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PENGARUH EMOSI POSITIF DAN PROMOSI PENJUALAN
TERHADAP PERILAKU PEMBELIAN IMPULSIF PADA KONSUMEN
SHOPEE

(Studi Kasus pada Konsumen Shopee Mahasiswa Universitas Diponegoro)

ABSTRAK

Penelitian ini dilatar belakangl oleh perubahan gaya hidup masyarakat yang kini
berubah menjadi serba digital, terlebih hadir berbagai platform yang menjadi media
perdagangan elektronik yaitu e-commerce. Shopee menduduki peringkat satu Top
E-commerce berdasarkan hasil penelitian oleh Ipsos Indonesia. Pendapatan Shopee
terus mengalami peningkatan sepanjang tahun 2021, namun pada kuartal 1 2022
pendapatan Shopee menurun, disamping itu Shopee juga mengalami peningkatan
kerugian.

Penelitian ini bertujuan untuk mengetahui pengaruh emosi positif dan promosi
penjualan terhadap perilaku pembelian impulsif. Penelitian ini menggunakan tipe
explanatory research dengan teknik pengambilan sampel non probability sampling
melalui pendekatan purposive sampling.

Emosi positif dan promosi penjualan berpengaruh positif terhadap pembelian
impulsif pada konsumen Shopee Mahasiswa Universitas Diponegoro. Hasil
penelitian variabel emosi positif menunjukkan bahwa kenyamanan konsumen
Shopee masih rendah, untuk itu Shopee disarankan dapat meningkatkan kualitas
pelayanannya. Hasil penelitian variabel promosi penjualan menunjukkan bahwa
promosi penjualan yang ditawarkan Shopee tidak begitu mudah dan jelas serta
waktu pelaksanaan promosi penjualan kurang tepat. Untuk itu, Shopee disarankan
dapat membuat syarat dan ketentuan promosi dengan mudah dan jelas serta
mempertimbangkan waktu pelaksanaan promosi penjualan yang tepat.

Kata Kunci : Emosi Positif, Promosi Penjualan, Pembelian Impulsif, Shopee

THE EFFECT OF POSITIVE EMOTIONS AND SALES PROMOTION ON



IMPULSIVE BUYING BEHAVIOR ON SHOPEE CONSUMERS
(Case Study on Shopee Consumers Diponegoro University Students)
ABSTRACT

This research is motivated by changes in people’s lifestyles which are now turning
into all digital, especially the presence of various platforms that become electronic
trading media, namely e-commerce. Shopee is ranked number one Top E-commerce
based on research results by Ipsos Indonesia. Shopee's revenue continued to
increase throughout 2021, but in the first quarter of 2022 Shopee's revenue
decreased, besides that Shopee also experienced an increase in losses.

This study aims to determine the effect of positive emotions and sales promotions
on impulse buying behavior. This study uses explanatory research type with non
probability sampling technique through purposive sampling approach.

Positive emotions and sales promotions have a positive effect on impulse purchases
on Shopee consumers, Diponegoro University students. The results of the research
on positive emotion variables show that Shopee's consumer comfort is still low, for
that Shopee is advised to improve its service quality. The results of research on
sales promotion variables show that the sales promotions offered by Shopee are not
so easy and clear and the timing of sales promotions is not right. For this reason,
it is recommended that Shopee be able to make the terms and conditions of
promotions easy and clear and consider the right time to implement sales
promotions.

Keywords: Positive Emotions, Sales Promotion, Impulse Buying, Shopee
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