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ABSTRACT 

 

Pekalongan is a city in the Central Java province of Indonesia. Pekalongan has a 

wide range of tourist attractions, from natural tourism to cultural tourism. 

However, since the pandemic began in 2020, the number of tourists visiting 

Pekalongan has decreased. As a result, the aim of this final assignment is to 

create promotional video for Pekalongan tourist attractions, Kampoeng Batik 

Kauman and Sugihwaras Culinary Center. This Final Project used the Research 

and Development (R&D) technique to create promotional videos in three stages: 

pre production, production, and post production. The result of this Final Project is 

a promotional video featuring two (2) tourist attractions such as Kampoeng Batik 

Kauman and Sugihwaras Culinary Center. The promotional video focuses on 

history, the batik making process, and Pekalongan local cuisine. 

 

Keywords: Promotional Video, Tourism, Pekalongan 
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ABSTRAK 

 

Pekalongan merupakan sebuah kota yang terletak di provinsi Jawa Tengah. 

Pekalongan memiliki beragam destinasi wisata mulai dari wisata alam hingga 

wisata budaya. Namun, saat pandemic berlangsung sejak tahun 2020 grafik 

kunjungan wisatawan ke Pekalongan menurun. Oleh karena itu, tugas akhir ini 

memiliki tujuan untuk merancang video promosi tempat wisata di Pekalongan 

yaitu Kampoeng Batik Kauman and Sugihwaras Culinary Center. Penyusunan 

Tugas Akhir ini menggunakan metode Penelitian dan Pengembangan (R&D) 

untuk mengembangkan video promosi dengan beberapa tahapan yaitu pra 

produksi, produksi dan pasca produksi. Hasil dari Tugas Akhir ini berupa video 

promosi yang menampilkan dua (2) tempat wisata, yaitu Kampoeng Batik 

Kauman dan Sugihwaras Culinary Center. Video promosi tersebut berfokus pada 

sejarah, proses pembuatan batik, dan makanan khas Pekalongan.  

 

Kata kunci: Video Promosi, Pariwisata, Pekalongan. 

 

  



ix 
 

TABLE OF CONTENTS 

 

TITLE PAGE ......................................................................................................... i 

STATEMENT OF ORIGINALITY .................................................................... ii 

APPROVAL SHEET ........................................................................................... iii 

ACCEPTANCE .................................................................................................... iv 

ACKNOWLEDGEMENT .................................................................................... v 

ABSTRACT ......................................................................................................... vii 

ABSTRAK .......................................................................................................... viii 

TABLE OF CONTENTS ..................................................................................... ix 

LIST OF TABLES ............................................................................................... xi 

LIST OF FIGURES ............................................................................................ xii 

LIST OF APPENDICES ................................................................................... xiv 

CHAPTER I INTRODUCTION .......................................................................... 1 

1.1 Background of Study ................................................................................ 1 

1.2 Statement of The Study ............................................................................ 5 

1.3 Objective of The Study ............................................................................. 5 

1.4 Significance of The Study ........................................................................ 5 

1.5 Output of The Study ................................................................................. 6 

CHAPTER II LITERATURE REVIEW ............................................................ 7 

2.1 Previous Study .......................................................................................... 7 

2.2 Digital Marketing ..................................................................................... 8 

2.3 Video ...................................................................................................... 13 

2.4 Video Making ......................................................................................... 14 

2.5 Tourism and Culture in Pekalongan ....................................................... 21 

CHAPTER III METHODOLOGY ................................................................... 24 

3.1 Research Design ..................................................................................... 24 

3.2 Research and Development Model ......................................................... 24 

3.3 Procedure of The Research and Development (R&D) Method.............. 27 

3.4 Research Place and Time ....................................................................... 39 



x 
 

3.5 Research Cost and Planning ................................................................... 40 

CHAPTER IV RESULTS AND DISCUSSION ............................................... 43 

4.1 Results ......................................................................................................... 43 

4.2 Discussion ................................................................................................... 71 

CHAPTER V CONCLUSION ........................................................................... 75 

5.1 Conclusion ................................................................................................... 75 

5.2 Suggestion ................................................................................................... 76 

REFERENCES .................................................................................................... 78 

APPENDICES ..................................................................................................... 85 

 

