DAFTAR PUSTAKA

Ahmad, D., & Magarifios, D. (2017). Green Marketing - The impact on consumer-
based brand equity - Quantitative Study among the Swedish Generation Y in
the fashion clothing industry. Sweden: Linnaeus University.

Akbar, M. A., Junaida, E., & Bulan, T. P. L. (2022). Pengaruh Gaya Hidup dan
Ketersediaan Produk Terhadap Keputusan Pembelian Sepatu Merek Vans di
Kota Langsa. Jurnal Manajemen Akutansi, 2(4), 885-893.

Alatas, M. B. I. (2022). Teten Dorong Investasi Ekonomi Hijau di sektor UMKM.
Diambil 13 Juni 2023, dari Antara news website:
https://www.google.com/amp/s/m.antaranews.com/amp/berita/2955333/teten
-dorong-investasi-ekonomi-hijau-di-sektor-umkm

Banerjee, S., Gulas, C. S., & lyer, E. (1995). Shades of green: A multidimensional
analysis of environmental advertising. Journal of Advertising, 24(2), 21-31.
https://doi.org/10.1080/00913367.1995.10673473

Bhalerao, V. R., & Deshmukh, A. (2015). Green Marketing : Greening the 4 Ps of
Marketing Green Marketing : Greening the 4 Ps of Marketing. International
Journal of Knowledge and Research in Management & E-Commerce, 5(2),
5-8.

Boone, L. E., & Kurtz, D. L. (2008). Contemporary Marketing, 14th Edition (14
ed.). Mason: Cengage Learning.

Chamorro, A., & Bafiegil, T. M. (2006). Green Marketing Philosophy : A Study of
Spanish Firms with Ecolabels. Corporate Social Responsibillity and
Environmental Management, 13(1), 10-24. https://doi.org/10.1002/csr.83

Dangelico, R. M., & Vocalelli, D. (2017). “ Green Marketing ”: An analysis of
definitions , strategy steps , and tools through a systematic review of the
literature.  Journal of Cleaner  Production, 165, 1263-1279.
https://doi.org/10.1016/j.jclepro.2017.07.184

Darmayanti, N., Dientri, A. M., Fauziyah, N., & Pratiwi, N. (2021). Ecoprint
Inovasi Baru Batik lokal Ramah Lingkungan. EKOBIS ABDIMAS: Jurnal
Pengabdian Masyarakat, 2(2), 8-14.
https://doi.org/https://doi.org/10.36456/ekobisabdimas.2.2.4847

Davari, A., & Strutton, D. (2014). Marketing Mix Strategies for Closing the Gap
between Green Consumers’ Pro-Environmental Beliefs and Behaviors.
Journal of Strategic Marketing, 22(7), 563-586.
https://doi.org/10.1080/0965254X.2014.914059

Eneizan, B. M., Wahab, K. A., M.S, Z., & Obaid, T. F. (2016). Effects of Green
Marketing Strategy on the Financial and Non-Financial Performance of
Firms : A Conceptual Paper. Arabian Journal of Business and Management
Review (Oman Chapter), 5(12). https://doi.org/10.2139/ssrn.3648651

106



107

Esmaili, M., & Fazeli, S. F. (2015). Surveying of Importance of Green Marketing
Compared Purchase Budget and Preferred Brand when Buying by AHP
Method. Mediterranean Journal of Social Sciences, 6(4), 388-394.
https://doi.org/10.5901/mjss.2015.v6n4p388

Essoussi, L. H., & Linton, J. D. (2010). New or recycled products : how much are
consumers willing to pay ? Journal of Consumer Marketing, 27(5), 458-468.
https://doi.org/10.1108/07363761011063358

Hadi, S. P. (2017). Metodologi Penelitian Lingkungan Bidang Sosial (1 ed.).
Semarang: Undip Press.

Handini, S., Sukesi, & Kanty, H. (2019). Manajemen UMKM dan Koperasi:
Optimalisasi Ekonomi Masyarakat Pesisir Pantai. Surabaya: CV. Jakad
Media Publishing.

Hartmann, P., lba, V. A., & Sainz, F. J. F. (2005). Green branding effects on
attitude : functional versus emotional positioning strategies. 23(1), 9-29.
https://doi.org/10.1108/02634500510577447

Hasibah, & Purwanto, E. (2024). Pengaruh Kesadaran Lingkungan, Ekolabel, dan
Green Price terhadap Keputusan Pembelian Ecofrenbag. Management and
Business Strategy, 5(2).

Hawkins, D. ., & Mothersbaugh, D. L. (2010). Consumer Behavior Building
Marketing Strategy (11 ed.). New York: McGraw-Hill/Irwin.

Ihsan, D., Sudarijati, & Andari, T. T. (2022). Pengaruh Kualitas, Desain, dan
Harga terhadap Keputusan Pembelian Produk Batik Bogor Tradisiku di Kota
Bogor. Karimah Tauhid, 1(3).

Islam, D. (2018). Tinjauan Penerapan Konsep Green Marketing dalam Pelestarian
Lingkungan. jurnal pamator, 11(1), 10-18.

Jennah, H., & Ismail, A. (2023). Pengaruh Green Marketing Mix Terhadap
Purchase Decision dalam Menggunakan Eco Friendly Product. Journal of
Trends Economics and Accounting Research, 3(4), 390-398.
https://doi.org/10.47065/jtear.v3i4.636

Kinoti, M. W. (2011). Green marketing intervention strategy and sustainable
development. Inernational Journal of Business and Social Sciences, 2(23),
263-273.

