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Lampiran 1. Kuesioner

PENGARUH BAURAN PEMASARAN TERHADAP KEPUASAN
KONSUMEN STROBERI DI LUMBUNG STROBERI KOTA BATU
A. ldentitas Responden
Nama
No. HP
Jenis Kelamin . [JLaki-laki  [JPerempuan
Umur
Pekerjaan
Jumlah Keluarga
Alamat

O N o g bk~ wDd e

Pendidikan © [SD ] SMP 1 SMA
[1D3/S1  [1S2/S3

9. Penghasilan/bulan 1<2.000.000 [12.000.000-5.000.000

[1>5.000.000

Apakah anda sudah pernah membeli dan mengkonsumsi stroberi di Lumbung

Stroberi sebelumnya? - gydah 7 Belum
Jika sudah maka dapat melanjutkan mengisi!

Berilah tanda centang ) pada kolom yang sesuai dengan pilihan anda

berdasarkan pilihan berikut:

Kinerja Kepentingan

Sangat Setuju (SS) =5 Sangat Penting (SP) =5
Setuju =4 Penting =4

Cukup Setuju =3 Cukup Penting = 3
Tidak Setuju =2 Tidak Penting = 2

Sangat Tidak Setuju =1 Sangat Tidak Penting = 1
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Produk
Kinerja Kepentingan
Pernyataan STS | TS | CS SS |STP | TP |[CP |P | SP
1 2 3 5 1 2 3 4] 5
Ukuran stroberi sesuai
dengan keinginan
konsumen
Warna stroberi  merah
segar
Kemasan produk stroberi
menarik
Kebersihan produk
stroberi terjamin
Rasa stroberi enak
Harga
Kinerja Kepentingan
Pernyataan STS | TS | CS SS |STP | TP |CP | P | SP
1 2 3 5 1 2 3 4] 5
Harga stroberi  sudah

sesuai dengan kualitas

produk

Harga yang ditetapkan

tergolong terjangkau

Mekanisme pembayaran

mudah

Terdapat potongan harga

Harga sesuai dengan

pelayanan yang diberikan
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Tempat (Distribusi)

87

Kinerja Kepentingan
Pernyataan STS | TS | CS SS |STP | TP |CP | P | SP
1 2 3 5 1 2 3 14| 5
Tempat penjualan
strategis
Ketersediaan produk
stroberi selalu terjaga
Mudah dalam
mendapatkan produk
stroberi
Kebersihan tempat
penjualan terjamin
Tempat mudah dijangkau
Promosi
Kinerja Kepentingan
Pernyataan STS | TS | CS SS |STP | TP |CP | P | SP
1 2 3 5 1 2 3 14| 5

Pesan yang disampaikan

dalam promosi jelas

Promosi mudah dipahami

Konten promosi sesuai

realita

Media untuk promosi
bervariasi

Promosi dilakukan
melalui  media sosial

sehingga mudah untuk di

akses




Lampiran 1. Lanjutan
Kepuasan Konsumen

1 2 3 4 5 6 7 8 9 10

<

»

Tidak puas Sangat Puas

88

Skor Jawaban

Pernyataan 1|2

4 |5 16 |7

10

Manfaat yang diperoleh sudah sesuai
dengan harapan setelah mengkonsumsi
stroberi milik Lumbung Stroberi

Saya akan kembali membeli dan
mengkonsumsi stroberi milik Lumbung
Stroberi

Saya merasa kebutuhan saya terpenuhi
setelah mengkonsumsi produk stroberi

milik Lumbung Stroberi

Saya akan tetap memilih produk stroberi
milik Lumbung Stroberi dibandingkan

produk stroberi lain

Saya akan merekomendasikan stroberi
milik Lumbung Stroberi kepada orang

lain

PERILAKU KONSUMSI

1. Berapa kali Bapak/Ibu/Saudara membeli stroberi dalam satu bulan terakhir?

(1 <5kali [15—10 kali
1> 10kali [ setiap hari

2. Berapakah jumlah stroberi Bapak/Ibu/Saudara pada tiap pembelian?

[1<1kg [11-5Kkg [1>5Kkg

3. Berapakah jumlah pengeluaran (Rupiah) per bulan untuk membeli stroberi?

4. Berapakah harga stroberi yang Bapak/lbu/Saudara bayarkan (Rupiah) pada setiap

pembelian?
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Lampiran 3. Identitas Responden

No Nama Responden L/P Usia Pekerjaan Pendidikan Penghasilan
--Tahun-- --Rp/bulan--

