137

DAFTAR PUSTAKA

Adji, J., & Semuel, D. H. (2014). Pengaruh Satisfaction dan Trust terhadap Minat
Beli Konsumen (Purchase Intention) di Starbusck the Square Surabaya. In
Jurnal Manajemen Pemasaran Petra (Vol. 2, Issue 1).

Akhfiani, L., Noermijati, D., Kunci, K., Merek, K., Beli, N., & Hijau, P. (2022).
The Influence of Green Marketing Towards Purchase Intention Through
Brand Awareness (a Study on Love, Beauty, and Planet).
www.sigmaresearch.co.id,

Alexa, L., Apetrei, A., & Pislaru, M. (2022). Fast Fashion — An Industry at the
Intersection of Green Marketing with Greenwashing. In International
Symposium “Technical Textiles - Present and Future” (pp. 263-268).
Sciendo. https://doi.org/10.2478/9788366675735-042

BPS. (2022). Pengeluaran untuk Konsumsi Penduduk Indonesia: Maret 2022.

Chang, C. H., & Chen, Y. S. (2013). Green organizational identity and Green
innovation. Management Decision, 51(5), 1056-1070.
https://doi.org/10.1108/MD-09-2011-0314

Chaniotakis, I. E., & Lymperopoulos, C. (2009). Service quality effect on
satisfaction and Word of Mouth in the health care industry. Managing Service
Quality, 19(2), 229-242. https://doi.org/10.1108/09604520910943206

Charismawati. (2011). Analisis Hubungan Anatara Love of Money dengan Persepsi
Etika Mahasiswa Akuntansi.

Chen, Y. S., Lin, C. L., & Chang, C. H. (2014). The influence of Greenwash on
Green word-of-mouth (Green WOM): The mediation effects of Green
perceived quality and Green satisfaction. Quality and Quantity, 48(5), 2411
2425. https://doi.org/10.1007/s11135-013-9898-1

Commodore, C. (2022). H&M Class Action: What Lawyers Told Us. Apparel
Insider. https://apparelinsider.com/hm-class-action-what-lawyers-told-us/

Delmas, M. A., & Burbano, V. C. (n.d.). The Drivers of Greenwashing.

Delmas, M. A., & Burbano, V. C. (2011). The drivers of Greenwashing. In
California Management Review (Vol. 54, Issue 1, pp. 64-87).
https://doi.org/10.1525/cmr.2011.54.1.64

Ghassani, M. K., Rahman, N. A., Geraldine, T., & Murwani, I. A. (2022). The Effect
of Greenwashing, Green Word of Mouth, Green Trust and Attitude towards
Green Products on Green Purchase Intention.
https://doi.org/10.33258/birci.v5i3.6598

Ghozali, 1. (2011). Structural Equation Modelling: Metode Alternatif dengan
Partial Least Square. Badan Penerbit Universitas Diponegoro.

Guerreiro, J., & Pacheco, M. (2021). How Green trust, consumer brand engagement
and Green word-of-mouth mediate purchasing intentions. Sustainability
(Switzerland), 13(14). https://doi.org/10.3390/su13147877

Hamid. (2019). STRUCTURAL EQUATION MODELING (SEM) BERBASIS
VARIAN: Konsep Dasar dan Aplikasi dengan Program SmartPLS 3.2.8 dalam
Riset Bisnis. www.institutpenulis.id

Haryadi, R. (2009). Pengaruh Strategi Green Marketing terhadap Pilihan
Konsumen Melalui Pendekatan Marketing Mix.



138

H&M. (2019). H&M Conscious Exclusive 2019 Mixing The Beauty Of Nature With
Sustainability Innovation At A Star-Studded Event In Los Angeles.
https://about.hm.com/news/general-news-2019/Conscious-exclusive-
2019.html

H&M. (2023). H&M Group At a Glance.

Husein, U. (2005). Riset Sumber Daya Manusia Dalam Organisasi. (Edisi Revisi).
PT. Gramedia Pustaka Utama.

Jain, S. K., & Kaur, G. (2004). Green Marketing: An Attitudinal and Behavioural
Analysis of Indian Consumers. Global Business Review, 5(2), 187-205.
https://doi.org/10.1177/097215090400500203

Karina Soeganda. (2018). Mampukah H&M Mewujudkan Sustainable Fashion?
Bachdar, Savig.

Kasiram, M. (2008). Metodologi Penelitian. UIN-Malang Pers.

Kemenperin. (2022). Pulih dari Pandemi, Utilisasi Industri TPT Naik Jadi 70
Persen. https://kemenperin.go.id/artikel/23435/Pulih-dari-Pandemi,-Utilisasi-
Industri-TPT-Naik-Jadi-70-Persen

Laheri, V. K., Dangi, H., & Vohra, A. (2014). Green Marketing: Development of
Construct and Its Evolution. Asia-Pacific Journal of Management Research
and Innovation, 10(2), 147-155. https://doi.org/10.1177/2319510x14536220

Lorincz, O. (2021). Greenwashing Used as a Misinformation Tool in The
Communication of The Sustainable Fashion Industry: What are the main
factors contributing to misinformation in the sustainable fashion industry?

