DAFTAR PUSTAKA

Abdulla, Gamal, Abuelhassan, & Ghosh, A. (2019). Antecedents of Dubai Revisit
Intention: The Role of Destination Service Quality and Tourist Satisfaction.
Restaurant Business, 118(10), 307-316.
https://doi.org/10.26643/rb.v118i10.9326

Adam, M., Ibrahim, M., Putra, T. R. I., & Yunus, M. (2023). The effect of e-WOM
model mediation of marketing mix and destination image on tourist revisit
intention. International Journal of Data and Network Science, 7(1), 265-274.
https://doi.org/10.5267/j.ijdns.2022.10.007

Al-Dweik, M. R. (2020). Influence of event image and destination image on visitor
satisfaction and intentions to revisit. African Journal of Hospitality, Tourism
and Leisure, 9(4), 418-433. https://doi.org/10.46222/ajhtl.19770720-28

Badan Pusat Staistik. Jumlah Devisa Sektor Pariwisata.

https://www.bps.go.id/id/statistics-table/2/MTE2MCMy/jumlah-devisa-
sektor-pariwisata.html

Badan Pusat Statistik Provinsi Jawa Tengah. Banyaknya Pengunjung Daya Tarik
Wisata dan Event menurut Kabupaten Kota di Jawa Tengah 2022.

https://jateng.bps.go.id/statictable/2023/08/02/2714/banyaknya-pengunjung-
daya-tarik-wisata-dan-event-menurut-kabupaten-kota-di-jawa-tengah-
2022.html

Badan Pusat Statistik Provinsi Jawa Tengah. Jumlah Kunjungan Wisawatan

Mancanegara  dan  Domestik  di Provinsi  Jawa  Tengah.
https://jateng.bps.go.id/statictable/2020/08/06/2073/jumlah-wisatawan-
mancanegara-dan-domestik-di-provinsi-jawa-tengah-2011-2021.html

Cahyanti, Sudarmiatin, & Siswanto. (2020). The Effect of Service Quality and
Destination Attributes on Rervisit Intention Through Visitor Satisfaction at
Hawai Waterpark Malang. South East Asia Journal of Contemporary
Business, Economics and Law, 23(1), 79-82.

Chaffey, Dave. (2015). Digital Business and E Commerce Management, 6th

Edition. UK: Pearson Education.
Chaffey, Dave. (2002). E-Business and E-Commerce Management. Strategy,.
Implementation and Practice. Fourth Edition. London: Prentice Hall

Chaulagain, S., Wiitala, J., & Fu, X. (2019). The impact of country image and
destination image on US tourists’ travel intention. Journal of Destination
Marketing and Management, 12(January), 1-11.
https://doi.org/10.1016/j.jdmm.2019.01.005

Chin, W.W. (1998), “The partial least squares approach to structural equation
modeling”, in G.A. Marcoulides (Ed.), Modern Methods for Business

Research, pp. 295-236. London: Lawrence Erlbaum Associates.

Chiu, W, Zeng, S., & Cheng, P. S. (2016). The influence of destination image and
tourist satisfaction on tourist loyalty: a case study of Chinese tourists in Korea.
International Journal of Culture, Tourism and Hospitality Research, 10.

Chrismardani, Y., & Arief, M. (2022). Halal Destination Image, Electronic Word
of Mouth (e-WOM), and Revisit Intention at Tourist Destinations in Sumenep

139


https://www.bps.go.id/id/statistics-table/2/MTE2MCMy/jumlah-devisa-sektor-pariwisata.html
https://www.bps.go.id/id/statistics-table/2/MTE2MCMy/jumlah-devisa-sektor-pariwisata.html
https://jateng.bps.go.id/statictable/2023/08/02/2714/banyaknya-pengunjung-daya-tarik-wisata-dan-event-menurut-kabupaten-kota-di-jawa-tengah-2022.html
https://jateng.bps.go.id/statictable/2023/08/02/2714/banyaknya-pengunjung-daya-tarik-wisata-dan-event-menurut-kabupaten-kota-di-jawa-tengah-2022.html
https://jateng.bps.go.id/statictable/2023/08/02/2714/banyaknya-pengunjung-daya-tarik-wisata-dan-event-menurut-kabupaten-kota-di-jawa-tengah-2022.html
https://jateng.bps.go.id/statictable/2020/08/06/2073/jumlah-wisatawan-mancanegara-dan-domestik-di-provinsi-jawa-tengah-2011-2021.html
https://jateng.bps.go.id/statictable/2020/08/06/2073/jumlah-wisatawan-mancanegara-dan-domestik-di-provinsi-jawa-tengah-2011-2021.html