1 Nabil Azizy L 21 Mahasiswa D3/S1 < 2.000.000

2  Syahrul L 27 Wiraswasta D3/S1 > 5.000.000

3 Nur Kholifah P 27 wirausaha D3/S1 < 2.000.000

4  Cici P 26 Bidan D3/S1 2.000.000-5.000.000

5 Hikmah P 25 Bidan D3/S1 2.000.000-5.000.000

6  Andi L 28 Wiraswasta SMP < 2.000.000

7  Lika P 29 Wiraswasta SMA < 2.000.000

8 Roni L 28 Perawat D3/S1 2.000.000-5.000.000

9  Erica Yuni Ariyanti P 28 Perawat D3/S1 < 2.000.000

10  Qotrunnida Rosyanti P 20 Mahasiswa D3/S1 2.000.000-5.000.000

11 M. Didin Bahrudin Bisri L 23 PNS D3/S1 > 5.000.000

12 Aqilla P 22 Wiraswasta D3/S1 < 2.000.000

13  Athaya P 26 Dokter Gigi D3/S1 > 5.000.000

14 Agata Ibrahim L 21 Wiraswasta SMA 2.000.000-5.000.000

15 Nia Puspitasari P 18 Wiraswasta SMA < 2.000.000

16  Tiara Juliana P 24 ATLM D3/S1 2.000.000-5.000.000

17 Yuyun P 41 IRT SMA < 2.000.000

18  Chervy Khamidah P 18 Pelajar SMA < 2.000.000

19  Irma Khoiru Rohmatin P 25 Perawat D3/S1 < 2.000.000

20  Windi Wahyulianti P 19 Mahasiswa D3/S1 < 2.000.000

21  Elza Nurzulianti P 20 Mahasiswa D3/S1 < 2.000.000
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No

24
25
26
27
28
29

30
31

32
33
34
35
36
37
38
39
40
41
42
43
44

Nama Responden

Hasyim As'ari
Dewi Mutmainnah
Istiara Nafida In‘ami
Nada Khairunnisa
Aniv

Aisyah

Moza

Dimmy excel
Elsy

Fathor Rozi
Melisa Mayasari
Maria Ulfa
Alvinza Vizanni
Ike Rizqyana F
Amelia Fi

Azizah Rifati
Sudarto

Edy Susilo
Pramyta

Riska Mufidah
Rani

L/P

U U 9 rUvWwWTOr YUV r Uvr v OOV VTV TUOIr

Usia
--Tahun--
52
52
20
20
22
25

25
23

36
32
28
29
29
27
29
29
22
30
37
30
57

Pekerjaan

Dosen
Perawat
Mahasiswa
Mahasiswa
Mahasiswa
Wiraswasta

Guru
Wiraswasta

Wirausaha
Wiraswasta
Bidan
Wiraswasta
Wiraswasta
Wiraswasta
Wiraswasta
PNS
Wiraswasta
Sopir
Wiraswasta
Wiraswasta
Wiraswasta

Pendidikan

S2/S3
S2/S3
D3/S1
D3/S1
D3/S1
D3/S1

D3/S1
D3/S1

D3/S1
S2/S3
D3/S1
D3/S1
S2/S3
D3/S1
D3/S1
D3/S1
SMA
SMA
SMA
SMA
SMA

Penghasilan
--Rp/bulan--
> 5.000.000
2.000.000-5.000.000
< 2.000.000
< 2.000.000
< 2.000.000
> 5.000.000

< 2.000.000
2.000.000-5.000.000

>5.000.000

>5.000.000

< 2.000.000

>5.000.000

>5.000.000
2.000.000-5.000.000
2.000.000-5.000.000

>5.000.000
2.000.000-5.000.000
2.000.000-5.000.000
2.000.000-5.000.000
2.000.000-5.000.000
2.000.000-5.000.000

16
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No

47
48
49
50
51
52
53
54
55
56
57
58
59
60
61
62
63
64
65
66
67

Nama Responden

Etik Winarsih

Anita Rahma H.

Ikmalia

Dwi Cahya L

| Gede Astadi Sastrawan
Ni Kadek Ayu Indrayani
Wagi Sa'adah

Nur Hafidhatul Wahidah
Fabianus Danendra

Desi indah

Susmiati

Fitria Prahesti

Dyan

May Dina

Ihza

Risalah

Nia Fitria

Anisa Hapsari

Nindya Anis kurli

Irfan

Sindi Kharomah

L/P

L 2 i v B @ A © e v B @ B © B v B © i © B © A p © e © A B e © B B B v

Usia
--Tahun--
38
38
25
26
31
31
22
25
20
24
30
25
22

23
23
27
22
28
27
21
21

Pekerjaan

IRT
IRT
Guru
Wiraswasta
PNS
Wirausaha
Guru
Freelance
Wiraswasta
Guru
IRT
PNS
Host live
Mahasiswa
Mahasiswi
IRT
Mahasiswa
Swasta
Wiraswasta
Mahasiswa
Mahasiswa

Pendidikan

SMA
D3/S1
D3/S1
D3/S1
D3/S1
S2/S3
D3/S1
D3/S1
D3/S1
D3/S1
D3/S1
D3/S1
SMA
D3/S1
D3/S1
D3/S1
D3/S1
D3/S1
SMA
D3/S1
SMA

Penghasilan
--Rp/bulan--
< 2.000.000
< 2.000.000
< 2.000.000
2.000.000-5.000.000
2.000.000-5.000.000
> 5.000.000
< 2.000.000
< 2.000.000
< 2.000.000
2.000.000-5.000.000
>5.000.000
> 5.000.000
2.000.000-5.000.000

< 2.000.000
< 2.000.000
< 2.000.000
< 2.000.000
>5.000.000
2.000.000-5.000.000
< 2.000.000
< 2.000.000

