DAFTAR PUSTAKA

Akkaya, B. (2020). Review of Leadership Styles in Perspective of Dynamic
Capabilities: an Empirical Research on Managers in Manufacturing Firms.
Journal of Administrative Sciences, 18(36), 389-407.
https://doi.org/10.35408/comuybd.681427

Alfutuh, A. U. (2020). Model-Improvement Decision of Consumer Purchasing in
Kendal. Management/Analysis. Journa, 2252-6552, 1-11.

Ali;, N. N. H, & Allan, M. (2017). The Role of Integrated Marketing
Communications  in. Increasing the Efficiency of Internet-based Marketing
among Jordanian Consumers. International Journal of Marketing Studies,
9(4), 97. https://doi.org/10.5539/ijms.vin4p97

Audrey, A: N., & Usman, O. (2021). Influence Celebrity Endorser, Brand Image,
and Brand-Trust on Emina’s Cosmetics Product Purchase Decisions. SSRN
Electronic Journal. https://doi.org/10.2139/ssrn.3768801

Bruhn, M., Schoenmueller, V., & Schafer, D. B. (2012). Are social media replacing
traditional media in terms of brand equity creation? Management Research
Review, 385(9), 770-790. https://doi.org/10.1108/01409171211255948

Cheah, J. H., Ting, H., Cham, T. H., & Memon, M. A. (2019). The effect of selfie
promotion and celebrity endorsed advertisement on decision-making
processes: A. model .comparison. Internet Research, 29(3), 552-577.
https://doi.org/10.1108/IntR-12-2017-0530

Chopdar, P. K., & Balakrishnan, J. (2020). Consumers response towards mobile
commerce applications: S-O-R approach. International Journal of Information
Management, 53(March), 102106.
https://doi.org/10.1016/j.ijinfomgt.2020.102106

Cooley, D., & Parks-Yancy, R. (2019). The Effect of Social Media on Perceived
Information Credibility and Decision Making. Journal of Internet Commerce,
18(3), 249-269. https://doi.org/10.1080/15332861.2019.1595362

Darlius, C., & Keni, K. (2021). The Effect of Green Brand Image, Green
Advertising and Celebrity Endorsement on Purchase Intention of Green
Product. Proceedings of the International Conference on Economics,
Business, Social, and Humanities (ICEBSH 2021), 570(Icebsh), 32-39.
https://doi.org/10.2991/assehr.k.210805.005

96



97

Deshbhag, R. R., & Mohan, B. C. (2020). Study on influential role of celebrity
credibility on consumer risk perceptions. Journal of Indian Business Research,
12(1), 79-92. https://doi.org/10.1108/JIBR-09-2019-0264

Dhotre, M. P. (2021). Exploring celebrity endorsements beyond vanilla marketing.
Turkish Online Journal of Qualitative Inquiry (TOJQI) Volume, 12(3), 1722—
1730.

Djemly, M. N. A. L. T. W. (2019). Pengaruh Viral Marketing, Celebrity Endorser,
Dan Brand Awareness Terhadap Keputusan Pembelian Pada Geprek Bensu
Manado. Jurnal EMBA: Jurnal Riset Ekenomi, Manajemen, Bisnis Dan
Akuntansi, 7(3), 2691-2700. https://doi.org/10.35794/emba.v7i3.23720

Hajarian, M., Camilleri; M. A., Diaz, P., & Aedo,I. (2021). A Taxonomy of Online
Marketing Methods. Strategic Corporate Communication in the Digital Age,
May, 235-250. https://doi.org/10.1108/978-1-80071-264-520211014

Harahap, M. A., & Adeni, S. (2020). Tren penggunaan media sosial selama
pandemi di indonesia. Jurnal Professional FIS UNIVED, 7(2), 13-23.

lImi, S., Pawenang, S., & Marwati, F. S. (2020). Pengaruh Choi Siwon Sebagai
Brand Ambassador, Brand Image, dan Cita Rasa Terhadap Keputusan
Pembelian Mie Sedaap Korean Spicy Chicken. Jurnal llmiah Edunomika,
4(01), 103-113. https://doi.org/10.29040/jie.v4i01.822

Kulkarni, K. K., Kalro, A. D., & Sharma, D. (2019). Sharing of branded viral
advertisements by young consumers: the interplay between personality traits
and ad appeal. Journal of Consumer_Marketing, 36(6), 846-857.
https://doi.org/10.1108/JCM-11-2017-2428

