DAFTAR PUSTAKA

Anwer, E., Deshpande, S., Derry, R., & Basil, D. Z. (2020). The value of values in
business purchase decisions. Journal of Business and Industrial
Marketing, 35(8), 1323-1334. https://doi.org/10.1108/JBIM-03-2019-
0111

Binalay, Andrew Gustnest; Mandey, Silvya L.; Mintardjo, C. M. O. (2016).
Pengaruh Sikap, Norma Subjektif Dan. Motivasi Terhadap Minat Beli
Secara Online Pada Mahasiswa Fakultas Ekenomi Dan Bisnis Di Manado.
Jurnal EMBA, 4.

Binalay, A. G., Mandey, S. L., & Mintardjo, C. M. O. (2016). Pengaruh Sikap,
Norma Subjektif Dan Motivasi Terhadap Minat Beli Secara Online Pada
Mahasiswa Fakultas Ekonomi Dan Bisnis Di-Manado. Jurnal EMBA:
Jurnal Riset Ekonomi, Manajemen, Bisnis Dan Akuntansi, 4(1), 395-406.
hitps://ejournal.unsrat.ac.id/v3/index.php/emba/article/view/11607

Calma, A. (2019). Journal of Behavioral Finance in retrospect: A review of its
publications ‘as a case in behavioral finance. Review of Behavioral
Finance, 11(4), 468-476. https://doi.org/10.1108/RBF-06-2018-0059

Chong, Alain Ye Long; Chan, Felix and Ool, K. B. (2012). Predicting consumer
decisions to adopt mobile commerce: Cross country empirical examination
between China and Malaysia. Decision Support System Journal, 53.

Christian, K., & Mandey, S, L. (2015). Pengaruh Sikap, Norma Subyektif, Dan
Gaya Hidup Terhadap. Keputusan. Pembelian Handphone Asus Di
Gamezone Computer Mega Mall Manado. Jurnal EMBA, Vol.3(2), 706—
718.

Dahiya, R., & Gayatri, G. (2018). A Research Paper on Digital Marketing
Communication and Consumer Buying Decision Process: An Empirical
Study in the Indian Passenger Car Market. Journal of Global Marketing,
31(2), 73-95. https://doi.org/10.1080/08911762.2017.1365991

Dwi Santy, R., & Mirna Zulianti, M. (2019). Can Attitudes, Subjective Norms and
Behavioral Control Perceptions Influence The Visitors Interest in Buying
at Department Stores in Bandung? 225(Icobest), 258-262.
https://doi.org/10.2991/icobest-18.2018.56

Emiliani, M. L. (2005). Supply Chain Management : An International Journal
Emerald Article : Business-to-business online auctions : key issues for
purchasing process improvement Insight from industry online auctions :
key issues for purchasing process improvement.

80



81

Gustnest Binalay, A., L. Mandey, S., & M.O. Mintardjo, C. (2016). the Influence
of Attitudes, Subjective Norms, and Motivation on Purchase Intention At
Unsrat Economic and Business Faculty Students in Manado. Jurnal Riset
Ekonomi, Manajemen, Bisnis Dan Akuntansi, 4(1), 395-406.

Han, J., Qiu, C., & Popkowski Leszczyc, P. (2018). The effects of competitive
reserve prices in online auctions. European Journal of Marketing, 52(7—
8), 1439-1456. https://doi.org/10.1108/EJM-10-2017-0684

Handayani, S. (2013). MODEL HOWARD & SHETH SEBAGAI ALTERNATIF
MEMAHAMI PERILAKU KONSUMEN DALAM MANAJEMEN
PEMASARAN (SB. Handayani, SE MM) ABSTRAK. Dharma Ekonomi,
April(37), 1-13.

Handayani, T., Kristianto, D., & Astuti, D. S. P. (2014).3. £ 7T A AL =2
L— 3 YVOMEHREBRA®DIGA 1 2 3. Prosiding Seminar Nasional
Aplikasi Sains & Teknologi (SNAST), 70(8), 259-265.

Haryono, S. (2017). Metode SEM untuk Penelitian Manajemen AMOS Lisrel PLS.
Jakarta: Luxima Metro Media.

Hou, J., Elliott, K. (2016). Gender differences in online auctions. Electron.
Commer. Res. Appl, 17,-123-133.

Huang, Y. C., Wu, Y. C. J.,, Wang, Y. C., & Boulanger, N. C. (2011). Decision
making in online auctions. Management Decision, 49(5), 784-800.
https://doi.org/10.1108/00251741111130850

Imam, G. (2014). Structural Equation Modeling Metode Alternatif dengan Partial
Least Squares (PLS). Universitas Diponogoro: Semarang.

