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ABSTRAK

Polda Jawa Tengah sepanjang tahun 2022 sampai dengan tahun 2023
menghadapi isu prioritas yaitu pelanggaran lalu lintas dan laka lantas. Humas Polda
Jawa Tengah berupaya memberikan kontribusi penuh seperti sosialisasi dan
menggunkan media sosial untuk menyebarkan informasi. Tugas akhir ini
memproduksi lima video Iklan Layanan Masyarakat (ILM) bertujuan untuk
memberikan edukasi dan himbauan kepada masyarakat agar tetap tertib dan
mematuhi rambu-rambu lalu lintas, sehingga meminimalisir terjadinya kecelakaan
lalu lintas serta video ILM. Video ILM memiliki tema seperti melawan arus, ugal-
ugalan, bermain hp sambil berkendara, yellow box juniction, dan marka zig-zag.
Hasil dari lima video ILM yang telah dibuat, mendapatkan berbagai macam respon
dari masyarakat sehingga instagram Humas Polda Jawa Tengah menjadi interaktif.
Komentar pada video ILM yang menuju kearah positif dan mereka menyampaikan
bahwa video tersebut bukan hanya sekedar konten, namun dapat memberikan
edukasi dan himbauan kepada audience, bahwa keselamatan pengendara itu
penting. Menurut Ajun Komisaris Polisi (AKP) Edy Purwanto, S.H. selaku Kepala
Urusan (Kaur) Multimedia Bidang Humas video ILM dinilai efektif untuk
memberikan himbauan kepada masyarakat.

Kata Kunci : Iklan Layanan Masyarakat, Humas Polda Jateng, Edukasi, Lalu Lintas



ABSTRACT

The Central Java Regional Police are currently facing priority issues,
namely traffic violations and traffic accidents. Public Relations of the Central Java
Regional Police seeks to provide full contributions such as outreach and using
social media to disseminate information. This final assignment produces five Public
Service Advertisement (PSA) videos aimed at providing education and advice to the
public to remain orderly and obey traffic signs, thereby minimizing the occurrence
of traffic accidents. The method used by the author is a qualitative method. The five
Public Service Advertisement (PSA) videos have themes such as going against the
flow, being reckless, playing with your cell phone while driving, yellow box
junctions, and zig-zag markings. The results of the five Public Service
Advertisement videos that were made received various responses from the public so
that the Central Java Regional Police Public Relations Instagram became
interactive. Comments on the Public Service Advertisement (ILM) video are in a
positive direction and they say that the video is not just content, but can provide
education and appeal to the audience, that driver safety is important. According to
AKP Edy Purwanto, S.H. as Head of Multimedia for Public Relations, the ILM
video was considered effective in providing an appeal to the public.

Keywords: Public Service Advertisements, Central Java Regional Police
Public Relations, Education, Traffic
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