140

Regency. Quantitative Economics and Management Studies, 3(6), 834-841.
https://doi.org/10.35877/454ri.qems1100

Cohen, J. (1988), Statistical Power Analysis for the Behavioral Sciences: Hillsdale,
New Jersey: Lawrence Erlbaum Associates.

Cronin, JJ., Brady, M.K. and Hullt, G.T.M. (2000). Assessing the effects of quality,
value, and, customer satisfaction on consumer behavioral intentions in service
environments. Journal of Retailling, Vol 76 No 2, pp. 193-218.

Data Alinea. Kontribusi Sektor Pariwisata terhadap PDB 2017-2021.
https://data.alinea.id/kontribusi-sektor-pariwisata-terhadap-pdb-2017-2021-
b2feX9CV9b

Dethan, A. G., Suryawardani, I. G. A. O., & Wiranatha, A. S. (2020). The Effect of
Marketing Mix and Service Quality on Satisfaction and Revisit Intention to
Kampung Coklat, Blitar Regency. E-Journal of Tourism, 7(2), 323.
https://doi.org/10.24922/e0t.v7i2.64598

Dinas Kepemudaan, Olahraga, dan Pariwisata Kab. Purworejo, 2023.

E-Wisata DINPORAPAR Kabupaten Purworejo. (2023).
https://ewisata.purworejokab.go.id/

Echtner, C. M., & Ritchie., J. R. B. (1991). “The Meaning and Measurement of

Destination Image.” Journal of Tourism Studies, 14(1), 37—48.

Fornell, C., & Larcker, D. F. (1981). Evaluating Structural Equation Models with
Unobservable Variables and Measurement Error. Journal of Marketing
Research, 18(1), 39. https://doi.org/10.2307/3151312

Ghozali, Imam dan Hengky Latan (2015). Partial Least Squares Konsep Teknik dan
Aplikasi dengan Program Smart PLS 3.0. Semarang: UNDIP Semarang.

Ghozali, Imam, (2008). Structural Equation Modeling, Metode Alternatif dengan
Partial Least Square. Semarang: Badan Penerbit Universitas Diponegoro.

Google Review Pantai Dewa Ruci, 2023.

Goyette, I, Ricard, L., Bergeron, J., & Marticotte, F. (2010). e-WOM Scale: word-
of-mouth measurement scale for e-services context. Canadian Journal of
Administrative Sciences / Revue Canadienne Des Sciences de
[’Administration, 27(1), 5-23. https://doi.org/10.1002/cjas.129

Hair J.F., et al. (2010). Multivariate Data Analysis. Seventh Edition. New Jersey:
Pearson Prentice Hall.

Hair, J. F., Ringle, C. M., & Sarstedt, M. (2011). PLS -SEM: Indeed a silver bullet.
Journal of Marketing Theory and Practice, 19(2), 139-152.
https://doi.org/10.2753/MTP1069-6679190202

Hair, J. F., Sarstedt, M., Ringle, C. M., & Mena, J. A. (2012). An assessment of the
use of partial least squares structural equation modeling in marketing research.
Journal of the Academy of Marketing Science, 40(3), 414-433.
https://doi.org/10.1007/s11747-011-0261-6

Halimi, F. F., Gabarre, S., Rahi, S., Al-Gasawneh, J. A., and Ngah, A. H.
(2021). Modelling Muslims’ Revisit Intention Of Non-Halal Certified
Restaurants In Malaysia. Journal of Islamic Marketing. ISSN: 1759-0833.

