DAFTAR PUSTAKA

Abubakar, R. (2021). Pengantar Metodologi Penelitian. Y ogyakarta: SUKA-Press
UIN Sunan Kalijaga.

Ahmad, & Pambudi, B. S. (2014). Pengaruh Persepsi Manfaat, Persepsi
Kemudahan, Keamanan, dan Ketersediaan Fitur Terhadap Minat Ulang
Nasabah Bank Dalam Menggunakan Internet Banking (Studi pada Program

Layanan Internet Banking Bank BRI). Competence: Journal of Management
Studies, 8(1), 1-11.

Amin, Md., Muzareba, A. M., Chowdhury, I. U., & Khondkar, M. (2023).
Understanding E-Satisfaction, Continuance Intention, and E-Loyalty toward
Mobile Payment Application During COVID-19: An Investigation Using the
Electronic Technology Continuance Model. Journal of Financial Services
Marketing. https://doi.org/10.1057/s41264-022-00197-2

Amoroso, D., & Lim, R. (2017). The Mediating Effects of Habit on Continuance
Intention. International Journal of Information Management, 37(6), 693—702.
https://doi.org/10.1016/j.ijjinfomgt.2017.05.003

Ariaeinejad, R., & Archer, N. (2014). Importance of Mobile Technology in
Successful Adoption and Sustainability of a Chronic Disease Support System.
International Scholarly and Scientific Research & Innovation, 8(4), 903-908.

Bank Indonesia. Peraturan Bank Indonesia Nomor 19/12/PBI/2017 tentang
Penyelenggaraan Teknologi Finansial.

Bhattacherjee, A. (2001). Understanding Information Systems Continuance: An
Expectation-Confirmation Model. MIS Quarterly, 25(3), 351-370.

Chin, W. W., & Todd, P. A. (1995). On the Use, Usefulness, and Ease of Use of
Structural Equation Modeling in MIS Research: A Note of Caution. MIS
Quarterly, 19(2), 237-246.

Damanik, M. A. A. & Amrin F. (2022). Pengaruh Usefulness, Perceived
Enjoyment, dan Kepercayaan terhadap Continuance Intention melalui
Kepuasan pada Generasi Millenial Pengguna E-Wallet di Kota Medan.
EKUITAS (Jurnal Ekonomi dan Keuangan), 3(

Davis, F. D. (1989). Perceived Usefulness, Perceived Ease of Use, and User
Acceptance of Information Technology. Source: MIS Quarterly, 13(3), 319—
340.

Dutta, T. (2011). Consumer Behaviour. New Delhi: Lovely Professional
University.

120



121

Firmansyah, Anang. (2018). Perilaku Konsumen (Sikap Pemasaran). Yogyakarta:
Deepublish.

Fitriyani, L. R., Nurhajati, L., & Wijayanto, X. A. (2021). Cara Bijak
Menggunakan Dompet. Jakarta: LP3M LSPR.

Ghozali, 1. (2018). Aplikasi Analisis Multivariate dengan Program IBM SPSS.
Semarang: Badan Penerbit Universitas Diponegoro.

Hapsoro, B. B., & Kismiatun. (2022). The Effect of Perceived Ease of Use,
Perceived Usefulness, and Perceived Security on E-Wallet Continuance
Intention of Shopeepay Through E-Satisfaction. Management Analysis
Journal, 12(4), 395-405. Retrieved from http://maj.unnes.ac.id

Hollensen, S. (2019). Marketing Management: A Relationship Approach.
Amsterdam: Pearson.

Hubert, M., Blut, M., Brock, C., Backhaus, C., & Eberhardt, T. (2017). Acceptance
of Smartphone-Based Mobile Shopping: Mobile Benefits, Customer
Characteristics, Perceived Risks, and the Impact of Application Context.
Psychology & Marketing, 34(2), 175-194. https://doi.org/10.1002/mar.20982

Hutabarat, Z., Suryawan, I. N., Andrew, R., & Akwila, F. P. (2021). Effect Of
Performance Expectancy and Social Influence On Continuance Intention In
OVO. Jurnal Manajemen, 25(1), 125-140.
https://doi.org/10.24912/jm.v2511.707

Ipsos. (2020). Evolusi Industri Dompet Digital: Strategi Menang Tanpa Bakar
Uang. Jakarta.

Katadata Insight Center. (2021). Perilaku Keuangan Generasi Z & Y. Jakarta.

Kholik, A., Maulida, S., Dadan Suganda, A., Hanika, I. M., Ismainar, H., Muniarty,
P., ... Nufus, N. (2020). Perilaku Konsumen (Ruang Lingkup dan Konsep
Dasar).  Bandung:  Widina  Media  Utama.  Retrieved  from
www.penerbitwidina.com

Kotler, P., & Keller, K. L. (2016). Manajemen Pemasaran Edisi 13. jakarta:
Erlangga.

Kotler, Philip, & Armstrong, G. (2016). Prinsip-Prinsip Pemasaran Edisi 13.
Jakarta: Erlangga.

Lemeshow, S., Hosmer, D. W., Klar, J., & Lwanga, S. K. (1997). Besar Sampel
Dalam Penelitian Kesehatan. Y ogyakarta: Gadjah Mada University Press.



