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ABSTRAK 

Brand Awareness adalah kesadaran merek dimana konsumen mampu untuk 

mengenali suatu merek dengan logo, warna, desain, jargon pada suatu merek. 

Seperti UMKM Oemah Manggleng Sinar Matahari yang memproduksi dan menjual 

manggleng sejak tahun 2001 yang berada di Desa Wisata Pekunden, Kabupaten 

Banyumas. Selama ini UMKM Oemah Manggleng Matahari masih menggunakan 

desain yang sederhana dan terkesan universal sehingga yang membedakan 

produknya dengan produk pesaing. Selain itu, Oemah manggleng memiliki 

Instagram @oemah.manggleng yang kurang aktif. Untuk meningkatkan Brand 

Awareness pada Oemah Manggleng Sinar Matahari perlu adanya rebranding 

dengan pembuatan Media Public Relations yaitu dengan rebranding logo dan 

kemasan serta pembuatan video promosi guna meningkatkan Brand Awareness.  

 

Kata Kunci : Brand Awareness, Rebranding, Logo dan Kemasan Video Promosi, 

Instagram, Oemah Manggleng Sinar Matahari 
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ABSTRACT 

Brand Awareness is brand awareness where consumers are able to recognize a 

brand by the logo, color, design, jargon of a brand. Like the UMKM Oemah 

Manggleng Sinar Matahari which has been producing and selling manggleng since 

2001 in the Pekunden Tourism Village, Banyumas Regency. So far, Oemah 

Manggleng Matahari UMKM still uses a simple design that has a universal 

impression, which differentiates its products from competitors' products. Apart from 

that, Oemah Manggleng has an Instagram @oemah.manggleng which is less 

active. To increase Brand Awareness at Oemah Manggleng Sinar Matahari, 

rebranding is needed by creating Media Public Relations, namely by rebranding 

the logo and packaging as well as making promotional videos to increase Brand 

Awareness. 

 

 

Keywords: Brand Awareness, Rebranding, Logo and Promotional Video 

Packaging, Instagram, Oemah Manggleng Sinar Matahari 
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