BIBLIOGRAPHY

aaker, A. D., & Biel, A. L. (2015). Brand Equity And Advertising: Advertising Role
In Building Strong Brand. Lawrence Erlbaum Associates.

Amalia, S., Hafiar, H., & Budiana, H. R. (2018). Hubungan Kegiatan Workshop
Design Thinking Dengan Sikap Peserta Terhadap Kewirausahaan. Scholaria:
Jurnal Pendidikan Dan Kebudayaan, 8(2), 210-218.

Aptaguna, A., & Pitaloka, E. (2016). Pengaruh Kualitas Layanan Dan Harga
Terhadap Minat Beli Jasa Go-Jek. Widyakala Journa: Journal Of Pembangunan
Jaya University, 3, 49-56.

Arafah, R., & Fadhilah, M. (2023). Pengaruh Perilaku Konsumen Terhadap
Keputusan Pembelian Obat Paracetamol Syrup Pasca Penarikan Obat Pt.
Afifarma Oleh Bpom. Jurnal Ilmiah Manajemen, Ekonomi, & Akuntansi (Mea),
7(1), 653-662. Https://D0i.Org/10.31955/Mea.V7i1.2916

Badan Pusat Statistik Indonesia. (7 Juni 2024). Statistik Pendapatan Februari 2024,
From
Https://Www.Bps.Go.ld/l1d/Publication/2024/06/07/2db3f6357ef0359d6657bdc4
/Statistik-Pendapatan-Februari-2024.Html

Bernstein Crisis Management. (2015). The 10 Steps Of Crisis Communications.
From Https://Www.Bernsteincrisismanagement.Com/The-10-Steps-Of-Crisis-
Communications/

Cahya, I. S. (2014). Menulis Berita Di Media Massa. Citra Aji Parama.

Coombs, Timothy. (2013). Situational Theory Of Crisis: Situational Crisis
Communication Theory And Corporate Reputation.
10.1002/9781118335529.Ch23.

Cohen, L., Manion, L., & Morrison, K. (2007). Research Methods In Education.
London: Routledge.

Chu, T.H., Lin, C.C., & Prather, L.J. (2005). An Extension Of Security Price
Around Product Recall Announcements. Quarterly Journal Of Business &
Economics

Diallo, M. F., Moulins, J. L., & Roux, E. (2021). Unpacking Brand Loyalty In
Retailing: A Three-Dimensional Approach To Customer—Brand
Relationships. International Journal Of Retail And Distribution
Management, 49(2), 204—222. Https://D0i.Org/10.1108/1jrdm-03-2020-0115

Diredja, R. A. (2013). Pengaruh Product Recall Terhadap Reputasi Perusahaan
(Respon Pengguna Terhadap Penarikan Honda Jazz, Freed, Dan City Dari
Pasar). Tesis. Universitas Indonesia.



https://www.bernsteincrisismanagement.com/the-10-steps-of-crisis-communications/
https://www.bernsteincrisismanagement.com/the-10-steps-of-crisis-communications/

Efendy, A. (2020). Pengaruh Brand Identity Terhadap Brand Loyalty melalui Brand
Image dan Brand Trust Honda Motor. Skripsi. Institut Bisnis dan Informatika
Kwik Kian Gie.

Foroudi, P., Jin, Z., Gupta, S., Foroudi, M. M., & Kitchen, P. J. (2018). Perceptional
components of brand equity: Configuring the Symmetrical and Asymmetrical
Paths to brand loyalty and brand purchase intention. Journal of Business
Research, 89, 462-474. https://doi.org/10.1016/j.jbusres.2018.01.031

Frank, Bjoern & Herbas Torrico, Boris & Enkawa, Takao & Schvaneveldt, Shane.
(2014). Affect versus cognition in the chain from perceived quality to customer
loyalty: The roles of product beliefs and experience. Journal of Retailing. 90.
567-586. 10.1016/j.jretai.2014.08.001.

GAIKINDO. (2024). Indonesia’s top 10 vehicle retail sales by brand (January—May
2024). from https://www.gaikindo.or.id/indonesia-top-10-vehicle-retail-sales-by-
brand-january-may-2024/

GAIKINDO. (2023). Penjualan mobil 2023 lampaui sejuta unit, merek-merek Astra
terbanyak. Retrieved January 14, 2025, from
https://www.gaikindo.or.id/penjualan-mobil-2023-lampaui-sejuta-unit-merek-
merek-astra-terbanyak/

Gussman, S. Y., & Triwulandari. (2019). Pengaruh Terpaan Berita BPJS di Media
Massa Terhadap Pembentukan Sikap Masyarakat di Kota Pekanbaru. Jurnal
Communiverse (CMV, 4(2), 42-50.