Harahap, M. S., & Dwita, V. (2020). Effect of EWOM on Revisit Intention: Attitude
and Destination Image as Mediation Variables (Study in Pasaman Regency
Tourism Destinations). 152, 599-6009.


https://data.alinea.id/kontribusi-sektor-pariwisata-terhadap-pdb-2017-2021-b2feX9CV9b
https://data.alinea.id/kontribusi-sektor-pariwisata-terhadap-pdb-2017-2021-b2feX9CV9b

141

https://doi.org/10.2991/aebmr.k.201126.067

Hennig-Thurau, T., Gwinner, K. P., Walsh, G., & Gremler, D. D. (2004). Electronic
word-of-mouth via consumer-opinion platforms: What motivates consumers
to articulate themselves on the Internet? Journal of Interactive Marketing,
18(1), 38-52. https://doi.org/10.1002/dir.10073

Ismayanti. (2020). Dasar-Dasar Pariwisata. Jakarta: Universitas Sahid Jakarta.

Kementerian Pariwisata dan Ekonomi Kreatif. Berita Siaran Pers Menparekraf
Paparkan Penyerapan Pagu Anggaran Tahun 2022 di Hadapan Komisi X DPR
RI. https://kemenparekraf.go.id/berita/siaran-pers-menparekraf-paparkan-
penyerapan-pagu-anggaran-tahun-2022-di-hadapan-komisi-x-dpr-ri

Kotler dan Keller. (2009). Manajemen Pemasaran. Edisi 13 Jilid 1: Erlangga.

Kotler dan Keller. (2016). Manajemen Pemasaran. Edisi 13, Jilid 1: Erlangga.

Kotler, P & Amstrong, G. (2013). Principles Of Marketing 14e. global edition:
Pearson Education, Inc.

Kotler, P., & Armstrong, G. (2018). Principles of Marketing 17th Global Edition.
In Pearson Education Limited.

Kotler, Philip. (1996). Marketing. Jilid 1 (Edisi Bahasa Indonesia dari Marketing
Essentials). Jakarta: Erlangga.

Lai, I. K. W., & Hitchcock, M. (2016). A comparison of service quality attributes
for stand-alone and resort-based luxury hotels in Macau: 3-Dimensional
importance-performance analysis. Tourism Management, 55, 139-159.
https://doi.org/10.1016/j.tourman.2016.01.007

Litvin, S. W., Goldsmith, R. E., & Pan, B. (2008). Electronic word-of-mouth in
hospitality and tourism management. Tourism Management, 29(3), 458-468.
https://doi.org/10.1016/j.tourman.2007.05.011

Makelew, A. J. L., Mananeke, L., & Lintong, D. C. A. (2019). Analisis Faktor-
Faktor Yang Mempengaruhi Revisit Intention (Minat Kunjung Ulang)
Wisatawan Pada Objek Wisata Alam Batu Angus Di Bitung Analysis of
Factors That Influence Revisit Intention of Tourism Interest in Tourism Object
in Alam Batu Angus Di Bitung. Emba, 7(3), 2631-2640.

Mangkunegara (2002). Perilaku Konsumen. PT. Refika. Aditama Bandung.

Mareta, R. K., Farida, N., & Dewi, R. S. (2022). Pengaruh Citra Destinasi dan
Produk Wisata terhadap Keputusan Berkunjung melalui Electronic Word Of
Mouth (Studi pada Pengunjung Wisata Eling Bening). Jurnal Ilmu
Administrasi Bisnis, 11(1), 33-40. https://doi.org/10.14710/jiab.2022.33569

Musnaini, Suherman, & Hadion. (2020). Digital Marketing. In Pena Persada.

Nguyen Viet, B., Dang, H. P., & Nguyen, H. H. (2020). Revisit intention and
satisfaction: The role of destination image, perceived risk, and cultural contact.
Cogent Business and Management, 7(2).
https://doi.org/10.1080/23311975.2020.1796249

Nuraeni, B. S. (2014). Pengaruh Kebutuhan Dan Gaya Hidup Terhadap Keputusan
Pembelian Ponsel Smartfren Di Galeri Smartfren Cabang Manado. Jurnal
Berkala Iimiah Efisiensi, 16(4).

