DAFTAR ISI

PERSETUJUAN SKRIPSI.....ociiiiiiieiee e [
PENGESAHAN KELULUSAN UJIAN .......ccooiiiiieeieseeese e s i
PERNYATAAN ORISINALITAS SKRIPSI.....c.ccoooiiiiiiieiseeeee e i
ABSTRACT .ottt sttt ettt st e ne e i
ABSTRAK ...ttt iv
KATA PENGANTAR ..ttt v
DAFTAR ISH. oottt vii
DAFTAR TABEL ..ottt X
DAFTAR GAMBAR ...ttt Xi
DAFTAR LAMPIRAN ..ottt Xii
BAB |ttt ettt e ettt es 1
PENDAHULUAN. ...ttt snenes 1
1.1 Latar Belakang Masalah.............ccccooiiiiiiiiie e 1
Gambar 1.1 Estimasi Pelanggan Internet di Indonesia 2017-2023 .................. 2
Gambar 1.2 Jumlah Perangkat yang Tersambung oleh Internet..................... 3
Gambar 1.3 E-wallet Paling Banyak Digunakan dan Terpopuler.................... 5
Gambar 1.4 E-wallet Paling Banyak Digunakan.............c.ccocooeiiinnincncnnnnnn 7
1.2 RUMUSAN MaSIAN .......viiiiiiiiiiic s 12
1.3 Tujuan Penelitian .........ccooieiiieiiic s 14
1.4 Manfaat PENEIITIAN. ........cooiiieiie s 15
1.5 Sistematika PenuUIISaN ..........cccooiiiiiiiiie e 16
BAB T .ottt e 18
TINJAUAN PUSTAKA ettt e e nnae e 18
P IV o Fo L= T =T o SO RTTRTOP 18
2.1.1  Dompet digital..........ccooveiiiiiieie e 18
2.1.2 Technology Acceptance Model (TAM) ......ccvevieiiieiie i 18
2.1.3 Perceived CompatibDility..........cccoooeiieiieieiie e 20
2.1.4 Perceived USETUINESS .......cccoviiiiiieieie e 21
2.1.5 PerCIVEd COSE ....eeiveiiieiecie sttt 22
2.1.6 PerCeIVE TIUSE ..ottt 24

vii



2.1.7 INENTION T0 USE ..ottt eee e e e e e ee e 25

2.1.8 AWAIENESS ....eoieiiiiieieeeiee sttt e e 27
2.1.9 Penelitian Terdanulu ...........cccooveiiiiiiieiece e 29
Tabel 2.1 Penelitian TerdahulU............ccoovoiiiinii 30
2.2 Hubungan Antar Variabel ... 32
2.2.1 Hubungan antara Perceived Compatibility dengan Perceived Trust ... 32
2.2.2 Hubungan variable Perceived Usefulness dengan Perceived Trust..... 33
2.2.3 Hubungan antara Awareness dengan Perceived Trust............c.cccocu.... 35
2.2.4 Hubungan antara Perceived Cost dengan Perceived Trust.................. 37

2.2.5 Hubungan antara Perceived Compatibility dengan Intention to Use... 38

2.2.6 Hubungan antara Perceived Usefulness dengan Intention to Use........ 41
2.2.7 Hubungan antara Awareness dengan Intention to USe ...........c.cccceeee. 43
2.2.8 Hubungan antara Perceived Cost dengan Intention to Use.................. 47
2.2.9 Hubungan antara Perceived Trust dengan Intention to Use................. 50

2.3 Kerangka PemiKiran TEOIIIS ........cceveiiriiiiiiieriseeeeeeee s 51
Gambar 2.2 Kerangka Pemikiran Teoritis (James Gaskin, 2004) ................. 52
BAB L. 53
METODE PENELITIAN ..ottt 53
3.1 Variabel Penelitian dan Variabel Definisi Operasional ..............c.cccccoenee. 53
3.1.1 Variabel Penelitian ........cccveiveieiieiiee e 53
3.1.2 Definisi Operasional Variabel.............ccooiiiiiniiiiicees 53
Tabel 3.1 Definisi Operasional Variabel ..., 54
3.2 Populasi dan SAMPEL .........ooiiiiiii e 56
3.2, L POPUIAST ..ttt 56
3.2.2 SAMPEL ... 56

3.3 Jenis dan SUMDBDEr DAta..........coceeiuiiiriieiieiie e 56
3.3.1JENIS DA ... 56
3.3.2 SUMDEE DALA.....ccueiiierieieieie sttt bbb nneas 57