Honda Indonesia. (2024). Honda ingatkan konsumen untuk segera melakukan
penggantian komponen fuel pump melalui program recall. Retrieved January 14,
2025, from https://www.honda-indonesia.com/news/honda-ingatkan-konsumen-
untuk-segera-melakukan-penggantian-komponen-fuel-pump-melalui-program-
recall

Hutabarat, M. T. N., & Budiono, H. (2022). Pengaruh Kesadaran Merek, Loyalitas
Merek, dan Kualitas yang Dapat Dirasakan untuk Memprediksi Minat Beli.
Jurnal Manajerial Dan Kewirausahaan, 4(1), 150-157.

Kotler, P., & Keller, K. L. (2016). Marketing Management (15th ed.). Pearson
Education, Inc.

Lee, Anne Marie. (2024, October 9). Honda recalls 1.7 million U.S. vehicles over
steering risk. Cbsnews.com; CBS News. https://www.chsnews.com/news/honda-
recall-us-steering-gearbox-acura/

Lutvianti, L., Robustin, T. P., & Taufik, M. (2019). Kontribusi Brand Image, Brand
Trust, Dan Customer Satisfaction Dalam Menciptakan Customer Loyalty Pada
Produk Indomie Di Kabupaten Lumajang. Progress Conference, 2(1), 618-627.
Retrieved from


https://www.gaikindo.or.id/indonesia-top-10-vehicle-retail-sales-by-brand-january-may-2024/
https://www.gaikindo.or.id/indonesia-top-10-vehicle-retail-sales-by-brand-january-may-2024/
https://www.honda-indonesia.com/news/honda-ingatkan-konsumen-untuk-segera-melakukan-penggantian-komponen-fuel-pump-melalui-program-recall
https://www.honda-indonesia.com/news/honda-ingatkan-konsumen-untuk-segera-melakukan-penggantian-komponen-fuel-pump-melalui-program-recall
https://www.honda-indonesia.com/news/honda-ingatkan-konsumen-untuk-segera-melakukan-penggantian-komponen-fuel-pump-melalui-program-recall

http://proceedings.itbwigalumajang.ac.id/index.php/progress/article/view/154

Lutz, R. J. (1991). The role of attitude theory in marketing. Perspectives in consumer
behavior.

Lestari, N. H., & Priyanto, W. (2023). 10 Perusahaan Otomotif Terbesar di Dunia,
Volkswagen Teratas. https://otomotif.tempo.co/read/1687239/10-perusahaan-
otomotif-terbesar-di-dunia-volkswagen-teratas

Littlejohn, S. W., & Foss, K. A. (2012). Teori Komunikasi (Theories of Human
Communication). SAGE Publications.

Littlejohn, S. W., Foss, K. A., & Oetzel, J. G. (2017). Theories of Human
Communication (11th ed.). Waveland Press, Inc

Littlejohn, S. W., Foss, K. A., & Oetzel, J. G. (2021). Theories of Human
Communication (12th ed.). Waveland Press, Inc

Mazzei, Alessandra, and Silvia Ravazzani. "Responsible Communication with
Employees to Mitigate the Negative Effects of Crises: A Study of Italian
Companies.” International Conference on Corporate and Marketing
Communication: Responsible Communication, 18th ed., 2013, pp. 2-11

M. Bernon, M. Bastl, W. Zhang and M. Johnson, "Product recalls: The effects of
industry recall strategy and hazard on shareholder wealth™, Int. J. Bus. Sci. Appl.
Manage., Dec 2024, [online] https://epublications.marquette.edu/mgmt fac/332/.

Naeem, M., & Abdul Sami. (2020). Product Brand Loyalty and Purchase
Decision. International Journal of Entrepreneurial Research, 3(3), 76-87.
https://doi.org/10.31580/ijer.v3i3.1504

Noor, M. F. (2014). Pengaruh Brand Image dan Brand Trust Terhadap Brand Loyalty
King Thai Tea Bandung. Image: Jurnal Riset Manajemen, 3(2), 127-140.

Nurudin. (2014). Pengantar Komunikasi Massa. Rajawali Pers.

