DAFTAR PUSTAKA

Sumber Jurnal :

Anholt, S. (2004). Forward Place Branding and Public Diplomacy, 1(1), 4-11.
https://doi.org/10.1057/palgrave.pb.5990001.

Bjorner, E., & Aronsson, L. (2022). Decentralised place branding through multiple
authors and narratives: the collective branding of a small town in Sweden.
Journal of Marketing Management, 38(13-14), 1587-1612.
https://doi.org/10.1080/0267257X.2022.2043415.

Bose, S., Pradhan, S., Bashir, M., & Roy, S. K. (2022). Customer-Based Place
Brand Equity and Tourism: A Regional Identity Perspective. Journal of
Travel Research, 61(3), 511-527.
https://doi.org/10.1177/0047287521999465.

Eko Putro, H. (2020). DESENTRALISASI WISATA RELIGI INDONESIA
MELALUI CITY BRANDING WISATA KABUPATEN BANGKALAN
MADURA Decentralization of Indonesian Religious Tourism Trough City
Branding of Bangkalan Madura Regency. Jurnal Magister IIimu
Komunikasi, 6(2), 223-234. http://journal.ubm.ac.id/

Ersyad, F. A., & Safira, C. (2022). Strategi Digital Branding Pariwisata 4.0 Kota
Semarang Melalui Pendekatan “Brand Hexagon.” In Jurnal
Communicology (Vol. 10, Issue 1). http://journal.unj.ac.id/

Eugenio-Vela, J. de S., Ginesta, X., & Kavaratzis, M. (2020). The critical role of
stakeholder engagement in a place branding strategy: a case study of the
Emporda brand. European Planning Studies, 28(7), 1393-1412.
https://doi.org/10.1080/09654313.2019.1701294.

Gabur, M.F.A. and Sukana, M. (2020). Manajemen Pariwisata di Pulau Padar,
Taman Nasional Komodo, Labuan Bajo. Jurnal Destinasi Pariwisata, 8(2),
pp.336-342.

Govers, Robert dan Frank Go. (2009). Place Branding Glocal, Virtual, and Physical
Identities, Constructed, Imagined, and Experienced. England: Palgrave
Macmillan.

Kaushal, V., Sharma, S., & Reddy, G. M. (2019). A structural analysis of
destination brand equity in mountainous tourism destination in northern
India. Tourism and Hospitality Research, 19(4), 452-464.
https://doi.org/10.1177/1467358418781442.

Kavaratzis, M., & Ashworth, G. J. (2005). City branding: An affective assertion of
identity or a transitory marketing trick? Tijdschrift Voor Economische En

112


https://doi.org/10.1057/palgrave.pb.5990001
https://doi.org/10.1080/0267257X.2022.2043415
https://doi.org/10.1177/0047287521999465
https://doi.org/10.1080/09654313.2019.1701294
https://doi.org/10.1177/1467358418781442

Sociale Geografie, 96(5), 506-514. https://doi.org/10.1111/j.1467-
9663.2005.00482..x.

Kavaratzis, M., & Ashworth, G. J. (2015). Hijacking culture: The disconnection
between place culture and place brands. The Town Planning Review, 86(2),
155-176. https://doi.org/10.3828/tpr.2015.10.

Kavaratzis, Michalis. (2004). From city marketing to city branding: Towards a
theoretical framework for developing city brands. Place Branding, 1(1), 58—
73. https://doi.org/10.1057/palgrave.pb.5990 005

Lee, U. K. (2021). The Effect of Confirmation of Nation Brand Image in
International Tourism Advertisement on Travel Intention of Foreign
Tourists: The Case of Korean ITA for Chinese Tourists. SAGE Open, 11(1).
https://doi.org/10.1177/2158244020988380.

Lestari, R. B., Multi, S. (2016). Membangun Citra Sebuah Kota Dalam Persaingan
Global Melalui City Branding. In Forum Bisnis Dan Kewirausahaan Jurnal
llmiah STIE MDP Hal-68 (Vol. 5, Issue 2).

Muhammad Yunizar, I., & Zarkasyi Rahman, A. (2022). MENGEMBANGKAN
WISATA ALAM POSONG MELALUI PENDEKATAN BRAND HEXAGON
DI KABUPATEN TEMANGGUNG. 4.

Oliveira, E., & Asworth, G. J. (2017). A strategic spatial planning approach to
regional branding: Challanges and opportunities. In A. Campello (Ed.),
Handbook on place branding and marketing (pp. 22-40). Chettenham:
Edwar Elgar Publishing.

Pandansari, D. A., Purnomo, E. P., & Kasiwi, A. N. (2020). Dinamika City
Branding Kota Surakarta Dalam Menarik Minat Berkunjung Wisatawan.
Jurnal  llmu  Pemerintahan ~ Widya Praja, 46(1), 242-254.
https://doi.org/10.33701/jipwp.v46i1.1036

Razak, J., & Novianti, E. (2022). KONSEP BRANDING WISATA BERBASIS
PEMASARAN DIGITAL DI DESA SIRNAJAYA, KABUPATEN BOGOR.
9(1). http://ejournal.bsi.ac.id/ejurnal/index.php/jp

Sang, S. (2021). Reconstructing the place branding model from the perspective of
Peircean  semiotics.  Annals  of  Tourism  Research,  89.
https://doi.org/10.1016/j.annals.2021.103209

Setyawati, R., & Safitri, K. A. (2019). PENGEMBANGAN WISATA DI
KABUPATEN BURU MENGGUNAKAN ANALISIS SWOT. Jurnal
Sosial Humaniora Terapan, 1(2).

