DAFTAR PUSTAKA

Adoeng, W., Kalangi, J. B., & C Wangke, S. J. (2019). A Comparative Analysis Of
E-Advertisement Between Jd.Id And Shopee Customers In Manado. Jurnal
EMBA, 7(8)

Aji, N. S., Djawahir, A. H., & Rofiq, A. (2019). The Influence Of Products And
Promotions On Purchasing Decisions Mediated In Purchase Motivation. Jurnal
Aplikasi Manajemen, 17(1), 152-161.
https://doi.org/10.21776/ub;jam.2019.017:01.17

Al Hafis, P. (2020). The Effect Of Celebrity Endorser, Product Quality, And Product
Design On Pelita Indonesia Students’ Buying Interest Of Asus Smartphone.

Procuratio: Jurnal Ilmiah Manajemen, 8(1).
http://www.ejournal.pelitaindonesia.ac.id/0js32/index. php/PROCURATIO/ind
ex

Amandeep, Varshney, S., & Aulia, S. (2017). The impact of advertising on consumer
purchase decision with reference to consumer durable goods in Oman.
International Journal of Managerial Studies and Research, 5(12), 11-19. doi:
10.20431/2349-0349.0512002

Amin, D.E.R., & Fikriyah, K. (2023). Pengaruh Live Streaming dan Online
Customer Review Terhadap Keputusan Pembelian Produk Fashion Muslim
(Studi Kasus Pelanggan TikTok Shop di Surabaya). Edunomika, 7(1)

Arief, M., Mustikowati, R. 1., & Chrismardani, Y. (2023). Why customers buy an
online product? The effects of advertising attractiveness, influencer marketing

and online customer reviews. LBS Journal of Management & Research, 21(1),
81-99. https://doi.org/10.1108/lbsjm1-09-2022-0052

Assauri, S. (2018). Manajemen Pemasaran (Dasar, Konsep & Strategi). Depok: PT
Raja Grafindo Persada.

Attfield, S., Kazai, G., Lalmas, M., Piwowarski, B., 2011, February. Towards a
science of user engagement (position paper). In: WSDM Workshop on User
Modelling for Web Applications, pp. 9-12

Ayu, G., Netrawati, O., Gusti, 1., Nuada, W., & Syakbani, B. (2022). The Influence
of Live Streaming Video on Consumer Decisions. https://ejournal.um-
sorongac.id/index.php/sentralisasi

Bayu Bramantya, Y., & Jatra, M. (2016). Pengaruh Celebrity Endorser dan Brand
Image Terhadap Keputusan Pembelian Yamaha Jupiter MX di Kota Denpasar.
E-Jurnal Manajemen Unud, 5(3)

99


https://doi.org/10.1108/lbsjmr-09-2022-0052

100

Barua, A. (2013). Methods For Decision-Making In Survey Questionnaires Based
On Likert Scale. In Journal of Asian Scientific Research (Vol. 3, Issue 1).
http://aessweb.com/journal-detail.php?id=5003

Chan, T. K. H., Cheung, C. M. K., & Lee, Z. W. Y. (2017). The state of online
impulse-buying research: A literature analysis. Information and Management,
54(2), 204-217. https://doi.org/10.1016/j.im.2016.06.001

Chang, S. H., Chih, W. H., Liou, D. K., & Yang, Y. T. (2016). The mediation of
cognitive attitude for online shopping. /nformation Technology and People,
29(3), 618—646. https://doi.org/10.1108/TTP-08-2014-0172

Chaturvedi, S., & Gupta, S.(2014). Effect Of Social Media On Online Shopping
Behaviour Of Apparels In Jaipur City-An Analytical Review. Journal of
Business Management, Commerce & Research.
https://ssrn.com/abstract=3204970www.jbmcr.orgl

Chen, A., Lu, Y., & Wang, B. (2017). Customers’ purchase decision-making process
in social commerce: A social learning perspective. International Journal of
Information Management, 37(6); 627-638.
https://doi.org/10.1016/].1jinfomgt.2017.05.001

Chen, C. C., & Yao, J. Y. (2018). What drives impulse buying behaviors in a mobile
auction? The perspective of the Stimulus-Organism-Response model.
Telematies and Informaties, 35(5), 1249-1262.
https://doi.org/10.1016/j.tele.2018.02.007

Cheng, Y. H., & Ho, H. Y. (2015). Social influence’s impact on reader perceptions
of online ‘reviews. Journal “of Business Research, 68(4), 883-887.
https://doi.org/10.1016/j.jbusres.2014.11.046

