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MOTTO 

 

The key to surviving nowadays is not positivity but ACCEPTANCE. Accepting that 

not all days are good. You’ll have bad days, make mistakes, fail, and mess-up 

everything, and that’s all fine. 

 

Sebaik-baiknya olahraga adalah olahraga yang dilakukan 
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ABSTRAK 
 

Olahraga merupakan salah satu faktor penting dalam menunjang kesehatan, 

kesejahteraan, produktivitas, dan kinerja karyawan. Konten yang dihasilkan 

fitfluencers serta lingkungan sosial berpotensi memberikan pengaruh minat 

berolahraga pada karyawan. Melalui Theory of Reasoned Action, penelitian ini 

bertujuan untuk menganalisis pengaruh sikap tentang konten fitfluencers dan norma 

Subjektif berolahraga terhadap minat berolahraga. Penelitian ini menggunakan 

pendekatan kuantitif eksplanatori dengan metode pengambilan sampel non 

probability sampling dengan purposive sampling. Sampel terdiri dari 35% karyawan 

dan 65% karyawati berusia 25 – 35 tahun yang berdomisili di Semarang.  

Hasil penelitian ini menunjukkan bahwa sikap tentang konten fitfluencers (X1) 

dan norma Subjektif berolahraga (X2) secara simultan berpengaruh signifikan 

terhadap minat berolahraga (Y). Lebih spesifik, sikap tentang konten fitfluencers (X1) 

memberikan pengaruh dominan (89,5%) dibanding norma Subjektif berolahraga 

(8,5%) terhadap minat berolahraga (Y). Selain itu, diperoleh nilai koefisien regresi 

pada variabel sikap tentang konten fitfluencer (X1) sebesar 0,446 dan variabel norma 

Subjektif berolahraga (X2) sebesar 0,071 dengan nilai konstanta sebesar 0,731. Hal ini 

mengindikasikan apabila sikap tentang konten fitfluencers (X1) mengalami 

peningkatan satu satuan, maka minat berolahraga (Y) akan mengalami peningkatan 

sebesar 0,446 dan apabila norma Subjektif berolahraga (X2) mengalami peningkatan 

satu satuan, maka minat berolahraga (Y) mengalami peningkatan sebesar 0,071. 

Secara parsial, sikap tentang konten fitfluencers (X1) memiliki pengaruh 

terhadap minat berolahraga pada karyawan (Y) dengan besaran nilai koefisien regresi 

beta 0,906 dan nilai probabilitas thitung atau signifikansi t memiliki nilai <0,001. 

Sedangkan, norma Subjektif berolahraga (X2) tidak berpengaruh pada minat 

berolahraga karyawan muda di Semarang dengan besaran nilai koefisien regresi beta 

0,88 dengan nilai probabilitas thitung atau signifikansi t memiliki nilai 0,290 (p > 0,05). 

Hal ini mengindikasikan norma subjektif berolahraga berperan kecil terhadap minat 

berolahraga jika dibandingkan dengan sikap tentang konten fitfluencers.  

Kata Kunci: Media Sosial, TikTok, Sikap Terhadap Konten, Fitfluencers, Minat 

Berolahraga, Norma Subjektif, Konten Digital, Konten Fitness, Sikap Audiens, 

Theory of Reasoned Action 
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ABSTRACT 

Exercise is a critical factor in supporting health, well-being, productivity, and 

employee performance. Content produced by fitness influencers (fitfluencers) and the 

social environment has the potential to influence employees’ interest in exercising. 

Utilizing the Theory of Reasoned Action, this study aims to analyze the impact of 

attitudes toward fitfluencers' content and subjective norms of exercising on 

employees’ exercise interest. The research employs a quantitative explanatory 

approach with non-probability sampling and purposive sampling methods. The 

sample consists of 35% male and 65% female employees aged 25–35 years residing 

in Semarang. 

The findings indicate that attitudes toward fitfluencers' content (X1) and 

subjective norms of exercising (X2) have a simultaneous and significant effect on 

exercise interest (Y). Specifically, attitudes toward fitfluencers' content (X1) exert a 

dominant influence (89.5%) compared to subjective norms of exercising (8.5%) on 

exercise interest (Y). Furthermore, the regression coefficients reveal that the attitude 

variable toward fitfluencers' content (X1) has a coefficient value of 0.446, while the 

subjective norm variable (X2) has a coefficient value of 0.071, with a constant value 

of 0.731. These results indicate that a one-unit increase in attitudes toward 

fitfluencers' content (X1) corresponds to a 0.446 increase in exercise interest (Y), 

while a one-unit increase in subjective norms (X2) corresponds to a 0.071 increase in 

exercise interest (Y). 

The partial analysis reveals that attitudes toward fitfluencers' content (X1) 

significantly influence employees’ exercise interest (Y). This is supported by a beta 

regression coefficient of 0.906 and a t-test probability value of <0.001, indicating a 

strong and statistically significant relationship. On the other hand, subjective norms 

of exercising (X2) do not show a significant influence on exercise interest among 

young employees in Semarang. This is evidenced by a beta regression coefficient of 

0.088 and a t-test probability value of 0.290 (p > 0.05), suggesting that subjective 

norms play a less critical role in shaping exercise interest compared to attitudes 

toward fitfluencers' content. 

Keywords: Social Media, TikTok, Attitudes Toward Content, Fitfluencers, 

Exercise Interest, Subjective Norms, Digital Content, Fitness Content, Audience 

Attitudes, Theory of Reasoned Action 
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