Kotler, P., Armstrong, G., & Opresnik, M. O. (2018). Principles of Marketing
17th Global Edition (17 ed.). Harlow, United Kingdom: Pearson Education
Limited.

Kotler, P., & Keller, K. L. (2012). Marketing Management (14 ed.). Upper Saddle
River, New Jersey: Prentice Hall.

Kotler, P., & Keller, K. L. (2016). Marketing Management (15 ed.). Harlow,
United Kingdom: Pearson Education Limited.



108

Miles, M. B., & Huberman, A. M. (1994). Qualitative Data Analysis: An
Expanded Sourcebook, 2nd Edition (2 ed.). Thousand Oaks, California:
SAGE Publications, Inc.

Mirnasari, P., Putri, L. T., & Diantara, L. (2023). Pengaruh Display, Promosi
Media Sosial dan Lokasi Terhadap Keputusan Pembelian pada Ivo Fashion
Cabang Bangkinang Kota. Journal in Management and Entrepreneurship,
3(1), 14-23.

Modi, A. G., & Patel, J. D. (2013). Classifying Consumers based upon their Pro-
Environmental Behaviour: An Empirical Investigation. Asian Academy of
Management Journal, 18(2), 85-104.

Mokha, A. K. (2020). Impact of Green Marketing Tools on Consumer Buying
Behaviour.  Asian  Journal of Management, 9(1), 168-174.
https://doi.org/10.5958/2321-5763.2018.00026.4

Nandaika, M. E., & Respati, N. N. R. (2021). Peran Brand Image dalam
Memediasi Pengaruh Green Marketing Terhadap Keputusan Pembelian
(Studi Pada Produk Fashion Merek Uniglo di Denpasar). E-Jurnal
Manajemen, 10(6), 539-559.

Ottman, J. A. (1998). Green Marketing Opportunity for Innovation (2 ed.). New
York: J. Ottman Consulting Inc.

Peattie, K. (1992). Green Marketing. London: Longman Group UK Ltd.

Peattie, K. (2001). Golden Goose or Wild Goose? the Hunt for the Green
Consumer. Business Strategy and the Environment, 10, 187-199.

Peattie, K., & Charter, M. (2003). Green Marketing. In The Marketing Book (5
ed., hal. 834). Oxford: Butterworth-Heinemann.

Pertiwi, B. A. S., & Sulistyowati, R. (2021). Pengaruh Strategi Green Marketing
dan Social Media Marketing Terhadap Keputusan Pembelian Kaos Lokal
Kerjodalu. Jurnal Pendidikan Tata Niaga (JPTN), 9(3), 1376-1383.

Polonsky, M. J. (1994). An Introduction to Green Marketing. Electronic Green
Journal, 1(2). https://doi.org/10.5070/G31210177

Puspasari, L., & Milenia, D. P. (2022). Pengaruh Environmental Awareness,
Green Product Features, Green Product Price, Green Product Promotion
terhadap Keputusan Pembelian Konsumen the Body Shop di DKI Jakarta.
Journal of Economics and Business UBS, 11(2), 98-109.

Putri, A. W. A., & Kristi, J. I. (2020). Eksplorasi Eco Printing Daun Lanang dan
Pewarnaan Alam Kayu Tegeran Pada Kain Rayon Sebagai Potensi Material
Fashion Sustainable. Gorga: Jurnal Seni Rupa, 09(02), 317-325.
https://doi.org/https://doi.org/10.24114/gr.v9i2.20271

Putri, I. B.,, & Yusiana, R. (2020). Analisis Green Marketing Mix pada
Perusahaan Oriflame Kota Bandung Tahun 2020. e-Proceeding of Applied



109

Science, 6(2), 863-876.

Rahbar, E., & Wahid, N. A. (2011). Investigation of Green Marketing Tools ’
Effect on Consumers > Purchase Behavior. Business Strategy Series, 12(2),
73-83. https://doi.org/10.1108/17515631111114877

Rex, E., & Baumann, H. (2007). Beyond ecolabels : what green marketing can
learn from conventional marketing. Journal of Cleaner Production, 15, 567—
576. https://doi.org/10.1016/j.jclepro.2006.05.013

Shil, P. (2012). Evolution and Future of Environmental Marketing. Asia Pacific
Journal of Marketing & Management Review, 1(3).

Shrestha, S. (2018). Analysis of Green Marketing Tools towards Consumer
Purchase Intention in Kathmandu. Journal of Business and Social Sciences
Research, 1(1), 37-57. https://doi.org/10.3126/jbssr.v1i1.20948

Sugiyono. (2016). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Bandung:
ALFABETA.

Thoibah, W., Arif, M., & Harahap, R. D. (2022). Implementasi Green Marketing
Pada UMKM Upaya Memasuki Pasar Internasional ( Studi Kasus pada
Creabrush Indonesia ). Jurnal Ekonomika Dan Bisnis (JEBS), 2(3), 798-805.
https://doi.org/https://doi.org/10.47233/jebs.v2i3.290 ISSN

Weisstein, F. L., Asgari, M., & Siew, S. (2014). Pricing strategy & practice Price
presentation effects on green purchase intentions. Journal of Product &
Brand Management, 23(3), 230-239. https://doi.org/10.1108/JPBM-06-
2013-0324



