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output karya tugas akhir berupa pembuatan logo, tagline, kemasan, leaflet, standing 
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BAB III METODE: Pada bab ini berisi mengenai diagram alir pembuatan karya, 
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ABSTRAK 
 

UMKM Pastry Jambu Kristal Bu Siti merupakan salah satu usaha mikro kecil dan 

menengah (UMKM) di Kecamatan Wates, Kelurahan Ngaliyan, Kota Semarang 

yang memproduksi pastry dengan varian isi yang unik, yaitu selai jambu kristal dan 

jambu kristal karamel. UMKM Pastry Jambu Kristal Bu Siti hanya menjual 15-17 

box dengan isian 6 pcs/box dalam satu bulan. UMKM Pastry Jambu Kristal Bu Siti 

memiliki target pasar umur 17 - 65 tahun yang berasal dari berbagai lapisan 

masyarakat. Faktor yang mempengaruhi rendahnya penjualan adalah belum adanya 

brand identity atau identitas merek yang dapat membangun brand awareness 

kepada masyarakat, yang turut menunjang penjualan produk. Oleh karena itu 

dibutuhkan perancangan brand identity untuk membentuk loyalitas konsumen dan 

memperluas jangkauan pasar UMKM Pastry Jambu Kristal Bu Siti. Penyusunan 

Tugas Akhir ini menggunakan metode pengkaryaan yang mana terdapat output 

yang dihasilkan melalui tahap pra produksi, produksi, dan pasca produksi. Hasil 

dari penyusunan Tugas Akhir ini berupa logo, tagline, kemasan, standing banner, 

leaflet, dan paper bag sebagai upaya dalam membangun brand awareness. 

Kata Kunci: Usaha Mikro Kecil dan Menengah (UMKM), Pastry Jambu Kristal, 

Brand Identity, Brand Awareness, Desain Grafis. 
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ABSTRACT 

 

MSME Bu Siti's Jambu Kristal Pastry is one of the micro, small and medium 

enterprises (MSMEs) in Wates Subdistrict, Ngaliyan Village, Semarang City. 

(MSMEs) in Wates Subdistrict, Ngaliyan Village, Semarang City, which produces 

pastries with unique fillings produces pastries with unique filling variants, namely 

crystal guava jam and caramelized crystal guava. crystal guava jam and 

caramelized crystal guava. Bu Siti's Jambu Kristal Pastry MSME only sells 15-17 

boxes with 6 pcs/box in one month. Siti's Crystal Guava Pastry UMKM has a target 

market aged 17 - 65 years who come from various walks of life. society. Factors 

that affect low sales are the absence of a brand identity or brand identity that can 

build brand awareness to the public. can build brand awareness to the the 

community, which also supports product sales. Therefore, it is necessary brand 

identity design to form consumer loyalty and expand the market reach of MSME 

Pastry Jambu Kristal Bu Siti. Kristal Bu Siti. The preparation of this Final Project 

utilizes the method of workmanship, in which there are outputs produced through 

the pre-production, production, and production stages. which there are outputs 

produced through pre-production, production, and post-production stages, The 

results of the preparation of this Final Project are in the form of logos, taglines, 

packaging, standing banners, leaflets, and paper bags as an effort to build a brand 

loyalty. bag as an effort to build brand awareness. 

Key Words: Micro, Small and Medium Enterprises (MSMEs), Crystal Guava 

Pastry, Brand Identity, Brand Awareness, Graphic Design. 
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