gl=Id

Google play. (2024b). Library Thing.
https://play.google.com/store/apps/details?id=com.librarything.librarything&hl=id
&gl=Id

Google play. (2024c). The storygraph.

https://play.google.com/store/apps/details?id=com.thestorygraph.thestorygraph&h
I=id&gl=Id

65



66

Google Trends. (2024). Google Trends
https://trends.google.com/trends/explore?cat=22&date=today%205-
y&geo=ID&q=%2Fm%2F03d4f2r&hl=in

Hajibayova, L. (2019). Investigation of Goodreads’ reviews: Kakutanied, deceived or
simply honest? Journal of Documentation, 75(3). https://doi.org/10.1108/JD-07-
2018-0104

Hennig-Thurau, T., Gwinner, K. P., Walsh, G., & Gremler, D. D. (2004). Electronic
word-of-mouth via consumer-opinion platforms: What motivates consumers to
articulate themselves on the Internet? Journal of Interactive Marketing, 18(1).
https://doi.org/10.1002/dir.10073

Hsiao, C. C. (2020). Understanding content sharing on the internet: test of a cognitive-
affective-conative model. Online Information Review, 44(7).
https://doi.org/10.1108/01R-11-2019-0350

Jin, D., Wan Abas, W. A., & Kamarudin, S. (2023). The Effects of Instagram Users’
Gratification on Psychological Response, and Continued Usage Intention from the
Perspective of Uses and Gratification and Stimulus-Organism-Response Theory.
International Journal of Academic Research in Business and Social Sciences,
13(3). https://doi.org/10.6007/ijarbss/v13-i3/16477

Khan, M. L. (2017). Social media engagement: What motivates user participation and
consumption on YouTube? Computers in Human Behavior, 66.
https://doi.org/10.1016/j.chb.2016.09.024

Kim, Y. H., Kim, D. J., & Wachter, K. (2013). A study of mobile user engagement
(MoEN): Engagement motivations, perceived value, satisfaction, and continued
engagement intention. Decision Support Systems, 56(1).
https://doi.org/10.1016/j.dss.2013.07.002

Kurniawan, A. W., & Puspitaningtyas, Z. (2016). Metode penelitian kuantitatif.

Yogyakarta: Pandiva Buku.
K.Wachter, Y. H. K. M. K. (2012). Mobile users: choosing to engage. International
Journalof Sales, Retailing and Marketing, 1((1)), 3-13.


https://doi.org/10.1016/j.dss.2013.07.002

67

Leavy, P. (2017). Quantitive Research Design. In Research Design Quantitive,
Qualitative, Mixed Methods, Arts-Based, and Community-Based Participatory
Research Approaches.

Li, F. (Sam). (2020). Understanding Chinese tourists’ motivations of sharing travel
photos in  WecChat. Tourism Management Perspectives, 33.
https://doi.org/10.1016/j.tmp.2019.100584

Mahboob, S., & Mirtaheri, L. (2016). Typology of Iranian uses and gratification in
Goodreads. Iranian Journal of Information Processing Management, 31(3).

Makri, K., Papadas, K., & Schlegelmilch, B. B. (2021). Global social networking sites
and global identity: A three-country study. Journal of Business Research, 130.
https://doi.org/10.1016/j.jbusres.2019.11.065

Martens, M., Balling, G., & Higgason, K. A. (2022). #BookTokMadeMeReadlt: young
adult reading communities across an international, sociotechnical landscape.
Information and Learning Science, 123(11-12), 705-722.
https://doi.org/10.1108/ILS-07-2022-0086

Neuman, W. L. (2014). Social Research Methods: Qualitative and Quantitative
Approaches W. Lawrence Neuman Seventh Edition. In Teaching Sociology (Vol.
30, Issue 3).

Partino, H. R., & Idrus, H. M. (2009). Statistik deskriptif. Yogyakarta: Safiria Insania
Press.

Salehan, M., Kim, D. J., & Kim, C. (2017). A | S ssociation for nformation ystems Use
of Online Social Networking Services from a Theoretical Perspective of the
Motivation-Participation-Performance Framework. J Ournal, 18.

Sahir, S. H. (2021). Metodologi penelitian. Yogyakarta: KBM Indonesia.

Semrush. (2024). Goodreads Overview.

https://www.semrush.com/website/goodreads.com/overview/

Siregar, S. (2013). Metode penelitian kuantitatif: Dilengkapi dengan perbandingan
perhitungan manual & SPSS. Jakarta: Kencana.
Similarweb. (2024). Most Visited Libraries and Museums Websites Worldwide.

https://www.similarweb.com/top-websites/science-and-education/libraries-and-

museums/


https://www.semrush.com/website/goodreads.com/overview/
https://www.similarweb.com/top-websites/science-and-education/libraries-and-museums/
https://www.similarweb.com/top-websites/science-and-education/libraries-and-museums/

68

Siyoto, S., & Sodik, M. A. (2015). Dasar metodologi penelitian. Yogyakarta: Literasi
Media Publishing.

Sugiyono. (2019). METODE PENELITIAN KUANTITATIF KUALITATIF DAN R&D
(Cetakan 1). ALFABETA.

Thelwall, M. (2009). Chapter 2 Social Network Sites. Users and Uses. In Advances in
Computers (Vol. 76). https://doi.org/10.1016/S0065-2458(09)01002-X

Thelwall, M., & Kousha, K. (2017). Goodreads: A social network site for book readers.
Journal of the Association for Information Science and Technology, 68(4).
https://doi.org/10.1002/asi.23733

Wang, S., Luo, C., & Jiang, P. (2018). Empirical study about the motivations for using
multifunctional social media: Based upon the uses and gratifications theory.

Proceedings of the International Conference on Electronic Business (ICEB), 2018-

December.
Wibowo, C. P., Sinaga, D. M., & Widyastari, D. A. (2018). Catatan Virtual Canggih.
Yayasan Aliansi Cendekiawan Indonesia Thailand.

https://books.google.co.id/books?id=SjJhDWAAQBAJ

Wongkitrungrueng, A., & Assarut, N. (2020). The role of live streaming in building
consumer trust and engagement with social commerce sellers. Journal of Business
Research, 117. https://doi.org/10.1016/j.jbusres.2018.08.032

Wu, L. (2016). Understanding the Impact of Media Engagement on the Perceived Value
and Acceptance of Advertising Within Mobile Social Networks. Journal of
Interactive Advertising, 16(1). https://doi.org/10.1080/15252019.2016.1160331

Yesiloglu, S., Memery, J., & Chapleo, C. (2021). To post or not to post? Exploring the
motivations behind brand-related engagement types on social networking sites.
Internet Research, 31(5). https://doi.org/10.1108/INTR-01-2020-0038