Cvirka, D., Rudiené, E.; & Morkiinas, M. (2022). Investigation of Attributes
Influencing the Attractiveness of Mobile Commerce Advertisements on the
Facebook Platform. Economies, 10(2).
https://doi.org/10.3390/economies10020052

Deebhijarn, S. (2016). The Marketing Mix Strategy Model to Influencing the
Decision to Purchase Ready-to-Drink (RTD) Green Teas among University
Students in Bangkok Metropolitan Region, Thailand. International Journal of
Sciences: Basic and Applied Research (IJSBAR) International Journal of
Sciences: Basic and  Applied  Research, 29(1), 90-103.
http://gssrr.org/index.php?journal=Journal OfBasicAndApplied

Dili Ifeanyichukwu, C. (2016). Effect of Celebrity Endorsements on Consumers
Purchase Decision in Nigeria. International Research Journal of Management.
https://sloap.org/journals/index.php/irjmis/article/view/420


https://doi.org/10.1016/j.im.2016.06.001

101

Djafarova, E., & Bowes, T. (2021). ‘Instagram made Me buy it’: Generation Z
impulse purchases in fashion industry. Journal of Retailing and Consumer
Services, 59. https://doi.org/10.1016/j.jretconser.2020.102345

Effendi, S., Faruqi, F., Mustika, M., & Salim, R. (2020). Electronic Word Of Mouth
Dan Hedonic Shopping Mot. In Jurnal Akuntansi dan Manajemen (Vol. 17,
Issue 02).

Bahari, F. M., & Dermawan, R. (2022). Pengaruh Online Customer Review dan
Online Customer Rating Terhadap Keputusan Pembelian Pada Aplikasi
Tokopedia di Kecamatan Tanjunganom Kabupaten Nganjuk. Journal of
Management & Business, 2022. https://doi.org/10.37531/sejaman.v5i2.2109

Faradiba, B., & Syarifuddin, M. (2021). COVID-19: Pengaruh Live Streaming
Video Promotion Dan Electronic Word Of Mouth Terhadap Buying Purchasing,
4(1)

Ferdinand, A. (2014). Metode Penclitian Manajemen Edisi ke-5. Badan Penerbit
Universitas Diponegoro.

Furaji, F., Latuszynska, M., Wawrzyniak, A., & Wasikowska, B. (2013). Study On
The Infl Uence Of Advertising Attractiveness On The Purchase Decisions Of
Women And Men. Jowrnal of International Studies, 6(2), 20-32.
https://doi.org/10.14254/2071-8330.2013/6-2/2

Ghoni, M. A., & Soliha, E. (2022). Jurnal Mirai Management. Jurnal Mirai
Management, 7(2), 14-22. https://doi.org/10.37531/mirai.v7i2.2007

Ghozali, [. (2018). Aplikasi Analisis Multivariate dengan Program IBM SPSS 25
(9th ed.). Badan Penerbit Universitas Diponegoro

Gillin, P. (2007). The New Influencers: A Marketer’s Guide to the New Social
Media. Linden Publishing

Hadi Brata, B., Husani, S., & Ali, H. (2017). Saudi Journal of Business and
Management Studies The Influence of Quality Products, Price, Promotion, and
Location to Product Purchase Decision on Nitchi At PT. Jaya Swarasa Agung
in Central Jakarta. https://doi.org/10.21276/sjbms

Hanifah, N., & Wulandari, R. (2021). The Influence Of Online Customer Reviews,
Ratings, And Brand Image Of Millennial E-Commerce Consumers In
Indonesia On Purchase Decisions With Trust As A Mediator. International
Journal of Economics, Business and Management Research, 5(07), 2021.
www.ijjebmr.com

Hasan, A. (2013). Marketing dan Kasus Pilihan. Cetakan Pertama. Yogyakarta:
CAPS



102

Hasanah, A. (2022). Pengaruh Online Customer Review dan Promosi Menggunakan
Aplikasi Titok Terhadap Keputusan Pembelian Produk Kecantikan Implora
Pada Marketplace Shopee. Jurnal llmiah Wahana Pendidikan, 8(16), 103—114.
https://doi.org/10.5281/zenodo.7058946

Hermiyenti, S., & Wardi, Y. (2019). 4 Literature Review on the Influence of
Promotion, Price and Brand Image to Purchase Decision.

