DAFTAR ISI

PERSETUJUAN SKRIPSI ..ottt i
PENGESAHAN KELULUSAN UJIAN. ..ottt ii
PERNYATAAN ORISINALITAS SKRIPSI ......oociiiiiiieieieieece e iv
MOTTO DAN PERSEMBAHAN ......ccotiiieeee et v
ABSTRACT L.t ettt bbbt Vi
ABSTRAK ... atPre e ettt se e et e e sae e vii
KATA PENGANTAR il et tine o deasbedbe alBine s atbine e eeneeeessestestessessessesseensenens viii
DAFTARISI.......dF. . oo N N..... .l ........ € e o oooveeveerernncresinnnnnnnes X
DAFTARTABRL .G . A B . VA W Xiii
DAFTAR GAMBAR ...t e ieaseneenasinc daaanbe e s e sath e sve e sreeneeneenes Xiv
DAFTAR LAMPIRAN (Lt trte ettt theeeesinane sbans b dh e it e seesseseeseessees XV
BABI.. @ o DA\ . . T B 1
PENDAHULUAN .. ittt eaneans s adannan s s testesseaseashasaeeessesseseesneseeanes 1
1.1 Latar Belakang Masalah ..ottt 1
1.2 RUMUSAN MaSalal.......coiieius iei fe i ceeaiiin casmessase e b e seesee e e 12
1.3 Tujuan Penelitian @ o i e enee st b e 14
1.4 Manfaa@Penelitian B B ANFA L A4 & .............. . F. ..o 15
1.5 Sistematika PenUITSAN it ieiases cesutareasbantaneeseeseeeteeiesneedhnneeeeseeneesreseessessensens 15

2 A = O S 17
TINJAUAN PUS T AK A it dere de ot it ke tadhes sabats e daneseeneeseeseeseeseeseessessessesss 17
2.1 Landasan TeOMT ... iiiimmns s ceevevereesrenseennnsg@iline e eesessessesseaseeseeseeseessessessessesses 17
2.1.1 Theory of Planned BENAVIOUL .........co.oiinireviinriiassinsceeeeeieniesie e 17
2.1.2 Keputusan PEMBEIAN .....c...cco. et oot et 19
2.1.3 MINAE BEI ..ot s 21
N R O 1 W =T 1 S 24
2.1.5 E-Service QUAlity.........ccoueiiiiiieiie e 26
2.1.6 KEPEICAYAAN ....vvieiiieieiiie et eee et e e sie et e e e srae e et e s saa e nnneeensneean 28

2.2 Penelitian TerdahulU...........c.cooveieiieiiee e 30
2.3 Hubungan Antar Variabel ... 32
2.3.1 Pengaruh E-Service Quality Terhadap Minat Beli .............ccccoeevvenenne 32
2.3.2 Citra Merek Terhadap Minat Beli ... 33
2.3.3 Kepercayaan Terhadap Minat Beli..........cccccooveiiiiiiiiiccicccece e 34



2.3.4 Pengaruh Minat Beli Terhadap Keputusan Pembelian......................... 35

2.4 Kerangka PemIKITaN .........cccvoiiiieiieieiie e 36
BAB T .ot 38
METODOLOGI PENELITIAN ..ottt 38

3.1 Variabel penelitian dan Definisi Operasional Variabel ..............c..ccccueneee. 38

3.1.1 Variabel PENEHTIAN .......cccooeiiiiiiiiiee e 38
3.1.2 Definisi Operasional Variabel ............cccccooviiiiiiiiiin e, 39
3.2 Populasi dan Sampel...ciii . oo i e 41
3.2.1 Populasi ...... .. o B aF .. B Py M oovoerneeieeniienien e 41
3.2.2Sampel . 4. . oo NV g ... P N 41
3.3 Jenis dan SUMbBEE Data. .auiie.. . vt itbeceeeeeeeeeeee 42
3.3.1 DatgPrimcNe...... S AN AR ... €. .., 43
3.3.2Dga Selwinde i B [0 - AP N R 43
3.4 Metode Pengumpulan Data.............cec e et Fosii et 43
3.4.1 RuesiOtier.. NGRS ... Il\.. "y ... .»H........... 44
3.5 Metode ANaliSiS DAL w.. . ...sv et il siioneennanne et see e 45
3.5.1 U Validita Qi ( . ............. N................ 45
3.5.2 UJI Reliabilitasuste e o cee e s e s s 0 e b ib et 46
BABIV...R......... ARAASANS S 44 & ... N ... 54
HASIL DAN PEMBAHASAN ....eivis i ttesieientane e eeieeieeieesoreeeeseesiessessessessesnens 54
4.1 Deskripsi Objek Penelitian ... e 54
4.1.1 Gambaran Umum Objek Penelitian. ...t 54
4.1.2 Gambaran Umum.Responden Penelitian:........0........cooiiiiiiiininenns 54
4.2 HAST ANALISIS . .ovviiteiiiiie et r st ene e sbeeeeseee e 57
4.2.1 Deskripsi Variabel Penelitian.......ccc oo enriiereecccee e 57
4.3 Hasil Uji Asumsi Structural Equation Model (SEM).........cccooviivincnennene 63
4.3.1 Hasil Kualitas Instrumen dan Data...........ccccoovviiiiiinnieicse e 63
4.3.2 Evaluasi OULHErS Data..........cccceiveriviieiiesie e sie e 68
4.3.3 Evaluasi atas Multicollinearity dan Singularity...........ccccocoieiiininnnnnns 70
4.3.4 Uji Confirmatory Factor ANalysiS.........ccccevevveiiieeiic e 70
4.4 ANAlISIS FUIL SEM ..o 81
4.4.1 Uji FUll MOel SEM ......c.ooiiiiiiece et 81
4.4.2 Uji Nilai ReSidual ..........ccvoiiiiiiiicce e 83
4.4.3 Pengujian HIPOTESIS .......ooviiiiriiiiiieiieieie ettt 84

Xi



444 UjJi SODEI TESE...ceiiiiiiieieiete e 85

4.5 Interpretasi Hasil.........cccoovviieiiic e 87
4.5.1 Uji Pengaruh e-Service Quality Terhadap Minat Beli.............c............ 87
4.5.2 Uji Pengaruh Citra Merek Terhadap Minat Beli ..........cccccooeivennnnne 88
4.5.3 Uji Pengaruh Kepercayaan Terhadap Minat Beli.........c.cccccoccvvevienene. 88
4.5.4 Uji Pengaruh Minat Beli Terhadap Keputusan Pembelian................... 88

BAB Vo R et 90
PENUTUP ..ottt ettt se et st sbesnenneas 90

5.1 Kesimpulan....... gl o B ad .. Bl F P T ooveeereeieenieener e 90

5.2 Implikasi TEOFIS . v tiu. e casleabins el i 91

5.3 Implikasi Manajerial.....cu .. oo it 94

5.4 Keterbatasan Penelitian ....ceeir et ek i eshe e 96

5.5 Saran Penelitian Mendatang ..............cooe oo e ettt 97

DAFTARGUSIAKA A TR .\l A NIl . Lo B e 98
DAFTAR LAMPIRAN Lot et ensesns s dabaane s et ain e seesbesteseesnas 105

xii



