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THE EFFECT OF SHOPEE DISCOUNT AND FREE SHIPPING ON
CUSTOMER PURCHASE DECISION IN SEMARANG CITY

ABSTRACT

The number of internet users in Indonesia continues to increase every year. In Indonesia,
the business sector is developing at a rapid pace, especially in internet-based businesses,
also known as Marketplace. Nowadays, product selling, services, and information
growing very rapidly through marketplace internet networks. Through this marketplace,
we can reach customers not only from one country, but it can be from all over the world.
Shopee is a Singapore-based marketplace under the Sea Group Ltd that was established
in 2015. Shopee expanded its operations into other countries in 2015 including in
Indonesia, as said to be the most important contributor in Shopee’s income. Shopee is
number 1 top Marketplace based on Country Rank data in Indonesia. it calculated from
the number of monthly visitors and with the number of page views across the desktop and
mobile traffic. Shopee’s recorded revenue in the 2™ quarter of 2022. Increased income
was followed by the inlflated costs. This swelling expenses also made the Shopee’s net
loss doubled. Shopee had suffered loss because of the swelling expenses and decreasing
on their web visitors from the first quarter of 2021 until the second quarter of 2022. This
research aims to understand the effect of Shopee discount and free shipping toward
purchase decision of Shopee consumer in Semarang city. This research use quantitative
data which use questionnaire from the respondents. The sample of this research is 100
people who live in Semarang city and have made a purchase decision through Shopee.
The sampling technique of this research is using non-probability sampling. The result of
the discussion state that the discount variable have positive effect on the purchase
decision, the free shipping variable have positive effect on the purchase decision, the
discount and free shipping variable simultaneously have positive effect on the purchase
decision. The company are recommended to increase the discount and free shipping also
for further research it is recommend to explore about how much money the respondent
spent at Shopee and what product that the consumer purchased.

Keywords: Discount, Free Shipping, Purchase Decision.



ACKNOWLEDGEMENT

There is no other word except thanks to the almighty God for His grace so that

the researcher could finish the essay with the title: “The Effect of Shopee Discount and

Free Shipping on Customer Purchase Decision in Semarang City”.

In this thesis completion, the researcher realizes that the preparation of this thesis

cannot be separated from the help, guidance, motivation, and support from many parties.

Therefore, the researcher would like to thank those who helped in completing this thesis,

in particular:

1.

Prof. Dr. Drs. Hardi Warsono., MTP M.Pol.Admin as Dean of the Faculty of
Social and Political Sciences, Diponegoro University.

Dr. Reni Shinta Dewi, S.Sos., M.Si as Head of Business Administration Study
Program, Faculty of Social and Political Sciences, Diponegoro University.

Dr. Hari Susanta Nugraha S.Sos., M.Si as Academic Advisor of International
Undergraduate Program of Business Administration.

Prof. Sudharto P. Hadi, MES, Ph.D as Supervisor and lecturer who provides
valuable guidance and advice for the researcher in completing of the thesis and
studies.

Prof. Dr. Drs. Ngatno M.M. as the second Supervisor and lecturer who provides
valuable guidance and advice for the researcher in completing of the thesis and
studies.

My family who became my mental support and always motivate researcher
through my up and down.

My dear friend, also always supports researcher through this process of writing
and motivate the researcher to stay positive.

My friends in the Department of Business Administration International
Undergraduate Program 2019 class who help me in the preparation of this thesis.
All of my friends in the Department of Business Administration 2019 who help

me to finish my report.

10. All Business Administration lecturers 2019

vi



11. All related parties who cannot be mentioned one by one have provided assistance,
direction, and cooperation in the preparation of this thesis, as well as in the life

of the researcher.

The researcher realizes that this essay is far from perfect. Therefore, all
constructive criticism and suggestions will improve the writing of this thesis and be useful
for writers, readers, and for further research. May the almighty God bless and guide us to

the straight path.