Ibrahim, M., & Mamdouh, H. A. (2022). The Impact of Online Customer Reviews
(OCRs) On Customer Purchasing Decision. Arab Journal of Administration,
2(45), 233-237. https://doi.org/10.21608/aja.2022.130150.1225

Ikawati, K., Militina, T.; & Achmad, G. N. (2021). The Effect of Celebrity Endorsers
and Advertising Attractiveness on Brand Image and Purchase Decisions for
Tokopedia Application Users in Samarinda. Business and Accounting Research
(IJEBAR) - Peer Reviewed-International Journal, 5(2). https://jurnal.stie-
aas.ac.id/index.php/IJIEBAR

Jacob, A., Lapian, S. L. H., & Mandagie, Y. (2018). The Influence of Ad Attraction
and Product Image To The Purchasing Decision Of Chitato Chips Product In
The Student FEB:Unsrat. Jurnal EMBA, 6(2), 988-997

Jamaludin, A., Arifin, Z., & Hidayat, K. (2015). Pengaruh Promosi Online dan
Persepsi Harga Terhadap Keputusan Pembelian (Survei Pada Pelanggan Aryka
Shop di Kota Malang). Jurnal Administrasi Bisnis, 21(1)

Kang, M., Sun, B., Liang, T., & Mao, H. Y. (2022). A study on the influence of online
reviews of new products on consumers’ purchase decisions: An empirical study
on JD.com. Frontiers in Psychology, 13.

https://doi.org/10.3389/fpsyg:2022.983060

Kawilarang, C. G., & Tumbuan, W. J. F. A. (2022). Analysis Of The Effect Of
Celebrity Endorsement, Beauty Vlogger And Brand Image On Purchase
Decisions On Somethine Local Skincare Products. Loindong 770 Jurnal
EMBA, 10, 770-779:

Kotler, P., & Armstrong, G. (2014). Principle Of Marketing, 15th Edition. New
Jersey: Pearson Prentice Hall.

Kotler, P., & Armstrong, G. (2017). Principles of Marketing, Seventeenth Edition.
In Pearson.

Kotler, P., & Keller, K. L. (2012). Marketing Management, 14th edition. Pearson.

Kotler, P., & Keller, K. L. (2016). Marketing Management, 15th edition. United
States: Pearson Education.



103

Lim, K. B., Yeo, S. F., & Alfredo, H. K. W. (2021). Effects Of Live Video Streaming
Towards Online Purchase Intention. International Journal of Industrial
Management, 11, 250-256. https://doi.org/10.15282/1jim.11.1.2021.6546

Lombo, V. E. P., Eko, V., Lombo, P., & Tielung, M. V. J. (2014). The Impact Of
Celebrity Endorsement To Youth Consumer Purchase Decision On Adidas
Apparel Product. 2(3), 1246—1254.

Lupiyoadi, R. (2014). Manajemen Pemasaran Jasa. Edisi 3. Salemba Empat: Jakarta.

Mubarak, N., Fauzi, A., & Nuralam, P. I. (2018). Pengaruh Celebrity Endorser Pada
Media Sosial Instagram Terhadap Keputusan Pembelian (Survei Online pada
Konsumen Produk Erigo Jakarta melalui Instagram). In Jurnal Administrasi
Bisnis (JAB), 62 (1):

Manganari, E. E., Siomkos, G. J., & Vrechopoulos, A. P. (2009). Store Atmosphere
In Web Retailing. FEuropean Journal of Marketing, 43(9), 1140-1153.
https://doi.org/10.1108/03090560910976401

Maulidya Nurivananda, S., & Fitriyah, Z. (2023). The Effect Of Content Marketing
And Live Streaming On Purchase Decisions On The Social Media Application
Tiktok (Study On Generation Z Consumers (@Scarlett Whitening In
Surabaya). In Management Studies and Entrepreneurship Journal (Vol. 4, Issue
4). http://journal.yrpipku.com/index.php/msec;j

Inggasari, S. M., & Hartati, R. (2022). Pengaruh Celebrity Endorser, Brand Image,
dan Bran Trust Terhadap Keputusan Pembelian Produk Scarlett Whitening.
Cakrawangsa Bisnis, 3(1). http://journal.stimykpn.ac.id/index.php/cb

Mehrabian, A., & Russel, J. A. (1974). An Approach to Environmental Psychology.
The MIT Press.

