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ABSTRAK

Pariwisata Indonesia memiliki peluang yang sangat besar untuk
dikembangkan. Sektor ini digadang — gadang dapat menggeser dominasi sektor
migas sebagai penyumbang utama devisa negara. Hal ini mengakibatkan banyak
pihak yang berlomba — lomba mengembangkan potensi wisata yang ada di daerah
masing — masing demi menarik perhatian pengunjung, salah satunya wisata air
Umbul Ponggok Kabupaten Klaten. Namun mulai tahun 2019 mengalami
penurunan pendapatan yang signifikan .

Penelitian ini bertujuan untuk mengetahui pengaruh tourist facilities dan
destination image terhadap revisit intention melalui electronic word of mouth pada
wisata air Umbul Ponggok. Tipe penelitian ini menggunakan explanatory
research dengan jumlah sampel sebanyak 100 responden yang merupakan
pengunjung wisata air Umbul Ponggok yang berusia 17 - 64 tahun. Teknik
pengambilan sampel menggunakan non probability sampling dengan metode
purposive sampling. Pada analisis data menggunakan software SmartPLS SEM 4
For Windows.

Hasil penelitian ini menunjukkan bahwa tourist facilities memiliki
pengaruh signifikan terhadap electronic word of mouth, destination image
memiliki pengaruh yang signifikan terhadap electronic word of mouth, tourist
facilities memiliki pengaruh yang tidak signifikan terhadap revisit intention dan
destination image memiliki pengaruh yang signifikan terhadap revisit intention.
Dalam penelitian ini juga ditemukan bahwa tourist facilities dan destination image
memiliki pengaruh tidak langsung terhadap revisit intention melalui electronic
word of mouth pada wisata air Umbul Ponggok. Saran dalam penelitian ini adalah
pihak pengelola meningkatkan fasilitas publik yang ada demi kenyamanan
pengunjung seperti tempat parkir, toilet dan mushola. Pada penelitian selanjutnya
ditambahkan variabel yang lebih spesifik seperti positif electronic word of mouth
atau negative word of mouth.

Kata kunci: revisit intention, tourist facilities, destination image dan electronic
word of mouth



THE EFFECT OF TOURIST FACILITIES AND DESTINATION IMAGE
ON REVISIT INTENTION THROUGH ELECTRONIC WORD OF
MOUTH (E-WOM)

(Study on Umbul Ponggok Water Tourism)
ABSTRACT

Indonesian tourism has a big opportunity to develop. This sector is predicted to be
able to change the dominance of the oil and gas sector as the main contributor to
the country's foreign exchange. Thus, many people competing to develop their
tourism potential in their respective regions in order to attract the attention of
visitors, one of them is the Umbul Ponggok water tourism, Klaten Regency.
However, there was a significant decline of Umbul Ponggok income in 2019.

This research aims to determine the influence of tourist facilities and destination
image on revisit intention through electronic word of mouth at the Umbul
Ponggok water tourism. This type of research uses explanatory research with a
sample size of 100 respondents who are visitors to the Umbul Ponggok water
tourism aged 17 - 64 years. The sampling technique uses non-probability sampling
with a purposive sampling method. In analysing the data, the writer used
SmartPLS SEM 4 For Windows software.

The results of this study show that tourist facilities have a significant influence on
electronic word of mouth, destination image has a significant influence on
electronic word of mouth, tourist facilities have an insignificant influence on
revisit intention and destination image has a significant influence on revisit
intention. In this research, it was also found that tourist facilities and destination
image have an indirect influence on revisit intention through electronic word of
mouth on the Umbul Ponggok water tourism. The suggestion in this research is
about the management improve existing public facilities for the convenience of
visitors, such as parking lots, toilets and prayer rooms. In subsequent research,
more specific variables were added, such as positive electronic word of mouth or
negative word of mouth.

Key words: revisit intention, tourist facilities, destination image and electronic
word of mouth
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