Petty, R. E., & John, C. (1986). The Elaboration Likelihood Model of Persuassion.
Advances in Experimental Social Psychology, 19, 123-162.

Park, Y. S., Konge, L., & Artino Jr, A. R. (2020). The positivism paradigm of
research. Academic medicine, 95(5), 690-694.

Powel, James. “Tesla Issues 6th Cybertruck Recall This Year, with over 2,400
Vehicles Affected.” USA TODAY, 13 Nov. 2024,
www.usatoday.com/story/money/cars/recalls/2024/11/13/cybertruck-recall-tesla-
Sixth/76267486007/.

Rakhmat, J. (2015). Psikologi Komunikasi. Remaja Rosdakarya.

Rangga Rahadiansyah. (2024, October 13). Honda Recall 2 Juta Mobil, Ada Masalah
di Sistem Kemudi. Detikoto; detikcom. https://oto.detik.com/mobil/d-



7585921/honda-recall-2-juta-mobil-ada-masalah-di-sistem-kemudi

Rahman, A., Rehman, A. U., Igbal, M., & Ahmed, A. (2024). Brand Personality and
Loyalty as Drivers of Repurchase Intentions: Evidence from Pakistani Mobile
Phone Users. Global Business Review.
https://doi.org/10.1177/09721509241249561

Roscoe, J.T. (1975) Fundamental Research Statistics for the Behavioral Sciences [by]
John T. Roscoe. Holt, Rinehart and Winston, New York.

Rizqgi Rajendra, & Aprianus Doni Tolok. (2024, October 23). Recall 780.000 Unit
CR-V Hybrid, Accord, Civic Terjadi di AS, Indonesia Terdampak? Bisnis.com.
https://otomotif.bisnis.com/read/20241023/46/1810007/recall-780000-unit-cr-v-
hybrid-accord-civic-terjadi-di-as-indonesia-terdampak

Rizki, P. A., & Prabowo , B. (2022). Pengaruh Citra Merek, Harga, Dan Kualitas
Produk Indomie Melalui Kepuasan Konsumen Sebagai Variabel Intervening
Terhadap Loyalitas Pelanggan. Al-Kharaj : Jurnal Ekonomi, Keuangan & Bisnis
Syariah, 4(5), 1543-1553. https://doi.org/10.47467/alkharaj.v4i5.1023

Ryan, M. J., & Bonfield, E. H. (1975). The Fishbein extended model and consumer
behavior. Journal of consumer research, 2(2), 118-136.

Schiffman, L. G., & Wisenblit, J. (2019). Consumer Behavior (12th ed.). Pearson
Education, Inc.

Sopian. (2016). Public Relation Writing. PT. Gramedia Pustaka Utama.

Sun, D., & Li, Y. (2024). Influence of Strategic Crisis Communication on Public
Perceptions during Public Health Crises: Insights from YouTube Chinese Media.
Behavioral sciences (Basel, Switzerland), 14(2), 91.
https://doi.org/10.3390/bs14020091

Utari, P., Pramana, P., & Ramadhani, A. (2024). Beyond Human Communication:
The Artificial Intelligence Phenomenon In The Perspective Of Communication
Theory. Interaksi: Jurnal Ilmu Komunikasi, 13(1), 135-151

Wijaya, B. S. (2013). Dimensions of Brand Image: A Conceptual Review from the
Perspective of Brand Communication. European Journal of Business and
Management, 5. https://doi.org/10.13140/ejbm.2013.55.65

Yakut, E., & Bayraktaroglu, A. G. (2020). Consumer reactions to product recalls: the
effects of intentionality, reputation, and public apology on purchase intentions.
Journal of Business Economics.doi:10.1007/s11573-020-01011-y

Yulianti, Farida, Lamsah, & Periyadi. (2019). Manajemen Pemasaran. Deepublish.

Zephira, G. 1., Setyabudi, D., & Yuliyanto, M. (2021). Pengaruh Terpaan Berita
Tentang Gangguan Jaringan IndiHome dan Brand Image di Twitter Terhadap
Tingkat Kepercayaan Konsumen Mengenai Layanan IndiHome. Skripsi.



Universitas Diponegoro.

Zhao, X., Li, Y., Flynn, B. B., & Ng, S. (2014). Impact of product recall
announcements on shareholder wealth in China. In Global Supply Chain Quality
Management: Product Recalls and their Impact (pp. 197-217). Taylor &
Francis.



	BIBLIOGRAPHY