Waulandari, R., & Rahman, A. Z. (2020). STUDI PENGUKURAN PLACE
BRANDING TERHADAP PENINGKATAN KUNJUNGAN WISATA

113


https://doi.org/10.1111/j.1467-9663.2005.00482.x
https://doi.org/10.1111/j.1467-9663.2005.00482.x
https://doi.org/10.3828/tpr.2015.10
https://doi.org/10.1057/palgrave.pb.5990%20005
https://doi.org/10.1177/2158244020988380
http://ejournal.bsi.ac.id/ejurnal/index.php/jp

GRAND MAERAKACA DI JAWA TENGAH. Journal Of Public Policy And
Management Review, 9(4).

Wulandari, Tresna. (2013). Analisis Place Branding untuk Meningkatkan Citra
Kabupaten Purwakarta serta Implikasinya terhadap Keputusan
Mengunjungi Destinasi Pariwisata, Jurnal IImu Manajemen dan Bisnis,
4(1):1-12.

Yu, Steffani., Ari S. (2019). Studi Mengenai City Branding Kota Yogyakarta
Sebagai Kota Pelajar Di Indonesia. Jurnal Manajemen, Strategi Bisnis Dan
Kewirausahaan, 13(1):31-46.

Sumber Website :

BPCB Jateng. (2020). Candi Sojiwan dan Fakta-Fakta Didalamnya. Retreived from
https://kebudayaan.kemdikbud.go.id/bpcbjateng/candi-sojiwan-dan-fakta-
fakta-di-dalamnya/. (Diakses pada tanggal 7 April 2023, pukul 20.19).

BPS. (2023). Data Kunjungan Pariwisata di Indonesia. Retreived from
https://www.bps.go.id/subject/16/pariwisata.html#subjekViewTab3.
(Diakses pada tanggal 7 April 2023, pukul 20.24).

Disporapar Jateng. (2023). Buku Statitsik Pariwisata Provinsi Jawa Tengah 2019-
2022. Retreived from
https://disporapar.jatengprov.go.id/content/ppid/438/STATISTIK.

(Diakses pada tanggal 7 April 2023, pukul 20.35).

Kominfo. (2018). Festival Candi Sojiwan. Retreived from
https://klatenkab.go.id/festival-candi-sojiwan/. (Diakses pada tanggal 7
April 2023, pukul 20.20).

UNWTO. (2021). International Tourism and Covid-19. Retreived from
https://www.unwto.org/tourism-data/international-tourism-and-covid-19.
(Diakses pada tanggal 7 April 2023, pukul 20.29).

UNWTO. (2023). Tourism-an economic and social phenomenon. Retrieved from
https://www.unwto.org/why-tourism. (Diakses pada tanggal 7 April 2023,
pukul 20.15).

Yusuf. (2022). Menparekraf Ajak Masyarakat Gencar Lakukan Digital Marketing
Pariwisata Indonesia. Retreived from
https://www.kominfo.go.id/content/detail/45791/menparekraf-ajak-
masyarakat-gencar-lakukan-digital-marketing-pariwisata-
indonesia/0/g20dte. (diakses pada tanggal 7 April 2023, pukul 21.00).

114


https://kebudayaan.kemdikbud.go.id/bpcbjateng/candi-sojiwan-dan-fakta-fakta-di-dalamnya/
https://kebudayaan.kemdikbud.go.id/bpcbjateng/candi-sojiwan-dan-fakta-fakta-di-dalamnya/
https://www.bps.go.id/subject/16/pariwisata.html#subjekViewTab3
https://disporapar.jatengprov.go.id/content/ppid/438/STATISTIK
https://klatenkab.go.id/festival-candi-sojiwan/
https://www.unwto.org/tourism-data/international-tourism-and-covid-19
https://www.unwto.org/why-tourism
https://www.kominfo.go.id/content/detail/45791/menparekraf-ajak-masyarakat-gencar-lakukan-digital-marketing-pariwisata-indonesia/0/g20dte
https://www.kominfo.go.id/content/detail/45791/menparekraf-ajak-masyarakat-gencar-lakukan-digital-marketing-pariwisata-indonesia/0/g20dte
https://www.kominfo.go.id/content/detail/45791/menparekraf-ajak-masyarakat-gencar-lakukan-digital-marketing-pariwisata-indonesia/0/g20dte

Sumber Buku :
Darwis, M. A. (2019). Manajemen Pariwisata Air Terjun Bantimurung Kabupaten.
Gelder, S.V. (2005). Global Brand Strategy. London:Kogan Page

Hariani, Dyah. (2013). Azas-Azas Manajemen. Semarang: UPT UNDIP Press
Semarang.

Ongaro, Edoardo; Van Thiel, Sandra (2018). The Palgrave Handbook of Public
Administration and Management in Europe || The Roles of Branding in
Public Administration and Place Management: Possibilities and Pitfalls. ,
10.1057/978-1-137-55269-3(Chapter 22), 425-439. doi:10.1057/978-1-
137-55269-3 22

Pendit, S Nyoman.(1994). Ilmu Pariwisata Sebuang Pengantar Perdana. Jakarta:
PT Pradnya Paramita.

Revika, Erida., dkk. (2020). Pengantar Pariwisata. Yayasan Kita Menulis : Medan.

Sereikiene, J. and Marcinkeviciute, J. (2014) Positioning & Branding Strategies.
Lithuania: SMK University of Applied Social Sciences.

Yeremias T. Keban. (2014). Enam Dimensi Strategis Administrasi Publik: Konsep,
Teori dan Isu.Edisi Ketiga. Yogyakarta: Gaya Media.

Yoeti, A. (2013) Pengantar llmu Pariwisata. Bandung: Angkasa

115