Lu, X., Sheng, T., Zhou, X., Shen, C., & Fang, B. (2022). How Does Young
Consumers’ Greenwashing Perception Impact Their Green Purchase
Intention in the Fast Fashion Industry? An Analysis from the Perspective of
Perceived Risk  Theory.  Sustainability  (Switzerland),  14(20).
https://doi.org/10.3390/su142013473

Madahi, A., & Sukati, 1. (2012). The Effect of External Factors on Purchase
Intention amongst Young Generation in Malaysia. International Business
Research, 5(8). https://doi.org/10.5539/ibr.v5n8p153

Majeed, M. U., Aslam, S., Murtaza, S. A., Attila, S., & Molnar, E. (2022). Green
Marketing Approaches and Their Impact on Green Purchase Intentions:
Mediating Role of Green Brand Image and Consumer Beliefs towards the
Environment. Sustainability (Switzerland), 14(18).
https://doi.org/10.3390/su141811703

Nyilasy, G., Gangadharbatla, H., & Paladino, A. (2014). Perceived Greenwashing:
The Interactive Effects of Green Advertising and Corporate Environmental
Performance on Consumer Reactions. Journal of Business Ethics, 125(4),
693-707. https://doi.org/10.1007/s10551-013-1944-3

Ong, T. S., Heng Teh, B., Ng, S. H., & Soh, W. N. (2016). Environmental
Management System and Financial Performance. In Institutions and
Economies (Vol. 8).

Polonsky, M. J. (1994). An Introduction To Green Marketing. Electronic Green
Journal, 1(2). https://doi.org/10.5070/g31210177

Rahman, 1., Park, J., & Chi, C. G. Q. (2015). Consequences of “Greenwashing”:
Consumers’ reactions to hotels” Green initiatives. International Journal of



139

Contemporary Hospitality Management, 27(6), 1054-1081.
https://doi.org/10.1108/1IJCHM-04-2014-0202

Ramus, C. A., & Montiel, 1. (2005). When are corporate environmental policies a
form of Greenwashing? In Business and Society (Vol. 44, Issue 4, pp. 377—
414). https://doi.org/10.1177/0007650305278120

Raza, M. A., Ahad, M. A., Shafgat, M. A., Aurangzaib, M., & Rizwan, M. (2014).
The Determinants of Purchase Intention towards Counterfeit Mobile Phones
in Pakistan. Journal of Public Administration and Governance, 4(3), 1.
https://doi.org/10.5296/jpag.v4i3.5846

Roman-Augusto, J. A., Garrido-Lecca-Vera, C., Lodeiros-Zubiria, M. L., &
Mauricio-Andia, M. (2022). Green Marketing: Drivers in the Process of
Buying Green Products—The Role of Green Satisfaction, Green Trust, Green
WOM and Green Perceived Value. Sustainability (Switzerland), 14(17).
https://doi.org/10.3390/su141710580

Salim, Y. U., Widaningsih, S., & Psi, S. (2017). Analisis Minat Beli Konsumen
terhadap Program Kursus Bahasa Northern Lights Education Center (NLEC)
Bandung. Analysis on English Course Program at Language Course Northern
Lights Education Center (NLEC) Bandung. www.infokursus.net/sie/rekap-
jenkurkabkota

Sanusi, A. (2014). Metode Penelitian Bisnis (Cetakan Keempat). Salemba Empat.

Septifani, R., Achmadi, F., & Santoso, I. (2014). Pengaruh Green Marketing,
Pengetahuan dan Minat Membeli terhadap Keputusan Pembelian. Jurnal
Manajemen Teknologi, 13(2), 201-218.
https://doi.org/10.12695/jmt.2014.13.2.6

Setiawan, B., & Yosephani, A. (2022). BUSINESS AND ENTREPRENEURIAL
REVIEW The linkage of Greenwashing perception and consumers’ Green
Purchase Intention (A case study of single-use water bottled).
https://doi.org/10.25105/ber.v22i1.13796

Sholihin, & Ratmono. (2013). Analisis SEMPLS untuk Hubungan Nonlinier dalam
Penelitian Sosial dan Bisnis (A. Offset, Ed.).

Situmorang, J. R. (2011). Pemasaran Hijau Yang Semakin Menjadi Kebutuhan
Dalam Dunia Bisnis.

Soeratno, & Arsyad, L. (2008). Metodologi Penelitian untuk Ekonomi dan Bisnis.
UPP STIM YKPN.

Sugiyono. (2006). Metode Penelitian Administrasi. Alfabeta.

Sugiyono. (2010). Metode Penelitian Pendidikan: Pendekatan Kuantitatif,
Kualitatif, dan R&D. Alfabeta.

Sugiyono, P. D. (2014). Metode Penelitian Bisnis. Alfabeta.

Utami, R. D. (2014). Pengaruh Pengetahuan, Kepedulian dan Sikap pada
Lingkungan Terhadap Minat Pembelian Produk Hijau.

Vinzi, V. E., Trinchera, L., & Amato, S. (2010). PLS Path Modeling: From
Foundations to Recent Developments and Open Issues for Model Assessment
and Improvement. In Handbook of Partial Least Squares (pp. 47-82).
Springer Berlin Heidelberg. https://doi.org/10.1007/978-3-540-32827-8_3

Welbers, K. (2022). H&Ms sustainability strategies.



140

Yahya. (2020). Peran Green Marketing, Green Brand Image terhadap Purchase
Intention dengan Green Trust sebagai Variabel Intervening. https://www.cnn-

Zhang, L., Li, D., Cao, C., & Huang, S. (2018). The influence of Greenwashing
perception on Green purchasing intentions: The mediating role of Green word-
of-mouth and moderating role of Green concern. Journal of Cleaner
Production, 187, 740-750. https://doi.org/10.1016/j.jclepro.2018.03.201



