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ABSTRAK 
 

Penelitian ini bertujuan untuk menganalisis pengaruh kualitas produk, kualitas 

pelayanan, pendapatan, harga, selera konsumen, dan lokasi parkir terhadap 

keputusan pembelian buket bunga di Pasar Bunga Kalisari Semarang. Metode 

penelitian yang digunakan adalah survey dan pengumpulan data yang digunakan 

adalah wawancara serta observasi. Responden yang dibakukan sebagai sampel 

dalam penelitian ini adalah konsumen yang telah membeli buket bunga di Pasar 

Bunga Kalisari Semarang. Metode yang digunakan dalam pengambilan sampel 

adalah accidental sampling dan sampel yang dihitung dengan rumus Lemeshow 

diperoleh sebanyak 100 responden. Metode analisis data yang digunakan adalah 

analisis deskriptif kuantitatif dengan uji regresi linear berganda. Penelitian ini 

menunjukan bahwa karakteristik responden antara lain: rata-rata konsumen berusia 

21 – 30 tahun, didominasi oleh perempuan, pendidikan terakhir didominasi oleh 

tingkat SMA, pendapatan didominasi pada golongan Rp 1.500.000 – Rp 2.500.000 

per bulan dan frekuensi pembelian konsumen rata-rata ≥ 3 kali dalam satu tahun 

terakhir. Berdasarkan hasil uji t bahwa kualitas produk dan harga secara parsial 

berpengaruh nyata terhadap keputusan pembelian buket bunga, sedangkan kualitas 

pelayanan, pendapatan, selera konsumen, dan lokasi parkir tidak berpengaruh 

terhadap keputusan pembelian buket bunga di Pasar Bunga Kalisari Semarang. 

Adapun variabel kualitas produk memiliki kontribusi paling besar terhadap 

keputusan pembelian. Hal ini menunjukkan semakin baik kualitas produk akan 

berdampak pada meningkatnya keputusan pembelian pada buket bunga di Pasar 

Bunga Kalisari Semarang. Hasil uji koefisien determinasi (R2) diperoleh nilai 

Adjusted R Square sebesar 46,8%. 

 
Kata kunci: buket bunga, kalisari, keputusan, lemeshow, regresi linear berganda 
 

 

FACTORS INFLUENCING THE PURCHASE DECISION OF FLOWER 
BOUQUETS AT KALISARI FLOWER MARKET SEMARANG 

 
ABSTRACT 

This research aims to analyze the influence of product quality, service quality, 
income, price, consumer tastes, and parking location on the decision to purchase 
flower bouquets at the Kalisari Flower Market, Semarang. The research method 
used was a survey and data collection used was interviews and observation. 
Respondents who were standardized as samples in this research were consumers 



 

 

who had purchased flower bouquets at the Kalisari Flower Market, Semarang. The 
method used in sampling was accidental sampling and the sample calculated using 
the Lemeshow formula was obtained as many as 100 respondents. The data analysis 
method used is quantitative descriptive analysis with multiple linear regression 
tests. This research shows that the characteristics of respondents include: the 
average consumer is 21 – 30 years old, dominated by women, the highest level of 
education is dominated by high school level, income is dominated by the IDR 
1,500,000 – IDR 2,500,000 per month group and the frequency of consumer 
purchases is average -average ≥ 3 times in the last year. Based on the results of the 
t test, product quality and price partially have a significant effect on the decision to 
purchase flower bouquets, while service quality, income, consumer tastes and 
parking location have no effect on the decision to purchase flower bouquets at the 
Kalisari Flower Market, Semarang. The product quality variable has the greatest 
contribution to purchasing decisions. This shows that the better the quality of the 
product will have an impact on increasing purchasing decisions for flower bouquets 
at the Kalisari Flower Market, Semarang. The results of the coefficient of 
determination test (R2) obtained an Adjusted R Square value of 46.8%. 
 
Keywords: flower bouquet, decision, kalisari, lemeshow, multiple regression.
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