
 
 

152 

DAFTAR PUSTAKA 

 

Joo, B.-K., McLean, G. N., & Yang, B. (2013). Creativity and Human Resource 

Development: An Integrative Literature Review and a Conceptual Framework 

for Future Research. Human Resource Development Review, 12(4), 390–421.  

Julius, A. M., Nugroho, C., Anugrah, S. D., Leopatty, H., Yatimantoro, T., Imananta, 

R. T., Utomo, A. M., Sari, E., Rande, M. N., Alam, R., Ahmad, A., 

Nurkhasanah, N., Bangun, E., Sukendro, A., Budiarto, A., Daryono, D., & 

Widana, I. D. K. K. (2020). Field socialization on post disaster of earthquake 

and tsunami.  6(2), 41–54. 

Kotler, P., & Keller, K. L. (2016). Marketing Management (15th ed.). Pearson. 

Katz, H. (2014). The Media Handbook: A Complete Guide to Advertising Media 

Selection, Planning, Research, and Buying. Journal of Advertising, 43(3), 285-

288. 

Keller, K. L. (2009). Building strong brands in a modern marketing communications 

environment. Journal of Marketing Communications, 15(2-3), 139-155. 

De Veirman, M., Cauberghe, V., & Hudders, L. (2017). Marketing through Instagram 

influencers: The impact of number of followers and product divergence on 

brand attitude. Journal of Interactive Marketing, 34, 1-12. 

Morgan, J., Summers, J., & Phillips, N. (2019). Out-of-home advertising: The role of 

digital and interactive elements. Journal of Marketing, 83(5), 97-115. 

Duncan, T. (2005). IMC: Using Advertising and Promotion to Build Brands. McGraw- 

Hill. 

Belch, G. E., & Belch, M. A. (2018). Advertising and Promotion: An Integrated 

Marketing Communications Perspective (11th ed.). McGraw-Hill. 

Macnamara, J. (2016). Organizational Listening: The Missing Essential in Public 

Communication. 



 
 

153 

Fitria Rismawati, F., Wahyuni, S., & Widodo, J. (2019). STRATEGI PEMASARAN 

STP (SEGMENTING, TARGETING, POSITIONING) LARISSA 

AESTHETIC CENTER CABANG JEMBER. JURNAL PENDIDIKAN 

EKONOMI: Jurnal Ilmiah Ilmu Pendidikan, Ilmu Ekonomi dan Ilmu Sosial, 

13(2), 68. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


