
DAFTAR PUSTAKA 

 

Buku:  

Aaker, David A. (1991). Managing Brand Equity: Capitalizin On The Value Of A  

  Brand Name. New York: The Free Press.  

Batra, R., Myers, J. G., & Aaker, David A. (1996). Advertising Management, 5th  

  Edition. New Jersey, USA: Prentice Hall International Edition. 

Baxter, L. A., & Babbie, E. (2004). The Basics of Communication Research. Canada: 

  Wadsworth Thomson Learning Inc.  

Belch, G.E., & M.A. Belch. (2004). Advertising and Promotion: An Integrated  

  Marketing Communications Perspective, Sixth Edition. New York: The McGraw 

  Hill/Irwin. 

Bungin, B. (2015). Metode Penelitian Kuantitatif. Jakarta: Kencana Prenada Media. 

  and Social Psychology, 137, l387-1397. 

Doucett, E. (2008). Creating Your Library Brand, Communicating Your Relevance and 

  Value to Your Patrons. Chicago : American Library Association.  

Gregory, A. (2015). Planning and Managing Public Relations Campaign – A Strategic 

  Approach. Kogan Page. 

Jefkins, F. (1997). Advertising. Edisi Ketiga. Jakarta: Erlangga. 

Kertamukti, R. (2015). Strategi Kreatif dalam Periklanan: Konsep Pesan, Media,  

  Branding, Anggaran. Jakarta: PT Raja Grafindo Persada. 

Kotler, Philip. (1993). Manajemen Pemasaran (Analisis Perencanaan, Implementasi 

  dan Pengendalian). Jakarta: PT Rosdakarya. 

Kotler, P., & Keller, K. L. (2006). Marketing Management. London: Prentice Hall. 

Kotler, P., & Keller, K. L. (2009). Manajemen Pemasaran. Jilid I. Edisi 13. Jakarta: 

  Erlangga. 



Kotler, P., & Keller, K. L.  (2012). Marketing Management, 14th ed. Prentice Hall 

 Internasional Inc. New Jersey. 

McGuire. (1985). Attitudes and Attitude Change, In: Handobook of Social Psychology. 

  (Eds.) Gardner Lindzey and Elliot Aronson Vol 2. Ney York: Random House. 

Peter, J. P., & Olson, J. C. (2014). Perilaku Konsumen dan Strategi Pemasaran Edisi

 Sembilan. Jakarta: Penerbit Salemba Empat. 

Rakhmat, Jalaluddin. (2012) ataun 2011. Psikologi Komunikasi. Bandung: PT Remaja 

  Rosdakarya. 

Riduwan. (2020). Dasar-dasar Statistika. Bandung: Alfabeta. 

Rossiter, J. R., & Percy, L. (1987). Advertising and Promotion Management. New  

  York: McGraw-Hill International Book Co. 

Royan, F. M. (2005). Marketing Celebrities. Jakarta: PT. Elex Media Komputindo. 

Ruslan, R. (2008). Manajemen Public Relations dan Media Komunikasi. Jakarta: PT. 

  Raja Grafindo Persada.  

Ruslan, R. (2013). Kiat dan Strategi Kampanye Public Relations. Jakarta: PT. Raja 

  Grafindo Persada. 

Sarwono, J. (2011). Mixed Methods Cara Menggabung Riset Kuantitatif dan Riset  

  Kualitatif Secara Benar. Jakarta: PT. Elex Media Komputindo.  

Schiffman, L. G., & Kanuk, L. L., (2000). Consumer Behavior, 7th ed. New Jersey: 

  Pretince Hall International Inc.  

Shimp, Terrence. (2007). Advertising, Promotion, and other Aspect of Integrated  

  Marketing Communications. 7th ed. Thomson South-Western : USA 

Shimp, Terence. (2014). Komunikasi Pemasaran Terpadu dalam Periklanan dan  

  Promosi. Jakarta: Penerbit Salemba Empat. 

Sugiyono. (2009). Metodelogi Penelitian Kuantitatif Kualitatif dan R&D. Bandung: 

  Alfabeta. 



Supardi. (2013). Aplikasi Statistika dalam Penelitian Konsep Statistika yang Lebih 

  Komprehensif. Jakarta: Change Publication. 

Jurnal:  

Byrne, P. T. 2021. Celebrity Atlete Endorser Effectiveness: Construction and  

  Validation of a Scale. Journal Marketing and Internasional Business. 139. 

Chaiken, Shelly. 1979. Communicator Physical Attractiveness and Persuasion. Journal of 

   Personality, 137, 1387-1390.  

