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ABSTRAK
Judul : Memahami Motivasi, Bentuk Interaksi, dan Manfaat Bagi Follower dalam
Mengikuti Micro Influencer di Media Sosial Instagram
Nama : Desynta Kurnia Hapsari

NIM :14040118130133

Kemunculan media sosial, telah membawa banyak perubahan dalam kehidupan
masyarakat. Meningkatnya penggunaan media sosial, juga meningkatkan
munculnya fenomena influencer, khususnya di Indonesia. Micro influencer adalah
kategori influencer terendah di media sosial dilihat dari jumlah pengikutnya yang
berkisar dari 1.000 sampai dengan 15.000 pengikut. Namun, meskipun memiliki
jumlah pengikut terendah dari kategori lain dan tidak memiliki popularitas
sebelumnya, micro influencer mampu menarik audiens untuk mengikuti mereka di
instagram. Penelitian ini bertujuan untuk memahami secara mendalam motivasi
para follower mengikuti micro influencer tertentu, apa interaksi yang dapat terjalin
diantara keduanya, serta manfaat yang didapatkan oleh follower dalam mengikuti
micro influencer tersebut. Penelitian ini merupakan penelitian fenomenologi
dengan pendekatan Interpretative Phenomenological Analysis (IPA). Teknik
pengumpulan data dilakukan dengan teknik wawancara mendalam kepada dua
belas (12) informan dari tiga (3) kategori micro influencer yang berbeda, dengan
kriteria aktif berinteraksi di media sosial dengan micro influencer yang diikutinya.

Hasil dari penelitian ini menemukan bahwa terdapat empat motivasi follower dalam
mengikuti micro influencer di media sosial. Pertama, adanya positive emotional
arousal yang berupa perasaan senang, gembira, terhibur, semangat, dan
termotivasi. Kedua, adanya daya tarik fisik seperti penampilan fisik micro
influencer, kesamaan hobi, selera atau daerah tempat tinggal, serta kemampuan dari
micro influencer dalam memproduksi konten dan mengelola sosial medianya.
Ketiga adanya Bandwagon Effect, dimana kecenderungan follower mengikuti micro
influencer karena mengikuti apa yang dilakukan oleh temannya. Keempat, follower
termotivasi mengikuti micro influencer di media sosial karena menjadikan micro
influencer sebagai teladan. Sementara interaksi yang terjalin diantara follower
dengan micro influencer yang diikutinya merupakan interaksi parasosial, karena
kedekatan hanya dirasakan oleh follower. Dengan mengikuti micro influencer,
follower bisa mendapatkan manfaat berupa terpenuhi kebutuhan akan informasi
serta hiburan.

Keywords: Pengikut, Micro Influencer, Motivasi, Interaksi, Instagram
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ABSTRACT
Title : Understanding Motivation, Forms of Interaction, and Benefits for Followers
in Following Micro Influencers on Instagram
Name : Desynta Kurnia Hapsari

NIM :14040118130133

The emergence of social media has brought many changes in people's lives. The
increasing use of social media has also increased the emergence of the influencer
phenomenon, especially in Indonesia. Micro influencers are the lowest influencer
category on social media in terms of the number of followers that range from 1,000
to 15,000 followers. However, despite having the lowest follower count of any other
category and not having their former popularity, micro influencers are able to attract
an audience to follow them on Instagram. This study aims to understand in depth
the motivations of followers to follow certain micro influencers, what forms can be
intertwined between the two, as well as the benefits gained by followers in
following these micro influencers. This research is a phenomenological research
with an Interpretative Phenomenological Analysis (IPA) approach. The data
collection technique was carried out using in-depth interview techniques with
twelve (12) informants from three (3) different micro influencer categories, with
the criteria of actively interacting on social media with the micro influencers they
follow.

The results of this study found that there were four follower motivations in
following micro influencers on social media. First, there is positive emotional
arousal in the form of feeling happy, excited, entertained, excited, and motivated.
Second, there is physical attractiveness such as the physical appearance of micro
influencers, similarities in hobbies, tastes or areas of residence, and the ability of
micro influencers to produce content and manage their social media. Third, there is
the Bandwagon Effect, where followers tend to follow micro influencers because
they follow what their friends are doing. Fourth, followers are motivated to follow
micro influencers on social media because they set micro influencers as role
models. Meanwhile, the interactions that exist between followers and the micro
influencers they follow are parasocial interactions, because closeness is only felt by
the followers. By following micro influencers, followers can get benefits in the form
of fulfilling their needs for information and entertainment.

Keywords: Followers, Micro Influencers, Motivation, Interaction, Instagram
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