Merritt, K., & Zhao, S. (2022). The Power of Live Stream Commerce: A Case Study
of How Live Stream Commerce Can Be Utilised in-the Traditional British
Retailing Sector. Journal of Open Innovation: Technology, Market, and
Complexity, 8(2). https://doi.org/10.3390/j01tmc8020071

Mo, Z., Li, Y.-F., & Fan, P. (2015). Effect of Online Reviews on Consumer Purchase
Behavior. Journal of Service Science and Management, 08(03), 419-424.
https://doi.org/10.4236/jssm.2015.83043

Morrisan, M. A. (2015). Periklanan Komunikasi Pemasaran Terpadu. Jakarta:
Kencana

Mubarak, N., Fauzai, D. A., & Perwangsa, N. 1. (2018). Pengaruh Celebrity
Endorser Pada Media Sosial Instagram Terhadap Keputusan Pembelian (Survei

Online Pada Konsumen Produk Erigo Jakarta Melalui Instagram). Jurnal
Administrasi Bisnis (JAB), 62(1), 18-25



104

Mudambi, S. M., & Schuff, D. (2010). What Makes A Helpful Online Review? A
Study Of Customer Reviews On Amazon.Com. 34(1), 185-200
http://ssrn.com/abstract=2175066

Munshi, J. (2014). A Method For Constructing Likert Scales. Available at SSRN
2419366. http://ssrn.com/abstract=2419366

Nggilu, M., Tumbel, A. L., & Djemly, W. (2019). The Influence Of Viral Marketing,
Celebrity Endorser, And Brand Awareness Towards Purchase Decisions In
Geprek Bensu Manado. Jurnal EMBA (Vol. 7, Issue 3).

Paraman, P., Annamalah, S., Vlachos, P., Ahmed, S., Balasubramaniam, A., Kadir,
B., Raman, M., & Hoo, W. C. (2022). Dynamic Effect of Flow on Impulsive
Consumption: Evidence from Southeast Asian Live Streaming Platforms.
Journal of Open Innovation: Technology, Market, and Complexity, 8(4).
https://doi.org/10.3390/j0itme8040212

Park, S., & Nicolau,J. L. (2015). Asymmetric effects of online consumer reviews.
Annals of Tourism Research, 50, 67-83.
https://doi.erg/10.1016/j.annals.2014.10.007

Payson, S. P., & Karunanithy, M. (2016). Impact Of Marketing Mix On Buying
Behaviour-A Case Study Of Motorbike Buyers In Jaffna District. In
www.epratrust.com (Vol. 4, Issue 1). www.epratrust.com

Peter, J. P., & Olson, J. C. (2010). Consumer & Behavior Marketing Strategy (9th
ed.). McGraw-Hill/Irwin.

Peter, J. P., & Olson, J. C. (2015). Perilaku Konsumen dan Strategi Pemasaran. Edisi
8. Diterjemahkan oleh: Diah Tantri Dwiandani. Jakarta: Erlangga.

Rahmayanti, S., & Dermawan, R. (2023). SEIKO.: Journal of Management &
Business Pengaruh Live Streaming, Content Marketing, dan Online Customer
Review Terhadap Keputusan -Pembelian pada TikTek Shop di Surabaya.
SEIKO : Journal ~ of Management & = Business, 6(1), 337-344.
https://doi.org/10.37531/sejaman.v611.2451

Ramadhani, [., & Samofa Nadya, P. (2020). Pengaruh Celebrity Endorser dan Brand
Image Terhadap Keputusan Pembelian Fesyen Muslim Hijup. Prosiding
Konferensi Nasional Ekonomi Manajemen dan Akuntansi (KNEMA).
hhttps://jurnal.umj.ac.id/index.php/KNEMA/

Salere, S., Munir, A. R., & Hamid, N. (2019). The Effect of Celebrity Endorser and
Halal Brand Image on Customers’ Purchasing Decisions of Wardah Cosmetics.

Salsabila, D. F., Luk, L., & Hidayati, A. (2021). Pengaruh celebrity endorser dan
brand image terhadap keputusan pembelian konsumen di Shopee (Studi


https://doi.org/10.3390/joitmc8040212
http://www.epratrust.com/

105

empiris  pada  karyawan  bank  Jateng di  wilayah  Kedu).
https://journal.unimma.ac.id

Saputra, G. G., & Fadhilah, F. (2022). Pengaruh Live Streaming Shopping Instagram
Terhadap Kepercayaan Konsumen Online dan Dampaknya pada Keputusan
Pembelian. Ekonomi, Keuangan, Investasi Dan Syariah (EKUITAS), 4(2), 442—
452. https://doi.org/10.47065/ekuitas.v4i2.2353

Sekaran, U. (2006). Metode Penelitian Bisnis. Jakarta: Salemba Empat

Schmidt, H. J., & Baumgarth, C. (2018). Strengthening internal brand equity with
brand ambassador programs: Development and testing of a success factor
model.  Journal _of = ‘Brand  Management, 25(3), 250-265.
https://doi.org/10.1057/s41262-018-0101-9

Schiffman, L., & Kanuk, L, L. (2015). Consumer Behaviour 8th Edition:
International Edition. New Jersey: Pearson Prentice Hall.