Parasuraman, A., Berry, Leonard L, and Zeithaml, Valarie A. 1988, “SERVQUAL:
A Multiple-ltem Scale for Measuring Consumer Perceptions of Service
Quality”. Journal of Retailing, Vol;. 64 (Spring), pp. 12-40.



142

Parasuraman, A., Zeithaml, V. A., & Berry, L. L. (1985). A Conceptual Model of
Service Quality and Its Implications for Future Research. Journal of
Marketing, 49(4), 41-50. https://doi.org/10.2307/1251430

Pendit S Nyoman. (1994). llmu Pariwisat: Sebuah Pengantar Perdana, Jakarta: PT
Pradnya Paramita.

Pitana dan Diarta. (2009). Pengantar lImu Pariwisata. Yogyakarta: ANDI.

Prayogo, & Kusumawardhani. (2016). Examining Relationships of Destination
Image, Service Quality, e-WOM, and Reuvisit Intention to Sabang Island,
Indonesia. Asia Pacific Management and Business Application, 5(2), 85-96.
https://doi.org/10.21776/ub.apmba.2016.005.02.3

Rahman, A., Faroog, N., Haleem, M., Shah, S. M. A., & El-Gohary, H. (2023).
Exploring the Pathways to Tourist Loyalty in Pakistani Tourism Industry: The
Role of Destination Image, Service Quality, E-WOM, and Social Media.
Sustainability, 15(24), 16601. https://doi.org/10.3390/su152416601

Rauf, et al. (2021). Digital Marketing: Konsep dan Strategi. Penerbit Insania.

Rohmania, D. N. (2022). Pengaruh Citra Destinasi, Motivasi Wisatawan Dan E-
Wom Negatif Terhadap Niat Berkunjung Ulang. JURNAL SYNTAX
IMPERATIF :  Jurnal Ilmu Sosial Dan Pendidikan, 3(5), 280.
https://doi.org/10.36418/syntax-imperatif.v3i5.178

Ruhamak, M. D., Puspita, N. V., & Putra, Y. P. (2021). E-WoM and Destination
Image: How Does It Affect the Revisit Intention at English Village.
Proceedings of the 2nd International Conference on Business and
Management of Technology (ICONBMT 2020), 175, 55-60.
https://doi.org/10.2991/aebmr.k.210510.011

Sakti, 1., Dewi T, & Amelia O. (2023). Understanding Reuvisit Intention During
Covid-19: A Protection Motivation Theory Perspective. Jurnal Manajemen,
27(1), 1-20. https://doi.org/10.24912/jm.v27i1.1014

Schiffman dan Kanuk. (2008). Perilaku Konsumen. Pt Indeks.

Seputar Nusantara. Dinas Pariwisata Purworejo Prioritaskan Empat Destinasi
Wisata Unggulan. https://seputarnusantara.com/?p=54617

Setyaningtyas, T., Kirana, A. N., & Wicaksono, M. A. (2021). Relationship
Analysis of Destination Image, Sports Involvement, Event Quality and Travel
Motives as an Antecedent Factors on Reuvisit Intention in Recurring Running
Sports-Event. The Winners, 22(2), 137-146.
https://doi.org/10.21512/tw.v22i2.7434

Siyoto. (2015). Dasar Metodologi Penelitian, Kediri: Literasi Media Publishing

Spillane JJ. (1987). Ekonomi Pariwisata: Sejarah dan Prospeknya. Kamisius

Sugiyono (2016). Metode penelitian kombinasi (mix methods). Alfabeta.

Sugiyono (2018). Metode Penelitian Bisnis, Bandung: Penerbit Alfabeta

Sugiyono.(2008). Metode Penelitian Bisnis, Bandung: Penerbit Alfabeta

Sun, H. (2013). Moderating role of online word of mouth on website attributes and
consumer trust in E-commerce environment. In Journal of Applied Sciences
(Vol. 13, Issue 12, pp. 2316-2320).
https://doi.org/10.3923/jas.2013.2316.2320

Survey Indonesian Digital Report, 2022. https://andi.link/hootsuite-we-are-social-
indonesian-digital-report-2022/



143

Sutanto, S. T. A. (2023). Pengaruh Fasilitas Wisata dan Electronic Word of Mouth
terhadap Keputusan Berkunjung (Studi pada Pengunjung Pantai Pasir
Kencana). Fakultas Ilmu Sosial dan llmu Politik -Universitas Diponegoro:
Semarang.

