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ABSTRAKSI

Perekonomian adalah salah satu aspek kehidupan yang utama dengan
melibatkan penjual dan pembeli dalam satu tempat yang sama. Namun perlahan
dengan berkembangnya teknologi mempengaruhi gaya perekonomian tradisional,
dengan munculnya tren berbelanja online melalui e-commerce terutama di kalangan
generasi muda. Perkembangan e-commerce di Indonesia cukup pesat dengan
memunculkan berbagai platfrom belanja salah satunya Tokopedia. Banyaknya
pilihan platfrom berbelanja menyebabkan persaingannya juga cukup ketat.
Tokopedia adalah e-commerce terbesar Indonesia namun dalam beberapa tahun
mengalami fluktuasi pengunjung bulanan pada web dan aplikasinya. Hal ini diduga
terjadi karena dipengaruhi oleh e-security (keamanan elektronik) dan e-service
quality (pelayanan elektronik) sehingga e-repurchase intention mengalami
penurunan karena jumlah pengunjung web dan aplikasi Tokopedia menurun.

Penelitian ini memiliki tujuan untuk mengetahui pengaruh e-security dan e-
service quality terhadap e-repurchase intention pada jasa e-commerce Tokopedia
studi pada pembeli Tokopedia di Kota Semarang. Tipe penelitian ini adalah
eksplanatori dengan Tehnik pengambilan sampel menggunakan non probability
sampling, purposive sampling. Teknik pengumpulan data dilakukan dengan studi
kepustakaan dan menggunakan kuesioner yang disebarkan dengan menggunakan
metode online menggunakan google form yang disebarkan kepada 100 responden
pembeli pada e-commerce Tokopedia di Kota Semarang yang menggunakan
aplikasi Tokopedia sejak 2020, berusia 18 ke atas, pernah melakukan pembelian
produk/transaksi di Tokopedia dan pembeli yang berniat atau sudah melakukan
transaksi pembelian di Tokopedia selama 6 bulan sejak kuesioner diisi. Pada
penelitian yang dilakukan terdapat beberapa pengujian di antaranya uji validitas, uji
reliabilitas, uji koefisien korelasi, uji determinasi, uji analisis regresi sederhana,
analisis uji regresi berganda, uji signifikansi (uji t dan uji F). Pada penelitian ini
digunakan alat pengukuran SPSS versi 26.

Hasil dari penelitian ini adalah e-security berpengaruh positif signifikan
terhadap e-repurchase intention, e-service quality berpengaruh positif signifikan
terhadap e-repurchase intention, e-security dan e-service quality berpengaruh
positif signifikan terhadap e-repurchase intention. Berdasarkan hasil tersebut
terdapat saran penulis, yaitu dengan lebih memperketat sistem keamanan data
pengguna dengan penambahan software keamanan dan memperketat seleksi seller
dan produk yang ditawarkan, selain itu dapat juga dengan mengembangkan aplikasi
yang lebih mudah digunakan dan sedikit memakan data internet juga ruang ponsel
seperti Tokopedia lite, selain itu Tokopedia juga dapat lebih konsisten dan tegas
terhadap aturan seperti gratis ongkir pengguna baru dan promosi menggunakan artis
ternama.

Kata kunci : E-Security, E-Service Quality, E-Repurchase Intention
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ABSTRACT

The economy is one of the main aspects of life by involving sellers and buyers
in the same place. However, slowly with the development of technology affecting
the style of the traditional economy, with the emergence of online shopping trends
through e-commerce, especially among the younger generation. The development
of e-commerce in Indonesia is quite rapid with various shopping platforms, one of
which is Tokopedia. The large number of choices of shopping platforms causes the
competition to be quite tight. Tokopedia is Indonesia's largest e-commerce but in
recent years has experienced fluctuations in monthly visitors to the web and its
applications. This is thought to have happened because it was influenced by e-
security (electronic security) and e-service quality (electronic services) so that e-
repurchase intention decreased because the number of visitors to the Tokopedia
web and application decreased.

This study aims to determine the effect of e-security and e-service quality on e-
repurchase intention in e-commerce services Tokopedia studies on Tokopedia
buyers in Semarang City. This type of research is explanatory with the sampling
technique using non-probability sampling, purposive sampling. The data collection
technique was carried out by studying the literature and using a questionnaire
distributed using the online method using the Google form which was distributed to
100 buyer respondents on Tokopedia e-commerce in Semarang City who have used
the Tokopedia application since 2020, aged 18 and over, have purchased products/
transactions at Tokopedia and buyers who intend or have made purchases at
Tokopedia for 6 months since the questionnaire was filled out. In the research
conducted there were several tests including validity tests, reliability tests,
correlation coefficient tests, determination tests, simple regression analysis tests,
multiple regression analysis tests, significance tests (t test and F test). In this study,
the SPSS version 26 measurement tool was used..

The results of this study are e-security has a significant positive effect on e-
repurchase intention, e-service quality has a significant positive effect on e-
repurchase intention, e-security and e-service quality have a significant positive
effect on e-repurchase intention. Based on these results, there is a suggestion by the
author, namely by further tightening the user data security system by adding
security software and tightening the selection of sellers and products offered,
besides that you can also develop applications that are easier to use and consume
less internet data as well as cellphone space such as Tokopedia lite In addition,
Tokopedia can also be more consistent and strict with rules such as free shipping
for new users and promotions using well-known artists.

Keywords: E-Security, E-Service Quality, E-Repurchase Intention
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