Choudhary, A., & Gokarn, S. 2013. Green Marketing: A means for Sustainable  

  Development. Journal of Arts, Science & Commerce,  IV,  3(3), 26-32.  

Delafrooz, et al. 2014. Effect of Green Marketing on Consumer Purchase Behaviour. 

 QScience Connect. 

Friestad, M., & Wright, P. 1994. The Persuasion Knowledge Model: How People Cope  

with  Persuasion Attemps. Journal of Customer Research, 21(1), 1-31. 

 https://doi.ord/10.1086/209380. 

Harris, J. L., Sacco, S. J., & Milici, F. F. 2021. TV Exposure, Attitudes About Targeted 

  Food Ads and Brands, and Unhealthy Consumption by Adolescents: Modeling a 

  Hierarchical Relationship. Journal Appetite.   

 https://doi.org.proxy.undip.ac.id/10.1016/j.appet.2021.105804  

Haryadi, Rudi. 2009. Pengaruh Strategi Green Marketing terhadap Pilihan Konsumen 

 melalui Pendekatan Marketing Mix (Studi kasus pada The Body Shop Jakarta).

 Thesis.  E- Jurnal Undip. http://eprints.undip.ac.id/18360/ 

Hussain., Azhar, M., Kokhar, M. F., & Asad, A. 2014. Green Awareness Effect on 

  Consumer’s Purchasing Decision: Case of Pakistan. Global Journal of 

 Management and Business Research: E-Marketing, 14(6), 9-16. 

Nur., & Rahmidani. 2020. Pengaruh Celebrity Endorser dan Iklan Video terhadap  

  Brand Image  Produk Pembersih Wajah Garnier pada Mahasiswi Universitas 

  Negeri Padang. Jurnal Ecogen.    

 http://ejournal.unp.ac.id/students/index.php/pek/article/view/8958 



Okazaki, Shintaro dkk. 2010. Measuring Soft-sell Versus Hard-sell Advertising  Appeals.

  Journal of Advertising, 39(2), 5-20.   

 https://www.tandfonline.com/doi/abs/10.2753/JOA0091- 3367390201 

Quach, S., Septiano, F., & Nasution, R. A. 2021. The Role of Art Infusion in Enhancing 

  Pro- environmental Luxury Brand Advertising. Journal of Retailling and  Consumer

  Services, 64. https://www.elsevier.com/locate/jretconser 

Raji, R. A., Rashid, S., & Ishak, S. 2019. The Mediating Effect of Brand Image on The

 Relationships between Social Media Advertising Content, Sales Promotion 

 Content andBehavioural Intention. Journal of Research in Interactive  

  Marketing, 13(3). https://doi.org.proxy.undip.ac.id/10.1108/JRIM-01-2018-0004 

  

Rahbar, E., & Wahid, N. A. 2011. Investigation of Green Marketing Tool’s Effect on 

  Consumer’s  Purchase Behaviour. Business Strategy Series, 12(2), 73-83.  

Sander, F., Fohl, U., Walter, N., & Demmer, V., 2021. Green or Social? An Analysis  of 

 Environmental and Social Sustainability Advertising and its Impact on  Brand 

 Personality, Credibility and Attitude. Journal of Brand Management.

 https://springer.proxy.undip.ac.id/article/10.1057/s41262-021-00236-8 

Tan, Y., Geng, S., Katsumata, S., & Xiong, X., 2021. The Effects of Ads Heuristic 

 and Systematic Cues on Consumer Brand Awareness and Purchase Intention: 

 Investigating The Bias Effect of Heuristic Information Processing. Journal of 

 Retailing and Consumer Services,63.  

 https://doi.org.proxy.undip.ac.id/10.1016/j.jretconser.2021.102696 

Wong, F., & Yazdanifard, R. 2015. Green Marketing: A Study of Consumers’s Buying 

 Behaviour  in Relation to Green Product. Global Journal of Management and 

 Business Research: E-Marketing, 15(5), 17-23. 

Yazdanifard, R., & Mercy, I.E. 2011. The Impact of Green Marketing on Customer 

 Satisfaction  and Environmental Safety. International Conference on  Computer

  Communication and Management, 5(1), 637–641. 

 

https://doi.org.proxy.undip.ac.id/10.1108/JRIM-01-2018-0004


Laporan Digital: 

Garnier Indonesia. (2020). Opinion Matters for Garnier. Garnier.    

   https://www.garnier.co.id/.  Diakses pada 18 Juli 2021 pukul 11.40 WIB. 

Top Brand Award. (2020). Top Brand Index: Kategori Perawatan Pribadi.  

  https://www.topbrand- award.com/top-brand-index/?tbi_find=Garnier. 