Semarang, 30/01/2024

Researcher

Natasya Putri Ananda

14030119190178

vii



LIST OF CONTENTS

ACKNOWLEDGEMENT .....ooiiiiiiieiieieitete ettt ettt et a e e s sae e esseesaesssenseesnans il
LIST OF CONTENTS ...ttt sttt ettt eae e ens viii
LIST OF FIGURES ....c.oiiiiiiiiieee ettt st sttt ettt Xi
LIST OF TABLES ...ttt sttt et ettt et e ntenbesbennea xii
CHAPTER L.ttt sttt be ettt et e b et e e besneeneeneas 1
INTRODUCTION ..ottt ettt ettt ettt sttt sat st estensebabenbesbeebesneeneeneas 1
1.1 BACKZIOUNGS ..oveiiiiiiiiii ettt ettt s aae et e st e e eeabeenbeesnbeenseesnneenne 1
1.2 Problem FOrmulation ............cccioiiiiiiiiiiiiiiecie ettt ettt e e e s 12
1.3 RESEAICH ODJECTIVES ...uveutieiieeiiieiie ettt ettt ettt ettt e e beesaeeesteebeesnbeeseesnaeenseasnseenseens 14
1.4 RESEATCH PUIPOSES ...ouviiiiiiiiiieiieciie ettt ettt ettt ettt e ssbe b e eabeebeasnseenseens 14
1.5 Theoretical FramewWorkK ..........ccooiiiiiiiiiiieiiee ettt et 15
1.5.1 Grand Theory ( Management Marketing )...........cceecueerieeiiienieeiiieniieeieesiieeeeeiee e e 15
1.5.2 Factors Affecting Purchase DeCISION.........ccueecuieiiiiiieiieeiieiee ettt 16
L.5.3 DISCOUNL ...ttt ettt ettt ettt ettt e et e bt e esbeesateenbeeseeeaseenseesnseenseesnseenseasnseenseans 19
1.5.4 FIEE SHIPPING ..ccuviiiiiiiiiiiieeiieeie ettt ettt ettt e bt e st e st e e st e snbeeseeenseenseasnseenseens 22
1.5.5 Customer PUrchase DECISION ........c.ceviieiiieiiieiieiieeieeiie ettt ettt eae e e saaeenneens 23
1.6 Previous RESCATCH.......cccuiiiiiiiiiii ettt s e e e 26
L7 HYPOURESIS. .. uieiiieiieiie ettt ettt ettt et et e et e e bt e et e enseeenbeenseeenbeenseasnseenseens 29
1.8 Conceptual DEfINItiON ......cccueeiuiiriieiieeie ettt ettt ettt et e sbeeteeseaeebeesnseenseens 30
L.8.1 DiISCOUNE (X1).eiiutiieiiiiiieiiie ettt ettt et e e e e ettt e et e e eeaseeeaaeeentaeesaraeeeaseeesasesennseeennns 31
1.8.2 Free ShIPPING (X2) ..veevieeieeiieeiie ettt ettt ettt e te e it e e beesteessteeseessbeeseessseenseasnseenseens 31
1.8.3 Customer Purchase DeciSION (Y)....ocueeecuiieeiiieeeiie et ettt e e e e eavee e 31
1.9 Operational DEfINItION ......ccceeeiuiiiiiiiieiie ettt ettt ete et e st e seaeebeesnseenneens 32



1.9.1 DISCOUNE (X1).eiiitiiiiiiieeiiieeeiee ettt ettt ete e e e vt e e et e e eeareeetseeeabaeesabaeesaseeesaseeennseeennns 32

