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ABSTRAK

Judul: Hubungan Terpaan Iklan Smartphone Samsung Dan Intensitas Word
Of Mouth Terhadap Keputusan Pembelian Produk Smartphone Samsung

Smartphone Samsung menempati urutan belanja iklan paling tinggi, idealnya
Samsung seharusnya menjadi perusahaan smartphone dengan tingkat keputusan
pembeliam paling tinggi karena biaya belanja iklannya tertinggi dibandingkan
perusahaan smartphone lainnya namun kenyataanya produk Samsung masih
tertinggal dari pesaingnya yaitu Oppo dan Vivo.

Penelitian ini bertujuan untuk mengetahui hubungan terpaan iklan smartphone
Samsung dan intensitas word of mouth terhadap keputusan pembelian produk
smartphone Samsung.

Penelitian ini bertujuan untuk mengetahui terpaan iklan (X1) dan intenstitas word of
mouth (X2) terhadap keputusan pembelian produk smarthphone Samsung (Y)
diperoleh sig 0,00 < 0,01, sehingga ada hubungan antara terpaan iklan terhadap
keputusan pembelian, maka hipotesis diterima. Maka, sesuai dengan teori
Advertising Exposure yang dikemukakan oleh Batra, Mayer dan Aaker (Batra,1997 :
47-48) bahwa, apabila seseorang terkena terpaan iklan, maka akan tercipta
perasaan dan sikap tertentu terhadap merek yang di iklankan dan kemudian akan
menggerakan seseorang untuk membeli serta menggunakan produk yang di
iklankan.

Terpaan iklan smartphone Samsung yang dilihat oleh khalayak menimbulkan sebuah
perasaan dan sikap kepada produk Samsung yang pada akhirnya akan
menggerakan mereka untuk melakukan pembelian produk samsung.

Menurut Traditional Word Of Mouth Communication Theory semakin sering terjadi
komunikasi tatap muka antara pihak yang saling kenal maka itu akan menimbulkan
rasa saling percaya dan mengakibatkan keakraban diantara keduanya.

Penelitian ini menghasilkan temuan intensitas word of mouth berpengaruh positif
terhadap keputusan pembelian produk smartphone samsung. Dikarenakan
responden sering mendapat informasi positif mengenai Samsung, maka hal ini dapat
memengaruhi sikap konsumen agar tercipta keputusan pembelian produk

smartphone samsung.

Kata kunci: Terpaan Iklan, Intensitas Word of Mouth, Keputusan
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Pembelian
ABSTRACT

Title: The Relationship between Exposure to Samsung Smartphone Ads and
Word of Mouth Intensity on Purchase Decisions for Samsung Smartphone
Products

Samsung smartphones rank the highest in advertising spending, ideally Samsung
should be the smartphone company with the highest level of purchase decision
because its advertising spending is the highest compared to other smartphone
companies, but in fact Samsung's products are still lagging behind its competitors,
namely Oppo and Vivo.

This study aims to determine the relationship between exposure to Samsung
smartphone advertisements and the intensity of word of mouth on purchasing
decisions for Samsung smartphone products.

This study aims to determine advertising exposure (X1) and the intensity of word
of mouth (X2) on the purchase decision of Samsung smartphone products (Y)
obtained sig 0.00 < 0.01, so there is a relationship between advertising exposure to
purchasing decisions, then the hypothesis is accepted. . So, in accordance with the
Advertising Exposure theory put forward by Batra, Mayer and Aaker (Batra,
1997: 47-48) that, if a person is exposed to advertising exposure, certain feelings
and attitudes will be created towards the advertised brand and will then move a
person to buy and use the advertised product.

Exposure to Samsung smartphone advertisements that are seen by the public
creates a feeling and attitude towards Samsung products which will eventually
move them to make purchases of Samsung products.

According to the Traditional Word of Mouth Communication Theory, the more
frequent face-to-face communication occurs between parties who know each
other, it will lead to mutual trust and lead to intimacy between the two.

This study resulted in finding that the intensity of word of mouth has a positive
effect on purchasing decisions for Samsung smartphone products. Because

respondents often receive positive information about Samsung, this can influence
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consumer attitudes to create purchasing decisions for Samsung smartphone
products.

Keywords: Advertising Exposure, Word of Mouth Intensity, Purchase
Decision
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