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ABSTRAK

Nama : Khansa Faadilah
NIM : 14040118130107
Judul . Analisis Strategis Public Relations Zenius dalam Upaya Branding

sebagai Platform Mitra Belajar Daring

Zenius merupakan salah satu platform edukasi berbasis teknologi
(edtech) pionir di Indonesia. Akan tetapi, Zenius masih kalah dengan start up
edtech lainnya yaitu Ruangguru dalam hal pendanaan, jumlah pengguna, dan
jumlah unduhan.

Penelitian ini bertujuan untuk mendeskripsikan strategi Public Relations
Zenius dalam upaya membangun branding sebagai platform mitra belajar daring
dengan menggunakan empat langkah Public Relations menurut Cutlip, Center,
dan Broom. Hal tersebut meliputi aktivitas riset, perencanaan program,
implementasi komunikasi, serta evaluasi. Penelitian ini menggunakan metode
kualitatif dan pendekatan studi kasus. Terdapat tiga teori yang digunakan yaitu
Teori Integrasi Informasi, Excellence Theory of Public Relations, dan Teori
Manajemen Impresi. Metode pengumpulan data yang digunakan adalah studi
kepustakaan dan wawancara dengan dua informan yang merupakan Public
Relations Zenius.

Penelitian ini mendapatkan hasil yaitu Public Relations Zenius
melakukan tahap riset yang tergolong dalam secondary research secara terbatas,
yakni dengan metode desktop research untuk membuat PR plan. Tahap
perencanaan program yang mencakup penentuan peran Public Relations dalam
membangun dan menjaga reputasi Zenius, penetapan goals yaitu menjadi top of
mind dalam sektor edtech dan beberapa objective yang disesuaikan dengan
business unit, stakeholders, dan target audiensnya, serta penyusunan strategi
dengan menempatkan diri sebagai jurnalis, guna mendapat publisitas optimal.
Tahap implementasi komunikasi dilakukan dengan menetapkan taktik sesuai
strategi yang berfokus pada media, yaitu pengelolaan hubungan dengan media dan
taktik-taktik yang dilakukan di media (news media) sehingga memiliki
karakteristik yang paling sesuai dengan Public Information Model yang berfokus
pada penyebaran informasi untuk meningkatkan awareness. Pada tahap evaluasi,
Public Relations Zenius telah melakukan level preparation evaluation,
implementation evaluation namun belum melakukan level ketiga yaitu impact
evaluation.

Kata kunci: Public Relations, Strategi, Branding.
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ABSTRACT

Name : Khansa Faadilah
NIM : 14040118130107
Title . Analysis of Zenius’ Public Relations Strategy for Branding as an

Online Learning Platform

Zenius is one of the pioneer in technology-based education platforms in
Indonesia. But, Zenius is still below another edtech start-up, namely Ruangguru,
in terms of funding, number of users, and number of downloads.

This study aims to describe Zenius' Public Relations branding strategy as
an online learning platform using the four steps of Public Relations according to
Cutlip, Center, and Broom. This includes research, planning, communication
implementation, and evaluation. This research uses qualitative method and case
study approach. There are three theories used, which is Information Integration
Theory, Excellence Theory of Public Relations, and Impression Management
Theory. The data collection methods used are literature study and in-depth
interviews with two informants who are Public Relations of Zenius.

The results of this study show that Public Relations Zenius conducted a
research phase which was classified as secondary research, by doing desktop
research to formulate PR plan. The planning stage, which includes determining
the role of Public Relations in building and maintaining the reputation of Zenius,
setting goals to become top of mind in the education technology sector as well as
several objectives depend to the business unit, stakeholders, and target audiences,
as well as formulating strategies by putting themselves as a journalist to get
optimal publicity. The communication implementation is conducted by
determining tactics according to strategies that focus on media, which is
managing relations with the media and tactics carried out in the media (news
media) and which they have characteristics that are most suitable with Grunig
and Hunt's Public Information Mode, where the focus is on information
dissemination to boost awareness. At the evaluation stage, Zenius Public
Relations has carried out the preparation evaluation and implementation
evaluation, but has not carried out the impact evaluation.

Keywords: Public Relations, Strategy, Branding.
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