6



Lampiran 3. Lanjutan

No

70
71
72
73
74
75
76
77
78
79
80

81
82
83

84
85
86

87
88
89

Nama Responden

Arva Rian

Vio isabela

Andi Palaguna

Vitani Anjarwati

Bayu Budi

Galih Krisna Rizaldy
Moh. Fajar Fitriadi
Alifa Mourentyas
Dahra Maali Husha
Nadia

Ratu Avristawati
Dzakiyah

Nimo

Dwi

Alfian Muhammad Nur

Risma
Maslaha maulida
Khaidar

Ajeng
Desta Revania Hikmah
Nurul Najihah

L/P

U U v oOorr r or Uvwo

W U U UvUoUr U©

Usia
--Tahun--
19
19
22
23
28
23
32
21
21
27
21

28
35
24

24
25
29

18
19
23

Pekerjaan

Mahasiswa
Wiraswasta
Mahasiswa
Mahasiswa
Wirausaha
Freelance
Swasta
Mahasiswi
Mahasiswa
IRT
Mahasiswi

Swasta
Guru
Swasta

IRT
IRT
Wiraswasta

Mahasiswa
Beautician
Wiraswasta

Pendidikan

D3/S1
SMA
SMA
D3/S1
D3/S1
SMA
D3/S1
D3/S1
D3/S1
D3/S1
D3/S1

D3/S1
D3/S1
D3/S1

D3/S1
SMA
D3/S1

D3/S1
SMA
D3/S1

Penghasilan

--Rp/bulan--

< 2.000.000

< 2.000.000

< 2.000.000
2.000.000-5.000.000

< 2.000.000

< 2.000.000

> 5.000.000

< 2.000.000
2.000.000-5.000.000
2.000.000-5.000.000

< 2.000.000

2.000.000-5.000.000
< 2.000.000
>5.000.000

2.000.000-5.000.000
< 2.000.000
>5.000.000

< 2.000.000
< 2.000.000
2.000.000-5.000.000

€6



Lampiran 3. Lanjutan

No

92
93
94
95
96
97
98
99
100

Nama Responden

Sella Rizqi Amalia
Ghea Latifah

Allaya Zalfa Nuradhista
Adidharma

Nadia anastasia

Erika

Lutfia

Wandani

Annisa Ade

L/P

W U U U U r U0

Usia
--Tahun--
29
30
20
30
23
19
20
22
24

Pekerjaan

IRT
IRT
Mahasiswi
PNS
Mahasiswa
wiraswasta
Mahasiswa
Mahasiswi
Guru

Pendidikan

S2/S3
D3/S1
SMA
D3/S1
D3/S1
SMA
D3/S1
D3/S1
SMA

Penghasilan

--Rp/bulan--

> 5.000.000
2.000.000-5.000.000

< 2.000.000

> 5.000.000
2.000.000-5.000.000

< 2.000.000
2.000.000-5.000.000
2.000.000-5.000.000
2.000.000-5.000.000

6



Lampiran 4. Hasil Input Data (Kinerja)

Y
33
45

X4

Sum Harga Sum Tempat Sum Promosi Sum Kepuasan Konsumen Sum
X1 X2 X3
17

Produk

No.

4 3 3 3 4

2 3 5 4 4 18 3 4 4 4 5 2
4 4 4 4 4 20
3 4 3 3 3
3 3 3 4 3

17

4 2 3 3 5

9

9

3 5 5 3 5 21
5 5 4 2 2
5 5 2 2 2
4 4 5 2 2

5 5 5 3 3 21
5 5 5 4 4 23
5 5 5 5 5 25
4 4 5 4 4 21
5 5 5 4 4 23
5 5 5 4 4 23
4 4 4 4 3

3 4 4 3 4

2 4 4 3 4 5 20
3 4 4 4 4

3
4

38
33
37
10 47

18
16
17

16
16

19

2 4 3 3 4 16

4 3 3 3 4

4 4 4 4 4 2
4 5 5 5 5 24
5 4 5 5 5 24

3 4 3 3 4

17

9 9

9

10

5 3 5§ 5 3 21

5 5 5 2

5 5 5 5 5 25
5 5 4 5 5 24
4 4 3 4 4 19
4 4 4 4 4 20
5 4 5 4 4 22
5 4 5 5 5 24
4 4 4 4 4 20