Kainth, J., & Mathur, T. (2016). Hyundai Motors India Limited: positioning
towards market leadership. Emerald Emerging Markets Case Studies, 6(1),
1-49. https://doi.org/10.1108/EEMCS-05-2014-0130

Kennes, J. (2006). Chapter 7 Competitive Auctions: Theory and Application.
275(05), 145-168. https://doi.org/10.1016/s0573-8555(05)75007-0

Kim, J., & Kim, M. S. (2014). Analysis of automobile repeat-purchase behaviour
on CRM. Industrial Management and Data Systems, 114(7), 994-1006.
https://doi.org/10.1108/IMDS-01-2014-0031

Kusuma, Alviana Linda; Rahadhini, Marjam Desma dan Susanti, R. (2020).
Pengaruh Sikap, Norma Subjektif Dan Motivasi Terhadap Minat Beli
Produk Online (Survei pada Masyarakat di Karanganyar). Jurnal Ekonomi
Dan Kewirausahaan, 20, 311 — 320.

McLaughlin, C., McCauley, L. B., Prentice, G., Verner, E. J., & Loane, S. (2020).
Gender differences using online auctions within a generation Y sample:



82

An application of the Theory of Planned Behaviour. Journal of Retailing
and Consumer Services, 56(May 2020), 102181.
https://doi.org/10.1016/j.jretconser.2020.102181

Mowen, John C dan Minor, M. (2012). Perilaku Konsumen.

Pavlou, P. ., & Fygenson, M. (2006). Understanding and predicting electronic
commerce adoption: an extension of the Theory of Planned Behavior.
EBSCOhost, 115-143.

Peng, J., Zhang, G., Zhang, S., Dai, X., & Li,J. (2014). Effects of online advertising
on automobile ~sales..” Management.. Decision, 52(5), 834-851.
https://doi.org/10.1108/MD-10-2012-0753

Rini, E. S., Karina, B., & Absah, Y. (2020). the Effects of Attitude, Perceived
Behavioural Control, and Subjective Norm Online on Shopping Behaviour
in North Sumatera. Technology, Education, and Social Science, 2020,
213-223.

Ruslim, T. S., Kartika, Y., & Hapsari, C. G. (2022). Effect Of Environmental
Concern, Attitude, Subjective Norms, Perceived Behavioral Control And
Availability On Purchase Of Green Skincare Products With Intention To
Purchase As A Mediation Variable. Jurnal llmiah Manajemen Dan Bisnis,
8(1), 120. https://doi.org/10.22441/jimb.v8i1.14499

Santoso, D. S., & Bourpanus, N. (2019). Moving to e-bidding: Examining the
changes in the bidding process and the bid mark-up decisions of Thai
contractors. Journal of Financial Management of Property and
Construction, 24(1), 2-18. https://doi.org/10.1108/JFMPC-05-2018-0025

Sari, S. P. (2020). Hubungan Minat Beli Dengan Keputusan Pembelian Pada
Konsumen. Psikoborneo: Jurnal " Ilmiah ' Psikologi, 8(1), 147.
https://doi.org/10.30872/psikoborneo.v8il1.4870

Susanto, R. K., & Sahetapy, W. L. (2021). Pengaruh Sikap, Norma Subjektif dan
Kontrol Perilaku Terhadap Minat Beli Produk Levi’s Pada Generasi
Milenial. Journal of AGORA, 9(2), 1-9.

Waterbury, T. (2018). 7[At (Article) 2F tLHE (Information) [. The Eletronic
Library, 34(1), 1-5.

Witriyana, Y., Faisal, I., & Rifani, A. (2019). Pengaruh Sikap, Norma Subyektif,
Kontrol Perilaku Terhadap Minat Beli Produk Secara Online Di Shopee.
Jurnal lImu Manajemen Indonesia, 2(1), 39-52.
https://ppjp.ulm.ac.id/journals/index.php/jim/article/view/1757/1417

Wiyana, A. E. C., & Japarianto, E. (2014). Perilaku Pembelian Harian Kompas Di
Surabaya Dengan Minat Beli Sebagai Variabel Intervening. Petra Student
Journal, 2(1). studentjournal.petra.ac.id



83

Xu, B., Lin, Z., & Shao, B. (2010). Factors affecting consumer behaviors in online
buy-it-now  auctions.  Internet  Research, 20(5), 509-526.
https://doi.org/10.1108/10662241011084086

Yan, F., Chen, K., & Xu, M. (2021). A bid generation problem for combinatorial
transportation auctions considering in-vehicle consolidations. Asia Pacific
Journal  of  Marketing and  Logistics, 33(2), 491-512.
https://doi.org/10.1108/APIJML-09-2019-0556