Sernovitz, A. (2012). Word of Mouth Marketing. How Smart Companies Get People
Texas

Shimp, A. T., & Andrews, J. C. (2013). Advertising Promotion and Other Aspects of
Integrated Marketing Communications (9th ed.). Cengage Learning.

Su, Q., Zhou, F., & Wu, Y. J. (2020). Using virtual gifts on live streaming platforms
as a sustainable strategy to stimulate consumers’ green purchase intention.
Sustainability (Switzerland), 12(9). hitps://doi.org/10.3390/su12093783

Sufa, F., & Munas, B. (2012). Analisis Pengaruh Daya Tarik ITklan, Kualitas Pesan
Iklan, Frekuensi Penayangan Iklan Terhadap Efektivitas Iklan Televisi Mie
Sedap (Survei Pemirsa Jklan Mie Sedap Pada Mahasiswa Kost di Sekitar
Kampus Undip, Tembalang). Diponegoro Journal-of Management, 1(2), 226-
233.

Sugiyono. (2019). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Bandung:
Alfabeta

Sugiyono. (2013). Metode Penelitian Pendidikan (Pendekatan Kuantitatif, Kualitatif
dan R&D). Bandung: Alfabeta.

Sun, Y., Shao, X., Li, X., Guo, Y., & Nie, K. (2019). How live streaming influences
purchase intentions in social commerce: An IT affordance perspective.
Electronic Commerce Research and Applications, 37.
https://doi.org/10.1016/j.elerap.2019.100886

Wang, Y., Lu, Z., Cao, P., Chu, J., Wang, H., & Wattenhofer, R. (2022). How Live
Streaming Changes Shopping Decisions in E-commerce: A Study of Live
Streaming Commerce. Computer Supported Cooperative Work: CSCW: An


https://doi.org/10.1057/s41262-018-0101-9

106

International Journal, 31(4), 701-729. https://doi.org/10.1007/s10606-022-
09439-2

Weilin, Y., Yue, M., & Qi, S. (2020). Research on the International Marketing
Strategy of Tik Tok-Based on the Analysis of 4P Theory. 3, 138-150.
https://doi.org/10.25236/FER.2020.031423

Wongkitrungrueng, A., & Assarut, N. (2020). The role of live streaming in building
consumer trust and engagement with social commerce sellers. Journal of
Business Research, 117, 543-556.
https://doi.org/10.1016/jjbusres.2018.08.032

Xu, X., Wu, J.-H., & Li, Q. (2020). What Drives Consumer Shopping Behavior In
Live Streaming Commeree?. Journal of Electronic Commerce Research, 21(3),
144-167

Yunita, P., & Indrayatni, L. (2022). Effect of Brand Image, Advertising
Attractiveness, and Celebrity Endorser To Purchase Decision MS Glow (Study

on MS Glow Customers in Semarang City). Prosiding Seminar Nasional
UNIMUS.

Zahara, A. N., Rini, E. S., & Fawzeea, S. B. K. (2021). The Influence of Seller
Reputation and Online Customer Reviews towards Purchase Decisions through
Consumer Trust from C2C E-Commerce Platform Users in Medan, North

Sumatera, Indonesia. International Journal of Research and Review, 8 (2),422-
430

Zhang, J., Zheng, W., & Wang, S. (2020). The study of the effect of online review
on purchase behavior: Comparing the two research methods. International
Journal of Crowd Science, 4(1), 73-86. https://doi.org/10.1108/1JCS-10-2019-
0027

Zhang, M., Qin, F., Wang, G. A.; & Luo, C. (2020). The impact of live video
streaming on online purchase intention. Service Industries Journal, 40(9—10),
656—681. https://doi.org/10.1080/02642069.2019.1576642

Zhu, F., Xiaoquan, & Zhang, M. (2010). Impact of Online Consumer Reviews on
Sales: The Moderating Role of Product and Consumer Characteristics. Journal
of Marketing, 74, 133—148.