4 4 3 3 4

6
;
8
9

36

18
17

1

35
45

17 4 4 4 4 1

19
18

9

9

3 4 4 5 4 20

3 4 4 3

4 4 4 4 4 20
5 4 4 5 5 23

3 3 5 5 3

26
44
43

15
19

1

3 4 4 4 5 20
3 5 5 4 4 21
3 4 4 4 4

4 3 4 2

10
11
12
13
14
15
16
17
18
19
20
21

10
9

3 5 5 4 2

19
18
17

9

3 4 4 5 5 21

3 4 4 4 3
3 4 3 4 3 4 3 4 4 3

19
16

36
10 10 47

10

18

3

18

8

10

9

4 4 4 5 5 22
2 3 4 5 5
3 3 3 5 5

4 5 5 &5 3 22
4 5 5 5 3 22
4 4 4 4 4 20
3 4 3 3 4
3 4 4 4 3
3 2 2 3 3

5 3 5 5 5 23 4 4 4 4 4 2
2

5 3 5 5 5 23
4 4 4 4 4 20

2

39
39
21

7

19
19
15
15
16
16
16

18
15

3 4 4 5

3 3 3 2 4

4 5 3 1 2
5 2 2 3 3
3 2 4 2 5
4 4 2 4 2
5 5 2 2 2

17
18
13

4 5 5 5 5 24
5 5 5 4 4 23

2 4 13
3 3 2 5 5

2

3

24
33
33
33

10 10 10 10 10 50

4 3 3 3 4 17
2 3 3 3 3
3 3 3 4 3

18

14
16

5 4 4 4 4 21
4 4 4 5 5 22
5 4 4 5 5 23

4 4 4 4 4 20
5 5 5 5 3 23

3 3 3 4 3

4 5 5 4 4 22
4 5 4 5 5 23

5 5 5 5 5 25

16

22

95



Lampiran 4. Lanjutan

Y

37

X4

3 4 3 5 4 19
4 4 5 5 5 23
5 4 5 4 4 22
4 4 5 4 5 22
4 4 3 2 3

4 4 2 2 4

5 5 4 3

Sum Kepuasan Konsumen Sum

Produk Sum Harga Sum Tempat Sum Promosi
X1 X2 X3

No.

7

8
9
8
8

4 3 4 3 4 18

15

2

4 4 3 2

4 5 5 3 5 22
4 4 5 5 5 23
5 4 5 4 4 22
3 3 5 5 5 21
3 3 3 3 3
5 5 3 4 2

23
24
25
26
27
28
29
30
31

10 10 10 10 49

5 3 4 5 5 22
5 4 4 4 4 21
4 4 5 5 5 23
3 3 3 4 3
4 3 3 4 4
3 3 3 4 4
4 3 4 4 4
3 3 3 3 4
4 3 3 4 4

4 4 4 5 5 22
5 5 5 5 5 25
4 4 3 4 5 20
4 4 4 5 5 22

4 4 4 3 3

10 46

9

10
9

10 10 46

9

29
24
32

16
16
18
17

16
18
17
19
16
18

15
19

18

1

5 5 5 5 5 25
4 4 4 4 5 21
4 4 4 4 4 20
4 4 4 4 4 2
3 3 3 4 4
3 3 3 4 4

4 4 3 3 4 18

4 4 2 3 4

29
32

4 4 1 3 5

4 4 4 2 4 18
4 4 4 3 4

3 3 3 2 2

3 3 2 2 2

4 4 4

17

7

7

4 4 3 4 5 20
2 3 2 3 3
3 3 4 3 3
3 4 4 4 4
4 3 4 4 3
3 3 3 3 3

34
26
25
26
27

19
13
12
15
16
15
17
19
16

13
16
19
18
15
10
15
18
18

32

3 4 4 5 4 2

4 3 5 3 4

17
17

33
34

19

2

1

4 5 4 3 4 20
3 3 4 5 4
3 2 3 3 3
4 3 2 4 4
3 3 3 4 4
4 4 3 5 2

4 4 4 4 4 20

4 4 4 2

35

4 4 4 2 2
3 3 2 4 3
4 4 4 2 3
3 3 3 5 5
5 5 2 2 2

19
14
17
17
18

17
15

3

36

26
29

31

3 3 3 3 3

2 2 3

2
2 3 3 3 4
3 4 4 4 3
3 4 3 3 5

37

4 4 4 5 5 22

3 3 3 5 4

38

18

39

28
31

5 5 5 4 4 23
4 4 4 4 5 21
4 4 4 4 4 20
5 5 5 4 5 24
4 4 4 5 5 22

40
41

7
7

8
9

4 4 3 4 4 19
4 4 4 5 4 21

5 5 2 2 5

4 4 4 4 4 20
3 3 3 4 3
3 3 3 5 5

4 5 4 4 5 22

40
37

16
19
17

5 5 5 4 20

3 3 3 4 4 17

1

42

19

43
44

7 40

9

4 4 4 4 5 21

3 3 3 5 3

5 5 5 5 21

1

96



Lampiran 4. Lanjutan

Y
10 40

X4

3 3 4 5 5 20

2 2 5 5 4

Sum Kepuasan Konsumen Sum

Produk Sum Harga Sum Tempat Sum Promosi
X1 X2 X3

No.