Suwantoro, Gamal. (1997). Dasar-dasar Pariwisata. Yogyakarta : Andi Offset.

Suwena& Widyatmaja (2017). Pengetahuan Dasar llmu Pariwisata.

Tandon, A., Aakash, A., & Aggarwal, A. G. (2020). Impact of EWOM, website
quality, and product satisfaction on customer satisfaction and repurchase
intention: moderating role of shipping and handling. International Journal of
System Assurance Engineering and Management, 11, 349-356.
https://doi.org/10.1007/s13198-020-00954-3

Taryadi, A. R., & Miftahuddin, M. A. (2021). The Role of Mediation Electronic
Word of Mouth (E-WoM) in Relationship Quality of Services and Tourism
Products Against Visiting Decisions. Journal of Economics Research and
Social Sciences, 5(1), 64—-76. https://doi.org/10.18196/jerss.v5i1.10948

Tasci, A. D. A., & Kozak, M. (2006). Destination brands vs destination images: Do
we know what we mean? Journal of Vacation Marketing, 12(4), 299-317.
https://doi.org/10.1177/1356766706067603

Tjiptono, F. (2012). Strategi Pemasaran. In Strategi Pemasaran (3rd Ed): Andi.

Tribun Jogja. Pemkab Purworejo Ingin Jadikan Pantai Dewa Ruci Sebagai Ikon
Wisata Kuliner dan Event Skala Nasional.
https://jogja.tribunnews.com/2023/03/29/pemkab-purworejo-ingin-jadikan-
pantai-dewaruci-sebagai-ikon-wisata-kuliner-dan-event-skala-nasional

Trius, N. V., Ketut, N., Agustina, W., Gde, P., & Yudhistira, A. (2023). The Effect
of Travel Experience , Destination Image , and Destination Trust on Revisit
Intention at Ubud Monkey Forest. 7(3), 680-689.

Undang-Undang Nomor 10 Tahun 2009 tentang Kepariwisataan.

Uslu, A. (2020). The relationship of service quality dimensions of restaurant
enterprises with satisfaction, behavioural intention, eWOM, and the
moderating effect of atmosphere. Tourism and Management Studies, 16(3),
23-35. https://doi.org/10.18089/tms.2020.160303

Wantara, P., & Irawati, S. A. (2021). Relationship and Impact of Service Quality,
Destination Image, on Customer Satisfaction and Revisit Intention to Syariah
Destination in Madura, Indonesia. European Journal of Business and
Management Research, 6(6), 209-215.
https://doi.org/10.24018/ejbmr.2021.6.6.1192

Wulanjani, H., & Derriawan, D. (2017). Dampak Utilitarian Value Dan
Experiential Marketing Terhadap Customer Satisfaction Dan Revisit
Intention. Jurnal Riset Manajemen Dan Bisnis (JRMB) Fakultas Ekonomi
UNIAT, 2(2), 121-130. https://doi.org/10.36226/jrmb.v2i2.42

Yang, S., Isa, S. M., Ramayah, T., Wen, J., & Goh, E. (2021). Developing an
extended model of self-congruity to predict Chinese tourists’ revisit intentions
to New Zealand: the moderating role of gender. Asia Pacific Journal of
Marketing and Logistics. https://doi.org/10.1108/APJML-05-2021-0346

Yudhistira, P. G. A., Andriyani, N. K. R., & Yasa, I. G. A. S. (2022). Domestic
Tourists’ Revisit Intention: The Role of Novelty and Destination Image at



144

Hidden Canyon Beji Guwang. International Journal of Social Science and
Business, 6(2), 225-231. https://doi.org/10.23887/ijssb.v6i2.46014

Zeithaml, 2018: Zeithaml, V. A. (2018). Service quality Dimensions. Services
Marketing Integrating Customer Focus Across the Firm (7th Ed.). MC Graw
Hil Education.