 Diakses pada 1 Agustus 2021 pukul 13.48  WIB.  

Top Brand Award. (2021). Top Brand Index: Kategori Perawatan Pribadi.  

  https://www.topbrand- award.com/top-brand-index/?tbi_find=Garnier. 

 Diakses pada 1 Agustus 2021 pukul 14.10  WIB. 

Internet:  

[AMA] American Marketing Association (USA). 2009. Green marketing. 

 https://www.ama.org/. Diakses pada 12 April 2022 pukul 08.05 WIB. 

Federal Trade Commission of United States Government. 2021. Green Guides . 

  https://www.ftc.gov/sites/default/files/attachments/press-releases/ftc-issues-

 revised-green-guides/greenguides.pdf. Diakses pada 24 September 2022  pukul 

  14.04 WIB. 

Clinten, B. (2021, 24 Februari). Pengguna Medsos di Indonesia Habiskan 25 Jam Per 

 Bulan untuk Nonton YouTube. Kompas.com.  

 https://tekno.kompas.com/read/2021/02/24/17020027/pengguna-medsos-di-

 indonesia- habiskan-25-jam-per-bulan-untuk-nonton-youtube. Diakses  

 pada 2 Agustus pukul 22.08 WIB. 

Garnier Indonesia. n.d. Garnier Berkomitmen Menuju Green Beauty. Garnier.co.id

 https://www.garnier.co.id/greenbeauty/komitmen-kami. Diakses pada 17 Juli 

 2021 pukul 19.42 WIB. 

Garnier Indonsia. (2020, 27 September). Garnier Berkomitmen Menuju Green  Beauty.

  [Video].  https://www.youtube.com/watch?v=R--kSTXHUrA. Diakses  pada 20

  Juli 2021 pukul 15.25 WIB.  

https://www.garnier.co.id/
https://www.ama.org/
https://www.ftc.gov/sites/default/files/attachments/press-releases/ftc-issues-%09revised-green-guides/greenguides.pdf
https://www.ftc.gov/sites/default/files/attachments/press-releases/ftc-issues-%09revised-green-guides/greenguides.pdf
https://tekno.kompas.com/read/2021/02/24/17020027/pengguna-medsos-di-%09indonesia-%09habiskan-25-jam-per-bulan-untuk-nonton-youtube
https://tekno.kompas.com/read/2021/02/24/17020027/pengguna-medsos-di-%09indonesia-%09habiskan-25-jam-per-bulan-untuk-nonton-youtube
https://www.garnier.co.id/greenbeauty/komitmen-kami
https://www.youtube.com/watch?v=R--kSTXHUrA


Garnier Indonesia. (2020, 2 Desember). Tidak Ada Kata Terlambat, Mini Series dari 

 Garnier.[Video]. https://www.youtube.com/watch?v=IsZW7ZIBL7A. Diakses 

 pada 20 Juli 2021 pukul 15.40 WIB.  

Garnier Indonesia. n. d. Yuk Kenalan dengan Kemasan Ramah Lingkungan dari  

  Garnier. Garnier.co.id. https://www.garnier.co.id/tips-dan-trick/green- beauty. 

  Diakses pada 12 Mei 2022 pukul 07.27 WIB. 

Hasibuan, L. (2018, 25 Juli). Mini Series Jadi Tren Iklan di YouTube. CNBC  Indonesia.

 https://www.cnbcindonesia.com/lifestyle/20180725181551-33- 25379/mini-series-

 jadi- tren-iklan-di-youtube. Diakses pada 4 Agustus 2021 pukul 09.28 WIB. 

Kompas.com, (2022, 23 Februari). Produk Hybrid untuk Menghasilkan Tampilan 

 Kulit Sehat Jadi Tren Makeup 2022.  

 https://lifestyle.kompas.com/read/2022/02/23/200546720/produk-hybrid- untuk-

 menghasilkan-tampilan-kulit-sehat-jadi-tren-makeup?page=all.  Diakses pada 12

 Januari 2022 pukul 07.53 WIB. 

Official Account Instagram Chelsea Islan. @chelseaislan.    

 https://instagram.com/chealseaislan?utm_medium=copy_link. Diakses pada 15

 September 2021 pukul 15.09 WIB.  

Official Account Instagram Garnier Indonesia. @garnierindonesia.  

 https://instagram.com/garnierindonesia?utm_medium=copy_link. Diakses  pada 1

 Agustus 2021 pukul 10.04 WIB. 