9

8

8

17
17

3 2 3 4 5

3 3 3 4 4

17
11
18

2 5 5 5 5 2 3 3 3 3 5
2 3 4 5 5

45

34
37

18

2 2 2 3
4 4 4 2 4

19

46
47

7

9

4 4 2 5 4 19
5 5 2 2 5
4 4 4 3 3

3 4 5 4 4 2

3 3 3 5 3

2 3 5 4 4 18

37

19
18

17

5 5 5 3 4 22
4 4 4 4 4 20
3 3 3 5 4
3 3 3 5 3
4 4 4 4 3

1 5 5 5 4 20
4 4 3 3 4 18
5 4 4 4 4 21
4 5 4 5 5 23
2 5 3 5 5 20
3 4 4 4 2

48
49

35
45

10 10 48

5 3 3 5 5 21
4 4 4 4 4 20
4 4 4 5 5 22
3 2 3 4 3
4 2 2 3 4

10
9

9

9
9
8
4

3 5 5 5 3 21

3 3 3 4 5

18
17
19

50
51

10
8

18

40
24
42
10 45

4 4 4 4 5 21
4 1 3 2 2
4 4 3 4 2

15
15

52

12
17

4 4 3 5 4 20
4 4 3 2 4

3 3 3 4 5

2

17

53
54
55
56
57

5 5 5 5 5 25
4 5 5 4 4 22

4 4 4 4 3

17
18

5 5 5 4 21

5 5 4 4 5 23
4 5 4 4 4 21
4 4 4 4 4 20
4 4 3 5 4 20

3 3 4 4 5

8

10

8

3 3 3 4 4 17

2 2 2 5 5

37
10 40

16

19

7 7

8
8

4 4 4 4 5 21
5 5 5 4 2 21
4 4 4 4 5 21
3 3 3 3 2
4 4 4 3 3

166 5 5 5 5 4 24
4 4 3 3 4

2 4 2 4 4

37

18 7

5 5 5 3 5 23
3 3 3 2 4
2

19

58
59

10 10 10 10 10 50
10 10 10 10 10 50

4 5 5 5 5 24
5 5 5 5 5 25
4 2 2 4 4
3 4 4 4 4
5 3 4 3 4

15
16

4 4 5 5 5 23
4 5 5 5 5 24

3 3 4 3 3

14
18

3 3 4 4

60
61

31

16
19
19

4 5 4 5 4 22

5 3 3 3 2

16

45

9
8

9
8

5 5 5 4 3 22
3 3 2 4 4 16
3 3 3 4 3

16
4 2 2 2

5 5 5 4 5 24
3 5 3 3 4 18
5 4 4 4 4 21
3

62

39
40

5 5 2 4 4 20

3 2 2 5 5

63
64

10

16
11

4 4 4 5 3 20
2 3 3

17

20
43

1

12

2 2

2 2 2 11 4 4 4 5 4 21
4 4 4 2

2

65
66

9

9

5 5 5 4 4 23 4 4 4 4 4 2

17

3

4 4 5 4 5 22

97



Lampiran 4. Lanjutan

Y
43

X4

5 5 65 4 4 23

4 3 3 3 5

Sum Kepuasan Konsumen Sum

Produk Sum Harga Sum Tempat Sum Promosi
X1 X2 X3

No.

9

9

5 5 5 4 5 24
5 4 4 5 5 23
4 3 3

17
19

2

5 5 3 2

5 4 4 4 4 21
4 5 5 4 5 23

2 2 3 3 3

67

40
39
10 44
10 43

18

4 3 3 4 5

68
69
70
71

8

7

4 4 3 4 5 20
3 3 3 4 4
4 4 4 4 3

15

2 3

4 4 5 4 4 21
3 3 3 2

13

9
8

8

17
19

5 4 5 5 5 24
4 3 3 5 5 20
4 4 4 4 4 20

4 3 3 4 3

16
16
19
16
13
14

5

4 4 4 4 4 2
4 5 5 5 5 24
4 4 3 4 4
4 4 3 3 5

4 4 2 2 4

4 3 5 2

41

7

8
7

4 4 4 4 4 2
4 4 4 5 4 21
3 3 3 5 4
4 4 4 4 3
4 4 4 2 5
3 3 3 3 5

5

19
19

72
73
74
75
76
77
78
79
80
81

43
10 45

10

17

4 4 2 2 4

9

9
9

18
19
19
17

5 4 3 5 5 22
5 4 4 5 5 23
3 3 4 4 4
2 3 3 4 2
3 3 3 3 3

2
2

3 3 3 2

3 5 5 4 5 22
4 5 5 5 5 24

3 4 2 3 4

10 10 47

10

8

4 4 2 2

35
37

18
14
15

4 4 3 5 5 21

3 3 4 5 4

16

19

5 4 3 3 4 19

3 3 3 3 3

30
41

6
8
5
8

6
8
7
7

5 4 4 5 4 22
5 3 3 5 4 20
5 4 4 4 3 20
5 5 5 4 3 22

5 4 4 2 2

3 4 5 5 5 22
3 3 3 4

15

4 4 4 4 4 20
4 3 4 5 4 20
3 3 2 4 3
3 4 4 3 3
3 5 3 5 3
4 3 3 4 4
3 3 3 3 3

14

1

4 4 4 3 4 19

3 3 5 383 2

28
32

5 5 5 5 5 25
4 4 5 5 2 20
4 5 5 5 5 24
4 4 4 2

16

15
17
19
18
15
16

4 5 4 4 4 21

4 3 4 3 4

21

17

18

82

43

9
6
7

8
7
7

5 4 4 4 4 21
5 4 4 4 5 22
4 4 3 4 4 19

4 3 4 2 2

16
19
18
15
16

2

5 5 5 4 5 24
3 4 5 4 4 2
3 3 3 3 4 16
5 5 2 4 4 20
5 5 3 4 5 22

3 4 3 4 4

83
84

32

3 3 3 5 5
4 4 4 2 4
3 3 3 2 4
4 3 3 3 3

36

85
86
87

35
44
39

15

3 3 2 4 4

9
8

9
7

4 4 5 3 4 20

5 4 4 4 3 20

4 4 4 5 4 21
5 3 4 5 4 21

5 5 5 3 3 21

18

88

98



Lampiran 4. Lanjutan

Y

39

43

10 45

9

X4

4 4 4 4 4 20

4 2 3 5 4

Sum Kepuasan Konsumen Sum

Produk Sum Harga Sum Tempat Sum Promosi
X1 X2 X3

No.