122

Leon, S. (2018). Service Mobile Apps: a Millennial Generation Perspective.
Industrial  Management & Data  Systems, 118(9), 1837-1860.
https://doi.org/10.1108/IMDS-10-2017-0479

Malik, A. N. A., & Annuar, S. N. S. (2021). The Effect of Perceived Usefulness,
Perceived Ease of Use, Reward, and Perceived Risk toward E-Wallet Usage

Intention. In Eurasian Business and Economics Perspectives (Vol. 17, pp.
115-130). Springer, Cham. https://doi.org/10.1007/978-3-030-65147-3 8

Moslehpour, M., Pham, V., Wong, W.-K., & Bilgicli, 1. (2018). e-Purchase
Intention of Taiwanese Consumers: Sustainable Mediation of Perceived
Usefulness and Perceived Ease of Use. Sustainability, 10(1), 234.
https://doi.org/10.3390/su10010234

Nitisusastro, M. (2017). Perilaku Konsumen dalam Perspektif Kewirausahaan.
Bandung: Alfabeta.

Olivia, M., & Marchyta, N. K. (2022). The Influence of Perceived Ease of Use and
Perceived Usefulness on E-Wallet Continuance Intention: Intervening Role of
Customer  Satisfaction. Jurnal Teknik  Industri, 24(1), 13-22.
https://doi.org/10.9744/ti.24.1.13—22

Phuong, N. N., Luan, L. T., Van Dong, V., & Le Nhat Khanh, N. (2020). Examining
Customers’ Continuance Intentions towards E-wallet Usage: The Emergence
of Mobile Payment Acceptance in Vietnam. Journal of Asian Finance,
Economics and Business, 7(9), 505-516.
https://doi.org/10.13106/JAFEB.2020.VOL7.NO9.505

Prakosa, A., & Wintaka, D. J. (2020). nalisis Faktor-faktor yang Mempengaruhi
Minat Penggunaan Ulang E-Wallet pada Generasi Milenial di Daerah
Istimewa Yogyakarta. Bisman (Bisnis Dan Manajemen): The Journal of
Business and Management, 3(1), 72-85.
https://doi.org/10.37112/bisman.v3i1.623

PT Kadence International. (2021). Digital Payment and Financial Services Usage
and Behavior in Indonesia. Jakarta.

Purnama, M. P., & Sari, D. (2022). The Influence of Perceived Usefulness,
Perceived Ease of Use and Perceived Risk on Continuance Intention at E-
Wallet DANA in Bandung. Budapest International Research and Critics
Institute-Journal, 5(3), 20305-20319.
https://doi.org/10.33258/birci.v5i3.6048

Purwanto, E. (2020). Technology Adoption: A Conceptual Framework. Tangerang:
Yayasan Pendidikan Philadelphia. Retrieved from
https://www.researchgate.net/publication/343760168



123

Ramayah, T., & Ignatius, J. (2006). Impact of Perceived usefulness, Perceived Ease
of Use and Perceived Enjoyment on Intention to Shop Online. ICFAI Journal
of System Management, 3, 36-51. Retrieved from www.nua.ie/

Ramli, F. A. A., & Hamzah, M. L. (2021). Mobile Payment and E-Wallet Adoption
in Emerging Economies: A Systematic Literature Review. Journal of
Emerging  Economies  and  Islamic  Research,  9(2), 1-39.
https://doi.org/10.24191/jeeir.v9i2.13617

Richowanto, M., & Susanti, E. D. (2021). Analisis Persepsi, Perilaku, dan
Preferensi Masyarakat Terhadap Penggunaan Ulang Ovo di Surabaya. Jurnal
Pengembangan Wiraswasta, 23(1), 27-36.

Setiyono, W. P., Sriyono, & Prapanca, D. (2022). Buku Ajar Financial Technology.
Sidoarjo: Umsida Press.

Shang, D., & Wu, W. (2017). Understanding Mobile Shopping Consumers’
Continuance Intention. Industrial Management & Data Systems, 117(1), 213—
227. https://doi.org/10.1108/IMDS-02-2016-0052

Sienatra, K. (2020). Dampak Persepsi Manfaat dan Persepsi Risiko Terhadap
Fintech Continuance Intention pada Generasi Milenial di Surabaya. Jurnal
Nusantara Aplikasi Manajemen Bisnis, (1), 1-12.
https://doi.org/10.29407/nusamba.v5i1.14225

Siyoto, S., & Sodik, A. (2015). Dasar Metodologi Penelitian. Yogyakarta: Literasi
Media Publishing.

Sugiyono. (2020). Metode Penelitian Pendidikan (Pendekatan Kuantitatif,
Kualitatif, dan R&D). Bandung: Alfabeta.

Sungkawati, E., Meliantari, D., Egim, A. S., & Mulyana, M. (2022). Perilaku
Konsumen (Suatu Pengantar). Purbalingga: Eureka Media Aksara.

Tahir, A. (2014). Buku Ajar Perilaku Organisasi. Y ogyakarta: Deepublish.

Tay, L. K. L., Chan, K. H., Ng, T. H., Cheah, Y. Y., & Hussain, H. (2022). The
Continuous Intention to Use E-wallet in the Post Covid-19 Era: The
Perspective of Generation Y. Advances in Economics Business and
Management Research, 228, 52—67. https://doi.org/10.2991/978-94-6463-
080-0_5

UOB, PWC, & Singapore Fintech Association. (2021). FinTech in ASEAN 2021:
Digital Takes Flight. Singapore.

Venkatesh, V., & Bala, H. (2008). Technology Acceptance Model 3 and a Research
Agenda on Interventions. Decision Sciences, 39(2), 273-315.
https://doi.org/10.1111/j.1540-5915.2008.00192.x




124

Widiyati, S., Tyas, L., & Rikawati. (2021). Identification of Obstacles in Using E-
Wallet in Semarang. Admisi dan Bisnis, 22(3), 247-258

Widodo, T., & Putri, S. F. (2021). Analisis Minat Penggunaan Dompet Digital
LinkAja dengan Pendekatan Technology Acceptance Model (TAM) di
Bandung. Jurnal Manajemen Dan Organisasi (JMO), 12(2), 134—145.