Pertiwi, S. (2020, 30 September). Menerapkan Gaya Hidup Sustainable Bersama 

 Garnier Green  Beauty!. Cewekbanget.id. 

 https://cewekbanget.grid.id/read/062360140/menerapkan- gaya-hidup-

 sustainable-bersama-garnier-green-beauty?page=all. Diakses pada 6 Agustus 

 2021 pukul 14.15 WIB. 

Pramita, E. (2020, 22 Januari). Perempuan di Indonesia Pakai Skincare sebelum Usia 19

 Tahun. Tempo.com. https://cantik.tempo.co/read/1298034/perempuan-di- indonesia-

 pakai-skincare-sebelum-usia-19-tahun. Diakses pada 18 Januari  2022 pukul 07.47

 WIB. 

https://www.youtube.com/watch?v=IsZW7ZIBL7A
https://www.garnier.co.id/tips-dan-trick/green-%09beauty
https://www.cnbcindonesia.com/lifestyle/20180725181551-33-25379/mini-series-jadi-tren-iklan-di-youtube
https://www.cnbcindonesia.com/lifestyle/20180725181551-33-25379/mini-series-jadi-tren-iklan-di-youtube
https://lifestyle.kompas.com/read/2022/02/23/200546720/produk-hybrid-%09untuk-%09menghasilkan-
https://lifestyle.kompas.com/read/2022/02/23/200546720/produk-hybrid-%09untuk-%09menghasilkan-
https://instagram.com/chealseaislan?utm_medium=copy_link
https://instagram.com/garnierindonesia?utm_medium=copy_link
https://cewekbanget.grid.id/read/062360140/menerapkan-%09gaya-hidup-%09sustainable-bersama-garnier-green-beauty?page=all
https://cewekbanget.grid.id/read/062360140/menerapkan-%09gaya-hidup-%09sustainable-bersama-garnier-green-beauty?page=all
https://cantik.tempo.co/read/1298034/perempuan-di-


Prayitno, N. A. n.d. Garnier Green Beauty Ajak Masyarakat Ubah Sampah Jadi 

 Berkah. https://www.popbela.com/lifestyle/news/niken-ari/garnier-green- beauty-

 ajak- masyarakat-ubah-sampah-jadi-berkah/1. Popbela.com. Diakses  pada 10

 Agustus 2022  pukul 18.45 WIB. 

RECT Media. n.d. Beriklan dengan Youtube. RECT Media.    

  https://rectmedia.com/beriklan- dengan-youtube/. Diakses pada 3  Agustus

  2021 pukul 12.05 WIB. 

Rose, S. (2021, 28 Juni). What is Sustainable Beauty? Our Criteria Explained. Cruelty 

  Free Kitty.com. https://www.crueltyfreekitty.com/skincare/what-is-

 sustainable-beauty. Diakses pada 24 September 2022 pukul 14.10 WIB. 

SIRCLO. (2021, 6 Mei). Garnier Green Beauty, Sebuah Komitmen Bersama untuk 

 Bumi yang Lebih Hijau. Sirclo.com. https://www.sirclo.com/blog/garnier- green-

 beauty-sebuah- komitmen-bersama-untuk-bumi-yang-lebih-hijau/.  Diakses

 pada 21 April 2022 pukul 11.16 WIB. 

Top Brand Award. n.d. Tentang Top Brand Award. Top Brand Award. 

 https://www.topbrand- award.com/tentang-top-brand-award/. Diakses 

 pada 1 Agustus 2021 pukul 15.19 WIB. 

Waste4change. n.d. Pentingnya Gaur Ulang Sampah Plastik Bekas Skincare. 

 https://waste4change.com/blog/pentingnya-daur-ulang-plastik-bekas-

 skincare/.Diakses  pada 5 Oktober 2021 pukul 10.57 WIB. 

 

https://www.popbela.com/lifestyle/news/niken-ari/garnier-green-
https://rectmedia.com/beriklan-%09dengan-youtube/
https://www.crueltyfreekitty.com/skincare/what-is-%09sustainable-beauty
https://www.crueltyfreekitty.com/skincare/what-is-%09sustainable-beauty
https://www.sirclo.com/blog/garnier-%09green-beauty-sebuah-%09komitmen-bersama-untuk-bumi-yang-lebih-hijau/
https://www.sirclo.com/blog/garnier-%09green-beauty-sebuah-%09komitmen-bersama-untuk-bumi-yang-lebih-hijau/
https://waste4change.com/blog/pentingnya-daur-ulang-plastik-bekas-%09skincare/
https://waste4change.com/blog/pentingnya-daur-ulang-plastik-bekas-%09skincare/

