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ABSTRAK

Suatu perusahaan memiliki strategi untuk menaikkan brand awarenessnya atau
membranding suatu produk yang dihasilkan. Berdasarkan pra riset, masalah yang
ditemukan yaitu pengetahuan brand Gforce masih harus ditingkatkan melalui
strategi branding Public Relations. Terdapat berbagai cara untuk branding salah
satunya yaitu kegiatan branding melalui strategi merchandise. Merchandise sendiri
merupakan alat yang digunakan sebagai media promosi. Projek tugas akhir ini
melawati proses pra produksi, produksi dan pasca produksi desain merchandise.
Hasil desain merchandise juga melalui tahap review klien Gforce dan Klien
pelanggan Gforce. Dalam reviewtersebut secara garis besar klien dan pelanggan
sangat mengapresiasi dan mendapatkan informasi mengenai brand Gforce melalui
merchandise tersebut.

Kata kunci : Merchandise, Branding, Brand Awareness, Gforce, Desain produk.
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ABSTRACT

A company has a strategy to increase its brand awareness or branding
of the products it produces. Based on pre-research, the problem found
Is that Gforce brand knowledge still needs to be improved through
Public Relations branding strategies. There are various ways of
branding, one of which is branding activities through merchandise
strategies. Merchandise itself is a tool used as promotional media. This
final project goes through the pre-production, production and post-
production processes of merchandise design. The merchandise design
results also go through the review stage of Gforce clients and Gforce
customer clients. In general, in this review, clients and customers really
appreciate and get information about the Gforce brand through
this merchandise.

Keywords : Merchandise, Branding, Brand Awareness, Gforce, Product design.
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