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ABSTRAK 

 

Masyarakat Semarang masih memiliki pemahaman yang kurang terhadap 

penggunaan aplikasi toko kayu dari Perhutani. Oleh karena itu, penelitian ini 

bertujuan untuk membuat lima iklan layanan masyarakat di Instagram Perhutani 

Divisi Regional Jateng serta buku panduan penting dalam produksi Iklan 

Layanan Masyarakat. Tujuannya adalah membantu pemilik toko kayu 

memahami proses pembelian secara online dan mendorong partisipasi mereka 

dalam menggunakan aplikasi tersebut. Metode penelitian melibatkan 

wawancara, observasi, dan analisis dokumen, dengan tahapan pra produksi, 

produksi, dan pasca produksi. Hasil menunjukkan bahwa video iklan layanan 

masyarakat yang diunggah di Instagram Perhutani Divisi Regional Jawa Tengah 

mendapatkan respons positif dari masyarakat. Video pertama “Kemudahan 

Berbelanja Kayu Berkualitas” ditonton 1.052 kali, disukai oleh 110 orang, dan 

menerima 22 komentar positif dalam 7 hari. Video kedua “Mewujudkan Proyek 

Impian Bersama Perhutani” ditonton 633 kali, disukai oleh 35 orang, dan 

menerima 2 komentar positif dalam 5 hari. Video ketiga “Belanja Kayu Lebih 

Mudah di Aplikasi Toko Perhutani” ditonton 550 kali dan disukai oleh 24 orang 

dalam 7 hari. Hal ini mengindikasikan bahwa iklan tersebut berhasil menarik 

perhatian dan meningkatkan pemahaman serta keterlibatan pengguna terhadap 

aplikasi toko kayu Perhutani. 

 

Kata Kunci: Awareness, Produksi, Iklan, Aplikasi, Perhutani. 
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ABSTRACT 

 
 

The people of Semarang still have a poor understanding of the use of the wood 

shop application from Perhutani. Therefore, this research aims to create five 

public service advertisements on Perhutani's Instagram, Central Java Regional 

Division as well as an important guidebook for the production of Public Service 

Advertisements. The goal is to help wood shop owners understand the online 

purchasing process and encourage their participation in using the application. 

The research method involves interviews, observation, and document analysis, 

with pre-production, production, and post-production stages. The results show 

that the public service advertisement video uploaded on the Central Java 

Regional Division of Perhutani's Instagram received a positive response from 

the public. The first video “Ease of Shopping for Quality Wood” was viewed 

1,052 times, liked by 110 people, and received 22 positive comments in 7 days. 

The second video “Realizing Dream Projects with Perhutani” was watched 633 

times, liked by 35 people, and received 2 positive comments in 5 days. The third 

video "Shopping for Wood is Easier on the Perhutani Store Application" was 

watched 550 times and liked by 24 people in 7 days. This indicates that the 

advertisement was successful in attracting attention and increasing user 

understanding and involvement in the Perhutani wood shop application. 

 

Keywords: Kesadaran, Production, Advertisement, Application, Forestry. 
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