
 
 
 

 

113 

DAFTAR PUSTAKA 

 
Ahfa, H. N., Hasyim, F., & Setiawan, A. (2022). Influence of Green Marketing, 

Product Hygiene, and Brand Identity on Repurchase Intention Starbucks in 
Semarang City (Vol. 23). https://jurnal.polines.ac.id/index.php/admisi 

Aji, A., & Sriono, dan. (2017). Prosiding Seminar Nasional dan Call For Paper 
Ekonomi dan Bisnis. Jember. 

Efarani, C. P., Farida, N., & Pradhanawati, A. (2023). PENGARUH 
RELATIONSHIP MARKETING, DAN STORE ATMOSPHERE 
TERHADAP REPURCHASE MELALUI TRUST (Studi Pada Konsumen 
Matahari Departemen Store di Kota Semarang). Jurnal Ilmu Administrasi 
Bisnis, 12(1). https://ejournal3.undip.ac.id/index.php/jiab 

Firmansyah, M. A. (2018). PERILAKU KONSUMEN (Sikap dan Pemasaran). 
https://www.researchgate.net/publication/329587407 

Ghozali, I., & Kusumadewi, K. A. (2023). Partial Least Squares Konsep, Teknik 
dan Aplikasi Menggunakan Program SmartPLS 4.0 Untuk Penelitian 
Empiris (H. S. Apriya, Ed.; 1st ed.). Yoga Pratama. 

Goodstats. (2022, December 12). 7 Negara Kontributor Sampah Plastik 
Terbanyak di Laut, Bagaimana dengan Indonesia? 
https://goodstats.id/article/7-negara-kontributor-sampah-plastik-terbanyak-
di-laut-bagaimana-dengan-indonesia-wijwv 

Hair, J. F., Hult, Thomas., Ringle, Christian., & Sarstedt, Marko. (2017). A Primer 
on Partial Least Squares Structural Equation Modeling (PLS-SEM) Second 
Edition (Gillian Dickens, Ed.; 2nd ed.). India Pvt. Ltd. 

Hawkins, D. I., & Mothersbaugh, D. L. (2010). Consumer behavior : building 
marketing strategy. McGraw-Hill Irwin. 

Hellier, P. K., Geursen, G. M., Carr, R. A., & Rickard, J. A. (2003). Customer 
repurchase intention: A general structural equation model. European Journal 
of Marketing, 37(11–12), 1762–1800. 
https://doi.org/10.1108/03090560310495456 

Hendro, O., Asiati, D. I., & Sari, D. P. (2020). PENGARUH PROMOSI, 
TERHADAP KEPUTUSAN PENGGUNAAN LAYANAN DIGITAL 
DIMEDIASI OLEH PENGETAHUAN KONSUMEN DAN 
KEPERCAYAAN KONSUMEN DI BANK SUMSEL BABEL CABANG 
PRABUMULIH. Islamic Banking : Jurnal Pemikiran Dan Pengembangan 
Perbankan Syariah, 5(2), 73–98. https://doi.org/10.36908/isbank.v5i2.117 

Herjanto, H., & Amin, M. (2020). Repurchase intention: the effect of similarity 
and client knowledge. International Journal of Bank Marketing, 38(6), 
1351–1371. https://doi.org/10.1108/IJBM-03-2020-0108 

Kar Yan, Y., & Yazdanifard, R. (2014). THE CONCEPT OF GREEN 
MARKETING AND GREEN PRODUCT DEVELOPMENT ON 
CONSUMER BUYING APPROACH. G.J.C.M.P, 3(2), 33–38. 

Katalog Shop Tupperware. (n.d.). Tupperware. 
Kathleen Jade, N. (2020). Is Tupperware BPA-Free? What You Should Know 

About Plastics and Food Safety. University Health News Daily. 



 
 
 

 

114 

Kotler, P., Armstrong, G., Harris, L. C., & He, H. (2020). PRINCIPLES OF 
MARKETING EIGHTH EUROPE AN EDITION. www.pearson.com/uk 

Kotler P., H., Geursen, G. M., Carr, R. A., & Rickard, J. A. (2003). Customer 
repurchase intention: A general structural equation model. European Journal 
of Marketing, 37(11–12), 1762–1800. 
https://doi.org/10.1108/03090560310495456 

Kotler, P., Keller, K. L., & Chernev, A. (2022). Marketing management. 
PEARSON. 

Lau, G. T., Lee, S. H., & Manager, M. (1999). Consumers’ Trust in a Brand and 
the Link to Brand Loyalty. In Journal of Market Focused Management (Vol. 
4). 