7

8

4 4 4 4 4 20

4 4 4 3 4

18
17
15
14
12
19
14

4 4 4 3 3
3 3 3 4 4
3 3 3 2 4
4 2 2 2 4

2

4 4 4 5 4 21

4 5 3 3 4

89
90

91

18

19

19

8 8

9

10

4 4 4 3 5 20
4 4 5 5 5 23

3 2 4 5 5

4 4 5 5 4 22
4 4 4 4 4 20
5 5 5 5 4 24
5 5 5 4 5 24
4 4 4 4 5 21
3 3 4 4 4

4 4 4 4 3

4 4 4 3 5 20
5 5 5 5 5 25
5 5 5 5 5 25

3 5 2 383 5

48

10

10 10 9

92

10 10 10 10 10 50

8

19

2 2 2 4

93
94

6 37

5 5 5 4 4 23

5 4 4 2 3

4 4 4 3 4

4 4 2 2

18

45

18

2

% 4 5 3 4 5 21
3 4 4 3 3

96
97

36

8

7

4 4 4 3 5 20
4 4 4 4 3
3 3 2 4 3

18
19

4 4 4 4 5 21
4 5 4 4 5 22
3 55 5 4 22
4 4 5 5 5 23

2

17

33
36

19
15

3 3 4 4 4 18
4 4 4 4 3
3 4 2 3 3

5 4 5 4 5 23
2 2 3 3 2
3 3 4 5 2

19
15
19

98
99

31

10 41

6

4 4 4 5 5 22 7

5 5 5 4 4 23

12
17

4

10 10 7

15

2 2 4 5

100 3 4 4 4 4

99



Lampiran 5. Hasil Input Data (Kepentingan)

Sum Harga Sum Tempat Sum Promosi Sum

Produk

No.

X4

X3

X2

X1

23
20
18
20
15
19

14
15
20
19
19
20
20
20
22
16
18
20
16
22
22
25

10
11
12
13
14
15
16
17
18
19
20
21

22

100



Lampiran 5. Lanjutan

Sum Harga Sum Tempat Sum Promosi Sum

Produk

No.

X4

X3

X2

X1

18
20
20
20
16
19
23
20
21

23
24
25
26
27
28
29
30
31

20
20
20
21

32

33
34
35
36
37
38
39
40

16
20
20
21

19
21

41

25
25
25

42

43

44

101



Lampiran 5. Lanjutan

Sum Harga Sum Tempat Sum Promosi Sum

Produk

No.

X4

X3

X2

X1

22
20

21

45

46

47

20
20
20
24
25
22
25
20
20
25
25
25
25
23
17
25
13

48

49

50
51

52
53
54
55
56
57
58
59
60
61

62

63
64
65
66

21

102



Lampiran 5. Lanjutan

Sum Harga Sum Tempat Sum Promosi Sum

Produk

No.

X4

X3

X2

X1

25
25
22
24
25
20
19
25
23
20
18
15
15
20

67
68
69
70
71

72
73
74
75
76
77
78
79
80
81

14
15
23
23
15
10
19
16

82

83
84
85
86
87
88

103



Lampiran 5. Lanjutan

Sum Harga Sum Tempat Sum Promosi Sum

Produk

No.

