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PENGARUH BRAND IMAGE DAN ELECTRONIC WORD OF MOUTH
TERHADAP KEPUTUSAN PEMBELIAN (STUDI PADA GENERASI Z
PENGGUNA LAYANAN TRAVELOKA DI KOTA SEMARANG)

ABSTRAK

Perkembangan online travel agent di tengah pesatnya kemajuan teknologi,
menjadikan persaingan antar online travel agent semakin ketat. Tiap online travel
agent saling meningkatkan performanya masing-masing baik dalam segi pelayanan
maupun branding kepada para konsumennya secara elektronik. Pengalaman yang
diperoleh setelah melakukan transaksi tersebut dapat mempengaruhi tingkat
kepuasan konsumen terhadap situs tersebut, sehingga dapat mempengaruhi review
yang baik terhadap suatu online travel agent.

Penelitian ini dilakukan guna mengetahui apakah terdapat pengaruh dari
Brand Image dan Electronic Word of Mouth sebagai variabelindependen terhadap
Keputusan Pembelian sebagai variabel dependen. Tipe penelitian ini adalah
explanatory research dan teknik pengambilan sampel non-probability sampling
dengan metode accidental sampling dan purposive sampling. Sampel pada
penelitian berjumlah 97 responden Generasi Z yang berdomisili di Kota Semarang.
Analisis data dalam penelitian ini diolah menggunakan SPSS for Windows Versi 25.

Hasil penelitian menunjukkan variabel Brand Image berpengaruh positif
dan signifikan terhadap Keputusan Pembelian, variabel Electronic Word of Mouth
berpengaruh positif dan signifikan terhadap Keputusan Pembelian, Variabel Brand
Image dan Electronic Word of Mouth secara bersamaan beperngaruh positif dan
signifikan terhadap Keputusan Pembelian

Kata Kunci: Brand Image, Electronic Word of Mouth, Keputusan Pembelian
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THE INFLUENCE OF BRAND IMAGE AND ELECTRONIC WORD OF
MOUTH ON PURCHASE DECISIONS (STUDY OF GENERATION Z
USERS OF TRAVELOKA SERVICES IN SEMARANG CITY)

ABSTRACT

The development of online travel agents amidst rapid technological advances has
made competition between online travel agents increasingly fierce. Each online
travel agent improves its performance both in terms of service and branding to its
consumers electronically. The experience gained after carrying out these
transactions can influence the level of consumer satisfaction with the site, so that it
can influence good reviews of an online travel agent. This research was conducted
to determine whether there is an influence of Brand Image and Electronic Word of
Mouth as independent variables on Purchasing Decisions as the dependent
variable. This type of research is explanatory research and the sampling technique
is non-probability sampling using accidental sampling and purposive sampling
methods. The research sample consisted of 97 Generation Z respondents who live
in Semarang City. Data analysis in this research was processed using SPSS for
Windows Version 25. The research results show that the Brand Image variable has
a positive and significant influence on Purchasing Decisions, the Electronic Word
of Mouth variable has a positive and significant influence on Purchasing Decisions,
the Brand Image and Electronic Word of Mouth variables simultaneously have a
positive and significant influence on Purchasing Decisions.

Keywords: Brand Image, Electronic Word of Mouth, Purchase Decisions
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