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MOTTO 

 

 

God is always on time 

Indeed after hardship comes ease (QS. Al-Insyirah: 6-7) 
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ABSTRAKSI 

Judul Skripsi:  Pengaruh Intensitas Konsumsi Informasi E-Wallet, Intensitas  

Komunikasi E-WOM E-Wallet, Persepsi Manfaat dan Persepsi 

Kemudahan Penggunaan terhadap Minat Menggunakan Aplikasi 

E-Wallet 

Nama  : Dhea Ayu Fairuzha 

NIM  : 14040118120016 

Jurusan : Ilmu Komunikasi  
 

Perkembangan teknologi mendorong perubahan perilaku transaksi masyarakat 

di Indonesia. Saat ini, masyarakat mulai beralih pada transaksi non-tunai. Penggunaan 

e-wallet kini telah menjadi fenomena baru di dunia financial and technology. 

Berdasarkan data Bank Indonesia (BI) merilis nilai transaksi e-wallet yang tumbuh 

42,6 persen selama year-on year pada triwulan pertama 2022. Kemunculan fenomena 

penggunaan e-wallet tersebut lantas mendorong berbagai perusahaan dompet digital di 

Indonesia. Akibat persaingan tersebut, masing-masing perusahaan e-wallet lantas 

meningkatkan performa fitur dan layanan serta meningkatkan persebaran informasi di 

berbagai media massa seperti televisi, radio, online news, dan media sosial instagram. 

Meskipun demikian, belum semua masyarakat menggunakan e-wallet untuk 

melakukan transaksi pembayarannya.  

 

Penelitian bertujuan untuk mengetahui pengaruh antara intensitas konsumsi 

informasi e-wallet, intensitas komunikasi e-wom e-wallet, persepsi manfaat dan 

persepsi kemudahan penggunaan terhadap minat menggunakan aplikasi e-wallet. 

Penelitian ini menggunakan Technology Acceptance Model (TAM) dan uji statisik 

regresi linear sederhana. Sampel dalam penelitian adalah 100 responden dengan usia 

20-60 tahun yang merupakan masyarakat Kota Semarang.  

 

Hasil penelitian membuktikan bahwa pada H1 ada pengaruh antara intensitas 

konsumsi informasi e-wallet terhadap persepsi manfaat. Kemudian, pada H2 ada 

pengaruh antara intensitas komunikasi e-wom e-wallet terhadap persepsi manfaat. Pada 

H4 ada pengaruh antara intensitas komunikasi e-wom e-wallet terhadap persepsi 

kemudahan penggunaan. Lalu, pada H5 terdapat pengaruh antara persepsi manfaat 

terhadap minat menggunakan aplikasi e-wallet, serta pada H6 terdapat pengaruh antara 

persepsi kemudahan penggunaan terhadap minat menggunakan aplikasi e-wallet. 

Sedangkan, pada H3 memperlihatkan tidak ada pengaruh antara intensitas konsumsi 

informasi e-wallet terhadap persepsi kemudahan penggunaan, yang artinya, persepsi 

kemudahan penggunaan yang dimiliki individu tidak tumbuh dari intensitas konsumsi 

informasi e-wallet justru intensitas komunikasi e-wom e-wallet berkontribusi pada 

tumbuhnya persepsi kemudahan penggunaan.  

Kata Kunci : Intensitas Konsumsi Informasi E-Wallet, Intensitas Komunikasi E-

WOM E-Wallet, Persepsi Manfaat, Persepsi Kemudahan Penggunaan, Minat 

Menggunakan Aplikasi E-Wallet 
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ABSTRACT 

Title   : The Influence of Intensity of E-Wallet Information  

Consumption, Intensity of Communication E-WOM  

E-Wallet, Perceived of Usefulness and Perceived Ease of 

Use on Interest in Using E-Wallet App 

Name   : Dhea Ayu Fairuzha  

Student Number : 14040118120016 

Department  : Communication Studies  

Technological developments encourage changes in the behavior of people's 

transactions in Indonesia. Currently, people are starting to switch to non-cash 

transactions. The use of e-wallets has now become a new phenomenon in the world of 

finance and technology. The emergence of the phenomenon of using e-wallets has 

encouraged various digital wallet companies in Indonesia. As a result of this 

competition, each e-wallet company has improved the performance of its features and 

services as well as increased the dissemination of information in various mass media 

such as television, radio, online news and Instagram social media. Even so, not all 

people use e-wallets to make payment transactions.  

The study aims to determine the effect of the intensity of e-wallet information 

consumption, the intensity of e-wom e-wallet communication, perceived usefulness and 

perceived ease of use on interest in using e-wallet applications. This study uses the 

Technology Acceptance Model (TAM) and simple linear regression statistical tests. 

The sample in the study was 100 respondents aged 20-60 years who are residents of 

the city of Semarang. 

The results of the study prove that in H1 there is an influence between the 

intensity of consumption of e-wallet information on perceived usefulness. Then, in H2 

there is an influence between the intensity of e-wom e-wallet communication on 

perceived usefulness. In H4 there is an influence between the intensity of e-wom e-

wallet communication on perceived ease of use. Then, in H5 there is an influence 

between perceived usefulness on interest in using e-wallet applications, and in H6 there 

is an influence between perceived ease of use and interest in using e-wallet 

applications. Meanwhile, in H3 it shows that there is no influence between the intensity 

of consumption of e-wallet information on perceived ease of use, which means that the 

perceived ease of use of individuals does not grow from the intensity of consumption 

of e-wallet information, instead the intensity of e-wom e-wallet communication 

contributes to the growth perceived ease of use.  

 

Key Words : The Intensity of E-Wallet Information Consumption, Intensity of 

Communication E-WOM E-Wallet, Perceived Usefulness and Perceived Ease of Use, 

Interest in Using E-Wallet App 
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