Martins, J., Costa, C., Oliveira, T., Gongalves, R., & Branco, F. (2019). How
smartphone advertising influences consumers’ purchase intention. Journal of
Business Research, 94(December 2017), 378-387.
https://doi.org/10.1016/].jbusres.2017.12.047

Moslehpour, M., Ismail, T., Purba, B. I., & Lin, P. K. C. (2020). The Effects of
Social Media Marketing, Trust, and Brand Image on Consumers’ Purchase
Intention of GO-JEK in Indonesia. ACM International Conference Proceeding
Series, 5-10. https://doi.org/10.1145/3387263.3387282

Munandar, & Chadafi. (2016). Pengaruh Harga, Celebrity Endorser, Kepercayaan,
dan Psikologi terhadap Keputusan Pembelian Online Shop Di Media Sosial
Instagram. Visioner & Strategis : 2338-2864, 5(2), 1-8.

Poorvika, & Kavitha, N. . (2014). A Study on Impact of Viral Marketing on



98

Consumers. International Journal Of Marketing, Financial Services &
Management Research, 3(4), 150-162.

Rajendra Sinha, M. Akila, Rashmi, K. Ramesh, Mohd Naved, S. P. M. A. (2021).
A Study of Online Marketing with the Changing Trend on IMC -Challenges
and Opportunities. Turkish Online Journal of Qualitative Inquiry (TOJQI)
Volume, 12(4 June 2021), 724-733.

Riyandika, M. (2013). Analisa Pengaruh Electronic Word of-Mouth, Argument
Quality, Message Source Credibility Terhadap, Brand Image Dan Dampaknya
Pada Purchase Intention. Universitas Bina Nusantara.

Shareef, M. A., Mukerji, B., Dwivedi, Y. K., Rana, N. P., & Islam, R. (2019). Social
media marketing: Comparative effect of advertisement sources. Journal of
Retailing and Consumer Services, 46(September), 58-69.
https://doi.org/10.1016/j.jretconser.2017.11.001

Suciati, Y., & Moeliono, N. N. K. (2021). Pengaruh Viral Marketing Terhadap
Kepercayaan Pelanggan Dan. Keputusan Pembelian Sate Taichan Goreng
Melalui Social Media Instagram Di Kota Bandung. Jurnal limiah Mahasiswa
Ekonomi Manajemen, 6(1), 165-177.
administrasibisnis.studentjournal.ub.ac.id

Sufian, A., See, C., Ahmad, M., & Abdul, N. (2020). The impact of social media
marketing on sales performance of small online business. European Journal
of Molecular & Clinical Medicine, 7(3), 922-940.

Saluk, S. B., & Aydin, K. (2019). Marketing communications and experiential
marketing in the context of augmented reality. In Contemporary Studies in
Economic and... Financial® “Analysis (Mel. 101, pp. 153-162).
https://doi.org/10.1108/S1569-375920190000101010

Tati, P. (2015). Pengaruh Country Of Origin dan Global Brand Image Terhadap
Minat Beli dan Keputusan Pembelian (Survei pada Konsumen yang Membeli
Smartphone Samsung Galaxy di Asia Tenggara). Jurnal Administrasi Bisnis
S1 Universitas Brawijaya, 25(1), 86117.

Taungke, G. S., & Sunarti. (2020). Pengaruh Celebrity Endorser dan Electronic
Word of Mouth Terhadap Minat Beli dan Dampaknya Terhadap Keputusan
Pembelian (Survei pada Konsumen Erigo di Akun Resmi Instagram Erigo).
Jurnal Administrasi Bisnis, 78(1), 209-218.

Wee, C., Ariff, M., Zakuan, N., Tajudin, M., Ismail, K., & Ishak, N. (2014).
Consumers perception, purchase intention and actual purchase behavior of
organic food products. Review of Integrative Business and Economics



99

Research, 3(2), 378.

Yuliarti, R. (2020). Pengaruh Personal Branding Food Enthusiast Ulfah Yunita
Putri Utami Pada Instagram @Agakenyang Terhadap Minat Konsumen
Kuliner. Jurnal Visi Komunikasi, 19(01), 14-24.

Zhang, H., Liang, X., & Moon, H. (2020). Fashion cewebrity involvement in new
product development: Scale development and an empirical study. Journal of
Business Research, 120(January), 321-329.
https://doi.org/10.1016/j.jbusres.2020.01.052



