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ANALISIS KEPUASAN KONSUMEN DAGING AYAM  

DI PRIMA FRESHMART KABUPATEN KUDUS 

 

Oleh:  

Alfiana Laudza Febriningtyas  

 

ABSTRAK 

 

Penelitian ini bertujuan untuk menganalisis karakteristik konsumen daging ayam 

serta menganalisis kepuasan konsumen daging ayam di Prima Freshmart (PFM) 

Kabupaten Kudus. Penelitian dilakukan di 7 cabang PFM Kabupaten Kudus pada 

bulan Januari – Februari 2024. Metode penelitian yang digunakan yaitu survey 

dengan alat bantu kuesioner. Pengambilan sampel sebanyak 120 responden 

ditentukan secara quota sampling. Sumber data yang digunakan dalam penelitian 

ini yaitu data primer dan data sekunder. Data primer diperoleh melalui observasi, 

wawancara, dan dokumentasi. Data sekunder diperoleh melalui studi literatur 

yang relevan serta dokumen dari instansi terkait. Data yang diperoleh dianalisis 

dengan analisis deskriptif serta uji importance performance analysis (IPA) dan 

customer satisfaction index (CSI). Hasil penelitian menunjukkan bahwa 

karakteristik konsumen daging ayam di PFM Kudus didominasi oleh perempuan, 

kelompok usia mayoritas berusia 36 - 45 tahun, latar belakang pendidikan 

mayoritas S1, pekerjaan konsumen didominasi pegawai swasta. Mayoritas 

konsumen daging ayam PFM memiliki pendapatan Rp2.500.001 – Rp5.000.000 

per bulan, dengan jumlah pembelian dalam satu kali membeli daging ayam 

sebanyak 2 ekor ayam utuh 0,95 – 1 kg. Rata-rata pengeluaran untuk membeli 

daging ayam dalam sebulan yaitu antara Rp50.001 - Rp150.000 dengan frekuensi 

pembelian daging ayam konsumen mayoritas sebanyak 2 kali dalam sebulan 

terakhir. Hasil analisis IPA terdapat 4 atribut yang harus ditingkatkan yaitu 

keterjangkauan harga, kecepatan pelayanan, keramahan pelayanan, dan lokasi 

PFM yang mudah dicari. Hasil perhitungan CSI secara keseluruhan adalah sebesar 

80,79% artinya konsumen merasa puas terhadap kualitas produk, harga, kualitas 

pelayanan, dan lokasi yang diberikan oleh PFM Kudus. 

 

Kata kunci : daging ayam, kepuasan konsumen, prima freshmart. 
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ANALYSIS OF CHICKEN MEAT CUSTOMER SATISFACTION 

IN PRIMA FRESHMART KUDUS REGENCY 

 

ABSTRACT 

This research aims to analyze the characteristics of chicken meat consumers and 

chicken meat customer satisfaction in Prima Freshmart (PFM) Kudus Regency. 

The research was conducted at PFM Kudus Regency in January – February 2024. 

The sampling of 120 respondents was determined using quota sampling. The data 

sources used in this research are primary data and secondary data. Primary data 

was obtained through observation, interview, and documentation. Secondary data 

was obtained through relevant literature studies and documents from related 

agencies. The data obtained was analysed using descriptive analysis, Importance 

Performance Analysis (IPA), and Customer Satisfaction Index (CSI). The results 

of the research show that the characteristics of chicken meat consumers in PFM 

Kudus are dominated by women, the majority age group is 36-45 years old, the 

educational background of the majority is Bachelor's degree, the jobs of the 

consumers are dominated by private sector employees. The majority of PFM 

chicken consumers have an income of more than IDR 2,500,001 - IDR 5,000,000 

per month, with a single purchase of 2 whole chicken 0.95 - 1 kg. The average 

amount spent on chicken in a month is between IDR 50,001 - IDR 150,000, with 

the majority of consumers buying chicken twice in the last month. The results of 

the IPA analysis show 4 attributes that need to be improved, namely affordability, 

speed of service, friendliness of service and PFM locations that are easy to find. 

The overall result of the CSI calculation is 80.79%, which means that consumers 

are satisfied with product quality, price, service quality and location. 

 

Keywords: chicken meat, customer satisfaction, prima freshmart  
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