Mayer, R. C., Davis, J. H., & David Schoorman, F. (1995). An Integrative Model 
of Organizational Trust (Vol. 20, Issue 3). 
https://www.jstor.org/stable/258792?seq=1&cid=pdf- 

Mcknight, D. H., Choudhury, V., & Kacmar, C. (2002). The impact of initial 
consumer trust on intentions to transact with a web site: a trust building 
model. Journal of Strategic Information Systems, 11, 297–323. 
www.elsevier.com/locate/jsis 

Mohd Suki, N. (2016). Green product purchase intention: impact of green brands, 
attitude, and knowledge. British Food Journal, 118(12), 2893–2910. 
https://doi.org/10.1108/BFJ-06-2016-0295 

Oke, A. O., Kamolshotiros, P., Popoola, O. Y., Ajagbe, M. A., & Olujobi, O. J. 
(2016). International Review of Management and Marketing Consumer 
Behavior towards Decision Making and Loyalty to Particular Brands. 
International Review of Management and Marketing, 6(S4), 5–6. 
http:www.econjournals.com 

Oroh, C. R., & Rumokoy, F. S. (2015). THE INFLUENCE OF PERCEIVED 
EASE OF USE, PERCEIVED USEFULNESS AND TRUST ON 
REPURCHASE INTENTION OF LION AIR E-TICKET. Jurnal EMBA, 
3(3), 950–958. 

Pattikawa, S. N., & Hasan, G. (2023). Pengaruh Kepercayaan Dan Minat 
Repurchase Terhadap Perilaku Konsumen Dalam Berbelanja Di E-
Commerce Kota Batam. Technomedia Journal, 8(1 Juni), 52–66. 
https://doi.org/10.33050/tmj.v8i1.1938 

Peter, J. P., & Olson, J. C. (2010). C O NS U ME R B E H AV I OR & 
MARKETING STRATEGY. 

Polonsky, M. (2005). Green Marketing. 127–129. 
Polonsky, M. J. (1994). An Introduction To Green Marketing. Electronic Green 

Journal, 1(2). https://doi.org/10.5070/g31210177 
Prameka, A. S., & Kurniawan, D. T. (2021). PERAN GREEN MARKETING 

PADA REPURCHASE INTENTION MEREK KOPI RAMAH 
LINGKUNGAN DI INDONESIA. Jurnal Istiqro, 7(2), 151–162. 
https://doi.org/10.30739/istiqro.v7i2.940 

Rahayu, F. (2021). Pengaruh Satisfaction, Trust, Perceived Usefulnes dan 
Perceived Enjoyment Terhadap Repurchase Intention Pada Objek Online 
(Studi Kasus Pada Pelanggan Grab). JaManKu, 2(2). 



 
 
 

 

115 

Sentoso, M. S. (2021). Pengaruh Green Product dan Green Promotion Terhadap 
Niat Beli Ulang Produk The Body Shop Yang Dimoderasi Oleh Pengetahuan 
Lingkungan. 

SIPSN. (2023). Data Timbulan & Komposisi Sampah. SIPSN. 
Sofia, N., Program, Y., Manajemen, S., Tinggi, S., Ekonomi, I., & Surabaya, M. 

(2020). PENGARUH GREEN MARKETING TERHADAP REPURCHASE 
INTENTION MELALUI KEPUASAN KONSUMEN PADA KENTUCKY 
FRIED CHIKEN (KFC) Jl. AHMAD YANI, SURABAYA. 

Sugiyono. (2019). Metode Penelitian Kuantitatif, Kualitatif, dan R&D (Sutupo, 
Ed.; 1st ed.). Alfabeta. 

SWA Media Inc. (2012, June 15). Kampanye Lingkungan Ala Tupperware. SWA 
Media Inc. 

Top Brand Award. (n.d.). Komparasi Brand Index Sub Kategori Plastic Container 
Food. Top Brand Award. 

Tupperware. (2018, July 9). 27 Tahun Penuh Warna untuk Keluarga Indonesia. 
Tupperware. 

Tupperware. (2019, February 19). Hidup Ramah Lingkungan dengan Tupperware 
Aku Anak Sehat 2019. Tupperware. 

Tupperware. (2019, April 26). Dukung Hari Bumi, Tupperware Gelar Lari Tanpa 
Jejak Sampah. Tupperware. 

Whan Park, C., L. Mothersbaught, D., & Feick, L. (1994). Consumer Knowledge 
Assessment. Journal of Consumer Research Inc., 21, 71–82. 

Yahya. (2022). PERAN GREEN MARKETING, GREEN BRAND IMAGE 
TERHADAP PURCHASE INTENTION DENGAN GREEN TRUST 
SEBAGAI VARIABEL INTERVENING. JIMBis, 1(1), 17–38. 
https://www.cnn- 

Zahra, O. :, Hanifah, R., & Ariyanti, M. (2022). PENGARUH GREEN 
MARKETING TERHADAP REPURCHASE INTENTION PADA THE 
BODY SHOP BANDUNG. Jurnal Ekonomi Dan Bisnis, 10(2), 548–552. 

 


