DAFTAR ISI

PERSETUJUAN SKRIPST ..ottt ettt st e il
PERNYATAAN ORISINALITAS SKRIPSL.....cccoiiiiiiiiieseciee e v
MOTTO DAN PERSEMBAHAN ..ottt snnnen s nnnnen s v
ABSTRACT ..ttt bbbttt b et b e bbbt bt e b b e b vi
ABSTRAK ...ttt bbbt bbb bbb bt nbeebe b vii
KATA PENGANTAR ...ttt nne e snneesnneas viil
I AN S N A 1 o PRSPPI X1
DAFTAR TABEL ............ ... o S ... /0.0, . "M ..o Xiv
BABI..ooooicvivviieee e 0 W P N e 1
1.1  Latar Belakang IMasalah. it eceei i oo s e eiatbe e 1
1.2 Rumusan Masalah ... i i i e adfi st 17
1.3 Tujuyén Pchielitiang. S gmr 1.0 SN b .Y o B ... 20
1.4 Manfaat PENelitian ... iveive e i et iiie e iesies s e 0k a bkt neenne e 20
1.5  Sistematika Penelitian .......c..iievoiiesifinein ieaiben e st b 21
BABIL....B........... . e S N....... I8\ ... . A . 23
2.1 Ldildasan TeorT =gt S o . .............. ;e 23
2.1.1 Theory of Planned Behavior .......ccocvuiiiiirieeiiieieec i 23
2.2 Variabel Penelitian ..............oiiiiaien et it dbee e 24
2.2.1 Social Media Marketing .. .. ccociveciteidesideeie e deniee e 24
2.2.2 Electronic Word of MOUth.......ccovieiiiiiiiiii e 25
223 Celebrity ENdOrsement............c.oiiiievimmmsee e sdin s 27
2.2.4 Keputusan Pembelian.. ..... .ot it iieniin i 28
2.3 Pengaruh antar Varmiabel e e e sussssiiiinmeeeseeseeeiiesiesieesiee e siee e sne e eneeens 29
2.3.1 Hubungan antar Variabel Social Media Marketing dan Keputusan
Pembelian.. Jieem e St . S0 0 LS BN BN OB MR ... 29
232 Hubungan antar Variabel E-WOM dan Keputusan Pembelian.................. 31
2.3.3 Hubungan antar Variabel Celebrity Endorsement dan Keputusan
PemMDELIAN. .....eiiieiiiicct e 33
2.4 Penelitian TerdahulU..........cccooooiiiiiiiii e 34
2.5  Kerangka PemiKiran..........cocoiiiieiiiiiiieiiesieesie et 40
27N = 78 0 8 SRS TPRPS 42
3.1  Variabel Penelitian dan Definisi Operasional Variabel ............cc.ccooveviniiiennn. 42
3.1.1 Variabel Penelitian ..........ccoceeiiiiiiiiiiiii e 42
3.1.2 Definisi Operasional Variabel ............ccoccooviiiiiiiniicinee e 43
3.2 Populasi dan SampPel.........cccceiiiieiiiiiiiee e 48

Xi



3.2.1 POPUIAST...ei ittt 48

322 SAMPEL.....veeieiee s 49
3.3 Jenis dan SUMDbeEr Data.........ccoooviieiiiiiicie e 50
3.3.1 Data Primer . ... 50
332 Data SEKUNAET ......ccuviiiiieieieieceei e 50
3.4  Teknik Pengambilan Data ...........ccocoiiiiiiiinieiininee e 50
3.5  Uji Validitas dan Reliabilitas.....u..ccueirviiiiiiiiiiiiiiieiiie e 51
3.5.1 Ui Validitas........oaiiinieeees it 51
352 Uji Reliabiljgt”....q ... F 30 W ..., 53
3.6  Teknik AnalisisS Data .. i ioueeweatiee i i b it 54
3.6.1 Anglif Indekss...... A ... 70 ... 54
3.6.2 Analisis:Regresi Linear Berganda.............c..afu it 55
3.6.2. 1 UgASumg BIASE.. /0. A "B ) B 56
3.0 .1 aE=Uji Normuolicasts . 401, A W, . Thd W ... 56