  



xi 
 

LIST OF TABLES  

Table 3. 1 Score Scale ........................................................................................... 33 

Table 3. 2 Validation Form ................................................................................... 34 

Table 3. 3 Interval Mean Score ............................................................................. 36 

Table 3. 5 Schedule of Time ................................................................................. 39 

Table 3. 6 Schedule of Activities .......................................................................... 40 

Table 3. 7 Budget Cost .......................................................................................... 40 

Table 3. 8 Video Concept Planning ...................................................................... 41 

Table 3. 9 Task Division ....................................................................................... 42 

Table 4. 1 Video Details........................................................................................ 46 

Table 4. 2 Video Script ......................................................................................... 47 

Table 4. 3 Jobs Division ........................................................................................ 51 

Table 4. 4 Respondents Main Field Testing ......................................................... 63 

Table 4. 5 Media Experts Assessment Results ..................................................... 64 

Table 4. 6 Tourists Assessment Results ................................................................ 67 

 

 

  



xii 
 

LIST OF FIGURES  

Figure 3. 1 R&D Methods (Sugiyono, 2013) ........................................................ 25 

Figure 3. 2 R&D Methods Adapted by The Writer .............................................. 27 

Figure 3. 3 Example of Storyboard ....................................................................... 30 

Figure 4. 1 Observations at Kampoeng Batik Kauman......................................... 44 

Figure 4. 2 Observations at Sugihwaras Culinary Center ..................................... 45 

Figure 4. 3 Video Storyboard (1) .......................................................................... 49 

Figure 4. 4 Video Storyboard (2) .......................................................................... 50 

Figure 4. 5 Extreme Long Shot (ELS) .................................................................. 52 

Figure 4. 6 Extreme Long Shot (ELS) .................................................................. 52 

Figure 4. 7 Medium Shot (MS) ............................................................................. 53 

Figure 4. 8 Medium Shot (MS) ............................................................................. 53 

Figure 4. 9 Extreme Long Shot (ELS) .................................................................. 54 

Figure 4. 10 Long Shot (LS) ................................................................................. 54 

Figure 4. 11 Close Up (CU) .................................................................................. 55 

Figure 4. 12 Big Close Up (BCU) ......................................................................... 55 

Figure 4. 13 Mrs. Aminingsih as Interviewee ....................................................... 56 

Figure 4. 14 Close Up (CU) .................................................................................. 57 

Figure 4. 15 Big Close Up (BCU) ......................................................................... 57 

Figure 4. 16 Extreme Long Shot (ELS) ................................................................ 58 

Figure 4. 17 Long Shot (LS) ................................................................................. 58 

Figure 4. 18 Medium Shot (MS) ........................................................................... 59 

Figure 4. 19 Extreme Long Shot (ELS) ................................................................ 59 

Figure 4. 20 Validation Form ................................................................................ 60 

Figure 4. 21 Before Revised.................................................................................. 61 

Figure 4. 22 After Revised .................................................................................... 61 

Figure 4. 23 Before Revised.................................................................................. 62 

Figure 4. 24 After Revised .................................................................................... 62 

Figure 4. 25 Before Revised.................................................................................. 70 

Figure 4. 26 After Revised .................................................................................... 70 

Figure 4. 27 Before Revised.................................................................................. 70 



xiii 
 

Figure 4. 28 After Revised .................................................................................... 70 

Figure 4. 29 Video Uploaded to Google Drive ..................................................... 71 



xiv 
 

LIST OF APPENDICES  

Appendix 1 Research Permit ................................................................................. 85 

Appendix 2 Script ................................................................................................. 86 

Appendix 3 Storyboard ......................................................................................... 99 

Appendix 4 Consent Form .................................................................................. 109 

Appendix 5 Validation Form .............................................................................. 114 

Appendix 6 Validation Statement ....................................................................... 115 

Appendix 7 Results of Experts & Tourists’' Responses ..................................... 116 

Appendix 8 Research Documentation ................................................................. 117 

Appendix 9 Link and QR Code Promotional Video ........................................... 119 

 

 