X4

X3

X2

X1

20
16
24
20
19
20
23
15
18
21

89
90
91

92

93
94
95
96
97
98
99

18
21

100

104



Lampiran 6. Uji Kelayakan Instrumen

Uji Validitas
1. Produk
Correlations
X1.1 | X1.2| X1.3| X14 | X1.5 | X1 Sum
X1.1 Pearson Correlation 1].318™| .2107| .229"|.294™| .611™
Sig. (2-tailed) .001| .036| .022| .003 .000
N 100f 100, 100| 100| 100 100
X1.2 Pearson Correlation |.318™ 1].334™|.485™ | .469™ 718"
Sig. (2-tailed) .001 .001| .000| .000 .000
N 100 100| 100| 100| 100 100
X1.3 Pearson Correlation | .210"|.334™ 1].6517.374™| .724™
Sig. (2-tailed) .036| .001 .000| .000|  .000
N 100f 100, 100| 100| 100 100
X1.4 Pearson Correlation | .229"|.485™ |.651™ 1|.506™| .788"
Sig. (2-tailed) .022| .000| .000 .000 .000
N 100 100| 100| 100| 100 100
X15 Pearson Correlation | .294™ | .469™ | .374™ | .506™ 1 723"
Sig. (2-tailed) .003| .000| .000| .000 .000
N 100 100| 100| 100| 100 100
X1_Sum | Pearson Correlation |.611™ |.718™|.724™ | .788™ | .723™ 1
Sig. (2-tailed) .000| .000| .000| .000| .000
N 100f 100, 100| 100| 100 100
**, Correlation is significant at the 0.01 level (2-tailed).
2. Harga
Correlations
X2.1 | X22 | X2.3 | X24 | X2.5 | X2_Sum
X2.1 Pearson Correlation 1].689™|.456™| .024| -.048| .589™
Sig. (2-tailed) .000| .000| .811| .637|  .000
N 100f 100, 100| 100| 100 100
X2.2 Pearson Correlation | .689™ 1].674™|.257™| .072 T74™
Sig. (2-tailed) .000 .000| .010| .479 .000
N 100 100| 100| 100| 100 100
X2.3 Pearson Correlation | .456™ | .674™ 1/.353™| .188| .795™
Sig. (2-tailed) .000| .000 .000| .061|  .000
N 100 100| 100| 100| 100 100
X2.4 Pearson Correlation| .024|.257""|.353™ 1|.439"| 667"
Sig. (2-tailed) 811| .010| .000 .000 .000
N 100f 100, 100| 100| 100 100
X2.5 Pearson Correlation| -.048| .072| .188|.439™ 1 516™
Sig. (2-tailed) 637| .479| .061| .000 .000
N 100 100| 100| 100| 100 100
X2_Sum | Pearson Correlation | .589™ | .774™|.795™ | .667™ | .516™ 1
Sig. (2-tailed) .000| .000| .000| .000| .000
N 100 100, 100| 100| 100 100

**_Correlation is significant at the 0.01 level (2-tailed).
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Lampiran 6. Lanjutan

3. Tempat
Correlations
X3.1| X3.2 | X3.3 | X3.4 | X3.5|X3 Sum
X3.1 Pearson Correlation 1|.462™|.490™|.374™|.619™ .795™
Sig. (2-tailed) .000| .000| .000| .000 .000
N 100 100, 100| 100| 100 100
X3.2 Pearson Correlation | .462™ 1(.693"|.326™|.302"| .753™
Sig. (2-tailed) .000 .000| .001| .002 .000
N 100f 100, 100| 100| 100 100
X3.3 Pearson Correlation | .490™ | .693™ 1].3827.365™| .796™
Sig. (2-tailed) .000| .000 .000| .000 .000
N 100 100| 100| 100| 100 100
X3.4 Pearson Correlation | .374™|.326™ | .382™ 1|.359"| .648™
Sig. (2-tailed) .000| .001| .000 .000|  .000
N 100 100| 100| 100| 100 100
X3.5 Pearson Correlation | .619™|.302™" | .365™ | .359™ 1| .715™
Sig. (2-tailed) .000| .002| .000| .000 .000
N 100f 100, 100| 100| 100 100
X3_Sum | Pearson Correlation |.795™|.753™ |.796™ | .648™ | .715™ 1
Sig. (2-tailed) .000| .000| .000| .000| .000
N 100 100| 100| 100| 100 100
**. Correlation is significant at the 0.01 level (2-tailed).
4. Promosi
Correlations
X4.1 | X4.2 | X4.3 | X4.4 | X4.5 | X4 Sum
X4.1 Pearson Correlation 1|.535™| .175|-.254"|-.214" 324
Sig. (2-tailed) .000| .082| .011| .033 .001
N 100| 100| 100| 100| 100 100
X4.2 Pearson Correlation | .535™ 1].328™| -.146| -.123 481™
Sig. (2-tailed) .000 001| .148| 221 .000
N 100| 100| 100| 100| 100 100
X4.3 Pearson Correlation| .175|.328™ 1| .226"| .055| .645™
Sig. (2-tailed) .082| .001 .024| 589 .000
N 100| 100| 100| 100| 100 100
X4.4 Pearson Correlation |-.254" | -.146| .226" 1|.466™ 597
Sig. (2-tailed) 011| .148| .024 .000 .000
N 100| 100| 100| 100| 100 100
X4.5 Pearson Correlation |-.214" | -.123| .055/|.466™ 1 572"
Sig. (2-tailed) .033| .221| .589| .000 .000
N 100| 100| 100| 100| 100 100
X4 _Sum | Pearson Correlation | .324™ | .481™ |.645™ | 597 | .572™ 1
Sig. (2-tailed) .001| .000| .000| .000| .000
N 100| 100| 100| 100| 100 100

**_Correlation is significant at the 0.01 level (2-tailed).
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Lampiran 6. Lanjutan