1.9.2 Free ShIPPINg (X2) ..veecvieeieeiieeie ettt ettt e ettt eteesatesbeesaeessteenseesnseenseesnseenseasnseenseens 32
1.9.3 Customer Purchase DeciSI0n (Y)...cocueveerierierienienienieeiesiteitete sttt 33
1.10 Research MethOdOLOZY .......cccveiiiiiiiiiieeiiecie ettt ettt e 33
1.10.1 Type Of RESEAICH ....ceviiiiieiiiiiie ettt st 33
1.10.2 Population and Research Sample...........cocueeiiiiiiiiiiiinieiiieieeieee e 34
CHAPTER TL..c.coiiiieeee ettt ettt ettt ettt be e b st s e 44
OVERVIEW OF RESEARCH AND RESPONDENT ......cccccceiiiininieieieieeeieeie e 44
2.1 Overview Of ShOPee COMPANY ......oeevieriieiiiieriieeiieeieeieeete et e sreeteesiaeebeeseaeeseesaaeeseesnnas 44
2.2 Company Vision and MiSSION.........cecuieruiririienieeiienieeieesteeteesreeseessaeeseeseneeseessseeseessnes 46
2.3 VALUC ...ttt et b et eat e bttt enne e 46
B N 0 (o OO O TP TPRRSPPRIRO 46
2.5 TYPES OF PIOAUCES ...oeeuviiiiieiie ettt ettt ettt et e eaeebaeeaaeenbeesnnas 47
2.6 Types of Sales PromoOtion ..........cooieiiiiiiiiiiieie ettt ettt e e 49
2.7 Organizational STIUCLUIE .........cc.eeiiiiiiiieiie ettt ettt et e eae et e e enaeebeesenas 52
2.8 Characteristics Of RESPONAENt...........c.coouiiiiiiiiiieiieii et 55
2.8.1 Characteristics of Respondent Based on Age .........cccveeiieiiiniiiiiieniieiecieeee e 55
2.8.2 Characteristics of Respondent Based on Gender.............occceeriiiiiiniieiieniieeiieeieeee e, 56
2.8.3 Characteristics of Respondent Based on Income...........ccoeceeeiiiiiieniieiieniieiieeieeeeee, 56
2.8.4 Characteristics of Respondents Based on Purchase Frequency at Shopee...................... 57
2.8.5 Characteristics of Respondents Based on Initial Use of Shopee ..........ccoceveeveriineennen. 58
2.8.6 Characteristics of Respondents Based on Last Purchase at Shopee ..........c.cccccevveneenee. 59
2.8.7 Characteristics of Respondents Based on Average Purchase Value............cccoecvvenennee. 60
CHAPTER TIL ...ttt st ettt ettt b et ene s 62
THE EFFECT OF SHOPEE DISCOUNT AND FREE SHIPPING ON........cccocvveeeiiieeeeee 62
CUSTOMER PURCHASE DECISION STUDY IN SEMARANG CITY ....coceoeviininiirirnnne. 62
3.1 ValIAIEY TOSE...eeuiieeiiieiieeie ettt ettt ettt et sat e et e st e et e sabeesbeessbeenseesaseenseassneenseens 62
3.2 REIHADIIILY TSt . eeuiieiiieiiieiie ettt ettt ettt ettt e ettt e st e esbeessbeenbaesaseenseessneenseens 66



3.3 Descriptive Analysis and Interpretation Result of Discount and Free shipping toward

PUrChCase DECISION ...cuviiiiiiiiieiiesiteieete sttt sttt st sb et st sbeeaesatesaeenneas 67
3.4 HYPOLRESIS T@SL...c.uvieuiieeiiieiieeie ettt ettt ettt e et e st e et esebeenbeessbeenseeenseenseessneenseens 80
B et h bttt h bt e a e eh ettt sh e bbbt e b et 85
3.5 DISCUSSION ...ttt ettt ettt ettt sb ettt s bt et e st e sbe e bt e st e saeenbeesbesbeeaeenee e 96
CHAPTER TV ettt ettt ettt b b et s 98
SUMMARY AND RECOMMENDATION......cccootiiiieieieiesteciesetee et 98
4.1 SUITIMATY .ttt ettt ettt ettt e ettt e ettt e ettt e ettt e satbeesasteesabeeeeabeeesaseeesaseeennseesnnseesnnseeens 98
4.2 RECOMMENAATION ...ttt ettt et sttt st e bt et satesbeeaesstesaeenneas 99
REFERENCES ...ttt sttt ettt et b st saeeneeneenes 101



LIST OF FIGURES

Figure 1.1 Number of Internet User in INdON@SIa.........cc.eevuerieniiiiiriiniieieiienceieceeeeeeeee 2
Figure 1.2 Shopee’s Revenue & Loss (2021 —2022) ...cueviiriiniiiiniiieeieeeeneeeeeeeeee e 6
Figure 1.3 Shopee’s Free Shipping Implementation............ccccevieeeiieniiiiieenieeiiieniesieeeee e 7
Figure 1.4 Shopee’s DiScount VOUCKET ......cc.cocuiriiriiiiiniiiieieiiereeeeteeee st 10
Figure 1.5 Purchase DeciSion ProCeSS ........ccieciirieririiiniiniieieniieieeiestesie et 21
Figure 1.6 Hypothesis Framework............cccoiiiiiiiiiiiiiiiiciieieeee e 29
Figure 2.1 ShOPEE LOZO ....ciiiiiiiiiiieiie ettt ettt et eeaae e b e ennes 44
Figure 2.2 Shopee’s Product CateZOory .........cccieeieeiiieniieiieiieeiieeee ettt 45
Figure 2.3 Shopee’s VOUuCher FIUIE .........cooiiiiiiiiiiiiiiiiicicceeeee e 46
Figure 2.4 Shopee’s DiScount FIGUIE.........cooiiiiiiiiriiiiiiiiiciecitereeeetee e 47
Figure 2.5 Shopee’s Cashback FIGUIE .......cc.ccoiiiiieiiiiiiiiiieieeee e 47
Figure 2.6 Shopee’s Flashsale FIgUIe.........cccccioiiieiiiiniiiiieeeee e 48
Figure 2.7 Free Shipping FIGUIE ......cccoiiiiiiiiiiiieieeiee ettt 49
Figure 2.8 Shopee’s Organizational Structure..............oooeviiiiiiiiiiiiiiiiiiineie e 50
Figure 3.1 The Curve Result of t-test (two tail) Discount Variable toward Purchase Decision
.................................................................................................................................................. 78
Figure 3.2 The Curve Result of t-test (two tail) Free Shipping Variable toward Purchase
DIECISION ..ttt ettt et ettt h bt e st e sb e e bt et eatesbeenbeeatesbeebesate it enneas 82

