ABSTRACT

The rate of adoption and acceptance of digital payment-based fintech
technology among Halal MSMEs is still relatively low compared to the total
MSMEs. Even though the use of digital payments can provide convenience in
business transactions, many Halal MSMEs have not widely adopted this
technology. Therefore, this study will analyze the factors that influence the decision
of Halal MSMEs to use digital payments with a focus on using the Quick Response
Code Indonesian Standard (QRIS) with the Unified Theory of Acceptance and Use
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