5. Kepuasan Konsumen

Correlations

Y1 | VY2 |Y3|Y4d | Y5 |Y Sum

Y.1 Pearson Correlation 1].737"7|.655™|.616™|.765™ | .854™

Sig. (2-tailed) .000| .000| .000| .000| .000

N 100f 100, 100| 100| 100 100

Y.2 Pearson Correlation|.737™ 1].709™|.606™|.713™| .854™

Sig. (2-tailed) .000 .000| .000| .000| .000

N 100 100| 100| 100| 100 100

Y.3 Pearson Correlation | .655™ | .709™ 1].833™.762™| .901™

Sig. (2-tailed) .000| .000 .000| .000| .000

N 100f 100, 100| 100| 100 100

Y.4 Pearson Correlation | .616™ | .606™ | .833™ 1|.764™| .876™

Sig. (2-tailed) .000| .000| .000 .000| .000

N 100f 100, 100| 100| 100 100

Y.5 Pearson Correlation|.765™|.713™|.762™ | .764™ 1| .911™

Sig. (2-tailed) .000| .000| .000| .000 .000

N 100 100| 100| 100| 100 100

Y_Sum | Pearson Correlation | .854™ | .854™ |.901™ | .876™|.911™ 1
Sig. (2-tailed) .000| .000| .000| .000| .000

100f 100, 100| 100| 100 100

**_Correlation is significant at the 0.01 level (2-tailed).

Uji Reliabilitas
1. Produk
Reliability Statistics
Cronbach's
Alpha Based
on
Cronbach's | Standardized
Alpha Items N of Items
147 .759 5
2. Harga
Reliability Statistics
Cronbach's
Alpha Based
on
Cronbach's | Standardized
Alpha Items N of Items
.685 .692 5




Lampiran 6. Lanjutan

3. Tempat
Reliability Statistics
Cronbach's
Alpha Based
on
Cronbach's | Standardized
Alpha Items N of Items
.796 .795 5
4. Promosi
Reliability Statistics
Cronbach's
Alpha Based
on
Cronbach's | Standardized
Alpha Items N of Items
.687 .660 5
5. Kepuasan Konsumen
Reliability Statistics
Cronbach's
Alpha Based
on
Cronbach's | Standardized
Alpha Items N of Items
925 .926 5




Lampiran 7. Uji Normalitas

One-Sample Kolmogorov-Smirnov Test

Unstandardized

Residual
N 100
Normal Parameters®® | Mean .0000000
Std. Deviation 4,11690953
Most Extreme Absolute 071
Differences Positive .040
Negative -.071
Test Statistic 071
Asymp. Sig. (2-tailed) 2004

a. Test distribution is Normal.

b. Calculated from data.

c. Lilliefors Significance Correction.
d. This is a lower bound of the true significance.
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Lampiran 8. Uji Asumsi Klasik
Uji Multikolinearitas

Coefficients?

Unstandardized | Standardized Collinearity
Coefficients Coefficients Statistics
Std.
Model B Error Beta t | Sig. | Tolerance | VIF
1 (Constant)| 1.140 5.155 .221.825
X1 797 190 .341|4.188.000 4941 2.026
X2 -521 142 -.222 -1.000 .883]1.133
3.655

X3 497 182 .202|2.730|.008 5951 1.681
X4 1.130 171 4126.608 |.000 .841]1.189

a. Dependent Variable: Y
Uji Heteroskedastisitas

Coefficients?

Unstandardized Coefficients | Standardized Coefficients
Model B Std. Error Beta t |Sig.
1 (Constant) 1.641 3.000 .547|.586
X1 .068 A11 .087| .613|.542
X2 131 .083 168 | 1.584|.116
X3 .057 .106 .069| .535(.594
X4 -.175 .100 -.192|-1.763|.081

a. Dependent Variable: ABS_RES
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Lampiran 9. Uji Regresi Linier Berganda
Koefisien Determinasi (R?)

Model Summary

Adjusted R | Std. Error of
Model R R Square Square the Estimate
1 .8312 .690 677 4.20269
a. Predictors: (Constant), X4, X2, X3, X1

Uji F
ANOVA?
Model Sum of Squares | df [ Mean Square| F Sig.
1 Regression 3731.215| 4 932.804 52.812|.000
Residual 1677.945|95 17.663
Total 5409.160|99

a. Dependent Variable: Y
b. Predictors: (Constant), X4, X2, X3, X1

Ujit
Coefficients?
Unstandardized | Standardized Collinearity
Coefficients Coefficients Statistics
Std.
Model B Error Beta t Sig. | Tolerance | VIF
1 (Constant)| 1.140| 5.155 .221.825

X1 797 190 .341| 4.1881.000 494 2.026
X2 -521 142 -.222 | -3.655.000 .883]1.133
X3 497 182 .202| 2.730|.008 595|1.681
X4 1.130 171 412| 6.608.000 .841/1.189

a. Dependent Variable: Y



Lampiran 10. Dokumentasi
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1. Gerbang masuk lokasi Lumbung
Stroberi

3. Produk Stroberi petik sendiri dalam
mika

| f ) V .:;‘ xﬂng\
I i

5. Situasi indoor Lumbung Stroberi

2. Produk Stroberi Lumbung Stroberi
dalam box

4. Instagram Lumbung Stroberi

6. Area Petik Stroberi
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9. Wawancara Dengan Pihak Lumbung
Stroberi

8. Taman Lumbung Stroberi

Yuukkk
Gratis Ongkiiirrrr!|

< ORDER DISINI

10. Promosi yang dilakukan Lumbung
Stroberi

11. Wawancara Dengan Responden

12. Wawancara Dengan Responden
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