3.4 Metode Pengumpulan Data............ccccvereiieieenie e 57
KRR I U] T ST TPTR 57

3.5 Metode Pengolahan Data dan Analisis Data............ccccccevvieiieiieciie i, 58
3.5.1 Analisis Statistik DesKriptif...........coceoviiiiiiiiii e 58

viii



3.5.2 Model Pengukuran (Outer Model) .........ccccveveiieiiiieiieceee e, 59

Tabel 3.1 Parameter Uji Validitas dalam Model PLS ............c..ccooooeiveenee, 60
3.5.3 Model Struktural (Inner Model)..........cccooeviiiiininiceecs 61
Tabel 3.2 Tingkat HUDUNQAN ........coooiiiiiiicc e 62
3.5.4 Uji Hipotesis (Uji t-StatiStik) ........ccoerreriiiriiiiiseeieeee e 64
BAB IV e 65
HASIL PENELITIAN DAN PEMBAHASAN ......ccoooitiiieiee e, 65
4.1 Karakteristik RESPONEN ........cveviiieiiee e 65
4.1.1 Jenis Kelamin ReSPONAEN .........cccvevveieiieieiie e 65
Tabel 4.1 Jenis Kelamin Responden...........cccooveiviieiiciicve e 65
4.1.2 UMUr RESPONABN. ....uviiiiiiieitieiesie sttt 65
Tabel 4.2 UMuUr ReSPONUEN ......ccveiiiicie e 65
4. 1.3 PEKEIJAAN ...ttt 66
Tabel 4.3 PEKEIJAAN .......cccveiece e 66
4. 1.4 PeNUAPALAN ....ocvviiiiiieiiiieiee e 66
Tabel 4.4 PeNdapatan ..........cccoceiiieiiiiieieeee s 66
4.1.5 ASAI KOTA.....coiiiiiiiiieiceie e 67
Tabel 4.5 ASal KOTA........coiiiiie e e 67
4.1.6 TIPE LAYANAN.....cuiiiiiiiieiieite it 67
Tabel 4.6 TIPE LAYANAN .....cc.voiiiieee ettt 68
4.1.7 Lama PENGQUNAAN .......corrrireeririeieesiee e 68
Tabel 4.7 Lama PENQQUNAAN ........c.cooiiiiiieieiee e 68
4.1.8 FreKuensi PENQQUNAAN .......ccooviiiiiieieieeieeie et 69
Tabel 4.8 Frekuensi PENGQUNAAN..........cccoiiiiie e 69
4.1.9 Jumlah Aplikasi Dompet Digital di Ponsel............cccccooeviveiiiiinci, 69
Tabel 4.9 Jumlah Aplikasi Dompet Digital di Ponsel ..., 69
4.2 ANaliSiS SEM-PLS ..ottt 70
4.2.1 Pengujian Model Pengukuran (Outer Model)..........ccccovevviiieiieiecnnene, 70
Table 4.10 Nilai loading factor ... 70
Gambar 4.1. Diagram Hubungan Kausalitas.............ccccovvvniiiinencnciencnens 72
Table 4.11 Nilai 10ading factor ..o 73
Table 4.12 Hasil Uji Validitas KONVErgeN ... 75



Table 4.13 Hasil Uji Validitas DisKriminan...........cccccoceiiieiieiiiic e 75

Table 4.14 Hasil Uji Reliabilitas ...........cccccooiiiiiiiie e 76
4.2.3 Analisis Uji RZ (INNer MOdEl) ............ovvvveeeeereeeieeeeeeeeeesseesessiesseeneens 77
Table 4.15 HaSH UJi R? ...t eee et 77
4.2.4 ANalisis UjJi HIPOTESHS ......ocviiiiiiiiiiieiciee e 79
Table 4.16 Hasil Uji HIPOTESIS ......cc.oiiiiiiiiiieee e 80
4.3 PEMDANGSAN. ..ot 83
4.3.1 Hubungan antara Perceived Compatibility dengan Perceived Trust ... 83
4.3.2 Hubungan variable Perceived Usefulness dengan Perceived Trust..... 85
4.3.3 Hubungan antara Awareness dengan Perceived Trust..........c.ccocervnens 86
4.3.4 Hubungan antara Perceived Cost dengan Perceived Trust.................. 88

4.3.5 Hubungan antara Perceived Compatibility dengan Intention to Use.. 90

4.3.6 Hubungan antara Perceived Usefulness dengan Intention to Use........ 91
4.3.7 Hubungan antara Awareness dengan Intention to Use............cc.ccoeeene 93
4.3.8 Hubungan antara Perceived Cost dengan Intention to Use.................. 94
4.3.9 Hubungan antara Perceived Trust dengan Intention to Use................. 96

A4 ETEK MEAIAST ...c.veieveiieiiee et 99
Gambar 4.2 Efek Mediasi Dengan Koefesien Jalur...........cccoccoeiiiiiiiinnnnnns 99
BAB V.t t et n 101
PENUTUP ...ttt 101
5.1 KESIMPUIAN ... 101
5.2 IMPHKAST TEOFITIS ...t 106
5.3 Implikasi Manjerial ...........ccoooiiiiiiieie e 107
5.4 Keterbatasan Penelitian..........ccoocuoiiiiieiiie i 109
5.5 SANAN ... 110
DAFTAR PUSTAKA .ttt nnae e 111
LAMPIRAN ...ttt e e s e e e s snbae e e e e 117
Lampiran 1. KUISONE........ccoveiiieieiie i ece et ste et 117
Lampiran 2. Hasil SMart PLS ..........cccooiiiiiiccece e 122