Xi



LIST OF TABLES

Table 1.1 Marketplace Country Rank Data 2022 .........c.cccoceiviiriiniiiiiniininieneeeeeeeenee 4
Table 1.2 Marketplace Website Performance............occueecuieniieiiiinieeiiieiecieeeeeeeeee 5
Table 1.3 Previous ReSEarch .........ccooceviiiiiiiiiiiiiieieeiceeeeeeeee e 23
Table 1.4 Variables Closeness GUIAEINES ............coceevueeierieniniieniiniieieneeeeesieeieee 37
Table 2.1 Characteristics of Respondent Based on Age..........cccceeviieniiiniieniieniienieenee. 52
Table 2.2 Characteristics of Respondents Based on Gender ............cccceevveniieniiennnnnnen. 53
Table 2.3 Characteristics of Respondents Based on Income............cccceevveniieniiennennen. 53
Table 2.4 Characteristics of Respondents Based on Purchase Frequency ..................... 53
Table 2.5 Characteristics of Respondents Based on Initial Use of Shopee.................... 55
Table 2.6 Characteristics of Respondents Based on Last Purchase .............cccccceevuennnee. 55
Table 2.7 Characteristics of Respondents Based on Average Purchase Value............... 56
Table 3.1 Validity Test result of Discount Variable.........c.cccocevviviiniininienennenieenee, 59
Table 3.2 Validity Test result of Free Shipping Variable...........c.ccccevviieiiiniienieninnnen. 60
Table 3.3 Validity Test result of Purchase Decision Variable ..........ccccevenenieniennenee. 61
Table 3.4 Reliability Test RESUIt.......c.ccccuiiiiiiiiiiiieieeee e 62
Table 3.5 The Respondent’s Answer Recapitulation regarding Discount Variable (X1)
........................................................................................................................................ 63
Table 3.6 Interval Categorization Distribution of Discount Variable ...........c..cccceeeeee. 65
Table 3.7 The Respondent’s Answer Recappitulation regarding Free Shipping Variable
(X2 ettt bttt a e e 67
Table 3.8 Interval Categorization Distribution of Free Shipping Variable..................... 69
Table 3.9 The Respondent’s Answer Recapitulation regarding Purchase Decision
VATIADIE (1) 1tieiiieiieeie et ettt ettt ettt e et estae et e e b e e bt e snaeebeeeabeenreeenee 71
Table 3.10 Interval Categorization Distribution of Purchase Decision Variable........... 73
Table 3.11 Correlation Coefficient Test Results of Discount Variable................c........ 74
Table 3.12 Ordinary Least Square Result of Discount Variable toward Purchase Decision
........................................................................................................................................ 76
Table 3.13 Correlation Coefficient Test Results of Free Shipping Variable.................. 79
Table 3.14 Ordinary Least Square Result of Free Shipping Variable toward Purchase
DIECISION ...ttt st ettt et b et e et be ettt b et nae e 80
Table 3.15 Correlation Coefficient Test Results of Discount and Free Shipping Variable
........................................................................................................................................ 83
Table 3.16 Multiple Linear Regression Result of Discount and Free Shipping Variable
toward Purchase DECISION .........ccueeuiiiiriiiiiniiiiieieetee e 84
Table 3.17 Result of the F-test......ccoiiiiiiiiiiiiiiee e 86

xii