3.6.2. 12, Uji MultikOLONICTItas. ....oueresueares st i et 56
3.6.2.1.3  Uji HeteroskedastiSitas. ... ..o ctriiieiinreneeiinieniin s 57

3.7 UjHIpotesis i, S A o ............... ... 58
3.7.1 Koefisien Determinasi (R2 ). ... .vveeirueeivreeiieeiiieeeiieessibansneesiesssienesnessnens 58
3.7.2 YIRIZUENY T TN ST A 58
3.7.3 Wi T............ S W O O A ... e 59
BAB IV i it et 60
4.1  Deskripsi Objek Penelitian. .. .... .oee.mrciie i faetinenieebaresceecscsee e 60
4.1.1 Gambaran Umum Objek Penelitian .............cceereeiiiiiiiiiiiiiieeneesiee e, 60
4.1.2 Gambaran Umum Responden ... 61
4.1.2.1 Responden berdasarkan Usia .i........cooooiteiinienrecietoinnencseene e 61
4.1.2.2 Responden Berdasarkan Jenis Kelamin ..., 62
4.1.2.3 Responden Berdasarkan Profesi..........c.ccooeiiiiiiiiiniiiiiiiene e 63
4.1.2.4 Responden Berdasarkan Frekuensi Pembelian ............cccccovienienennnn. 64

4.2 Analisis DesKIIptif......cccoiiiiiiiiiii e 64
4.2.1 Analisis Deskriptif Variabel Social Media Marketing .................cccocue... 66
4.2.2 Analisis Deskriptif Variabel Electronic Word of Mouth...................c.coc.... 67
4.2.3 Analisis Deskriptif Variabel Celebrity Endorsement ............ccccoovvvvineenne. 68
424 Analisis Deskriptif Variabel Keputusan Pembelian ............c.ccocevininnnn. 69
4.3 Uji ASUmST KIASTK ..ooviiviiiiiiiiiiee e 70
43.1 Uji NOTMAIIEAS ....cvecveeerieeeese e 70

xii



43.2 Uji MUltikOlIN@ATItaS .....c.veeveeiieiiiesiie st 71

433 Uji HeteroSKedastiSitas. .........vivereieenenieienesee e 72

4.4 Uji Hipotesis Penelitian ............ccooveiiiiriieiiiiie e 72
4.4.1 Uji Analisis Regresi Linear Berganda...........ccoccoooveiiiiiiiniicnceniene, 72
442 UJLF s 74
443 Koefisien Determinasi (R2)........cccceriieiieneneeneseeeseseese s sneennens 75
444 UJE T sl e s 76

4.5  Interpretasi Hasil.......cctio i ot e siee e srae s snreessnee e 78
4.5.1 Pengaruh Social Media Marketing Terhadap Keputusan Pembelian........ 78
452 Pengaruh Electronic Word of Mouth Terhadap Keputusan Pembelian...... 79
453 Pengaruh Celebrity Endorsement Terhadap Keputusan pembelian .......... 80
BABV ... e ..ol -0 AR B... N g W .., 82
5.1  Kesimpulan Masalah Penelitian........cco i dioiiene i 82
5.2  IrglikaSRICoriptSL M. W A1 40 S Fa. "0 W ... 84

5.3 Implikasi Manajerial .......icouiiuiiiieeiosieesiesains huesibessee s efie e dabeesieesteesinesneeneeens 85
5.4  Keterbatasan Penelitian...........ccciovviviiin it 90
5.5 Saffan ............ oS U ol 90
DAFTAR PUSTAKA ... iiians s frnin e besneh cisiiant et s 91
LAMPIRAN. R ..o R he e g P o ege el eeeeeneeseesenneefeeesennneneesensnnennens 101

xiii



