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ABSTRAK

Judul Skripsi: Hubungan Citra Merek dan Tingkat Kepercayaan Merek
Vaseline dengan Tingkat Loyalitas Konsumen Hand and Body
Lotion Vaseline

Nama : Alexandra Parahita Bening Kesumaputri
NIM : 14040117120027
‘Jurusan > llmu Komunikasi

Beberapa tahun terakhir, masyarakat semakin memperhatikan penampilan dengan
menggunakan body care dan skincare. Indonesia yang beriklim tropis, terutama
provinsi DKI Jakarta yang padat penduduk membuat polusi udara cukup tinggi
sehingga masyarakatnya lebih rawan mengalami kerusakan kulit. Melihat fenomena ini
banyak produk Hand and Body Lotion yang beredar di pasar. Vaseline sebagai salah
satu brand yang produk Hand and Body Lotionnya sudah beredar di Indonesia sejak
1969 dan masih eksis hingga sekarang menunjukkan bahwa merek Vaseline telah
mendapat kepercayaan dari masyarakat. Selain itu banyak upaya yang dilakukan
Vaseline agar citra merek Vaseline tetap positif seperti menggunakan tagline ‘Vaseline,
Kekuatan memperbaiki’ dan mengusung visi positive beauty. Kendati demikian
pelanggan Hand and Body Lotion Vaseline terindikasi mengalami penurunan
pembelian ulang oleh konsumen sejak tahun 2019.

Penelitian ini bertujuan mengetahui hubungan citra merek dan tingkat kepercayaan
merek Vaseline dengan loyalitas konsumen Hand and Body Lotion Vaseline di DKI
Jakarta. Teori yang digunakan dalam penelitian ini adalah teori pembelajaran kognitif,
teori tindakan beralasan, dan teori atribusi. Dengan teknik pengambilan sampel non-
probability, dipilih 70 orang sampel dengan karakteristik berusia 12 — 35 tahun,
berdomisili di DKI Jakarta, dan menggunakan produk Hand and Body Lotion Vaseline
minimal 6 bulan. Hasil uji korelasi linear berganda menunjukkan citra merek (X1) dan
tingkat kepercayaan merek Vaseline (X2) dengan tingkat loyalitas konsumen pengguna
Hand and Body Lotion Vaseline (Y) secara simultan memiliki nilai signifikansi sebesar
0.045 yang berarti signifikan dengan nilai korelasi koefisien 0.27 dengan arah
hubungan positif. Selain itu uji korelasi citra merek Vaseline dengan tingkat loyalitas
konsumen pengguna Hand and Body Lotion Vaseline memiliki nilai signifikansi
sebesar 0.050 dengan koefisien korelasinya 0.235, dan hubungan antara tingkat
kepercayaan merek Vaseline dengan tingkat loyalitas konsumen Hand and Body Lotion
Vaseline menunjukan nilai signifikansi 0.014 dengan koefisien korelasinya sebesar
0.293

Kata Kunci : Hand and Body Lotion, Citra Merek, Kepercayaan Merek, Loyalitas
Konsumen, Vaseline
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ABSTRACT

Tittle . Relationship between Brand Image and Brand Trust of
Vaseline with Vaseline Hand and Body Lotion Consumer
Loyalty in DKI Jakarta

Name : Alexandra Parahita Bening Kesumaputri
Student Number : 14040117120027

Jurusan : llmu Komunikasi

In recent years, people are giving more attention to their appearance by using bodycare
and skincare. Indonesia, which has a tropical climate, especially DKI Jakarta, which
is also a province that densely populated, makes air pollution quite high so that people
are more prone to skin damage. Seeing this phenomenon, many Hand and Body Lotion
products are circulating in the market. Vaseline as a brand whose Hand and Body
Lotion products have existed in Indonesia since 1969 until today, shows that the
Vaseline brand has won the trust of the public. In addition, many efforts have been
made by Vaseline so that the Vaseline brand image remains positive, such as using the
tagline 'Vaseline, the power of repairing' and carrying a positive beauty vision.
However, Vaseline Hand and Body Lotion customers are indicated to have experienced
a decline in repeat purchases by consumers since 2019.

This study aims to determine the relationship between brand image and the level of
trust in the Vaseline brand with consumer loyalty of Vaseline Hand and Body Lotion
in DKI Jakarta. The theories used in this research are cognitive learning theory,
reasoned action theory, and attribution theory. With a non-probability sampling
technique, 70 samples were selected with characteristics aged 12-35 years, domiciled
in DKI Jakarta, and used Vaseline Hand and Body Lotion products for at least 6
months. The results of the multiple linear correlation test show that the brand image
(X1) and the level of trust in the Vaseline brand (X2) with the level of consumer loyalty
of Vaseline Hand and Body Lotion users (Y) simultaneously has a significance value
of 0.045, which means it is significant with a correlation coefficient of 0.27 with the
direction of the relationship. positive. In addition, the correlation test of the Vaseline
brand image with the level of consumer loyalty of Vaseline Hand and Body Lotion
users has a significance value of 0.050 with a correlation coefficient of 0.235, and the
relationship between the level of trust in the Vaseline brand and the level of consumer
loyalty of Vaseline Hand and Body Lotion shows a significance value of 0.014 with
the correlation coefficient. of 0.293

Keywords: Hand and Body Lotion, Brand Image, Brand Trust, Consumer Loyalty,
Vaseline
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