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MOTTO  

 

“It’s not always easy, but that’s life. Be strong because there are better days 

ahead” 
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PENGARUH FAKTOR PRIBADI DAN FAKTOR PSIKOLOGI 

TERHADAP PROSES KEPUTUSAN PEMBELIAN PHOTOCARD BOY 

GROUP NCT (NEO CULTURE TECHNOLOGY) PADA KONSUMEN 

TEENAGER 

 

Abstrak 

Photocard merupakan salah satu bentuk dari merchandise idola dengan wujud 

satu lembar kertas berukuran panjang 10 sentimeter dan lebar 6 sentimeter. 

Meskipun ukuran photocard terbilang kecil, tetapi photocard ini sangat 

digandrungi oleh para penggemar idol Korea terutama pada boy group NCT (Neo 

Culture Technology). Jumlah anggota grup yang banyak (23 member), membuat 

penerbitan photocard setiap anggotanya juga terbatas. Hal ini sering 

memunculkan perilaku panic buying, impulsive buying, konsumtif dari penggemar 

remaja dengan tindakan yang terkadang tidak didasarkan oleh pemikiran jangka 

panjang dan keinginan yang menggebu-gebu untuk memiliki apa yang diinginkan. 

Oleh sebab itu, Penelitian ini memiliki tujuan untuk mengetahui pengaruh faktor 

pribadi dan faktor psikologis terhadap proses keputusan pembelian photocard boy 

group NCT pada penggemar remaja. Jumlah sampel pada penelitian ini sebanyak 

100 responden penggemar NCT dengan usia remaja (12-18 tahun) berdomisili di 

Yogyakarta dan pernah melakukan pembelian photocard. Teknik pengambilan 

sampel dengan teknik non-probability sampling yaitu purposive sampling. Tipe 

penelitian berupa eksplanatori dengan pendekatan kuantitatif dengan pengolahan 

data menggunakan SPSS 25.0. Hasil penelitian ini menunjukkan bahwa faktor 

pribadi berpengaruh positif dan signifikan terhadap proses keputusan pembelian, 

faktor psikologi berpengaruh positif terhadap proses keputusan pembelian, faktor 

pribadi dan faktor psikologis berpengaruh positif dan signifikan terhadap proses 

keputusan pembelian secara bersama-sama.  

 

Keywords: faktor pribadi; faktor psikologi; proses keputusan pembelian. 
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THE INFLUENCE OF PERSONAL FACTORS AND PSYCHOLOGICAL 

FACTORS ON THE PURCHASING DECISION PROCESS OF 

PHOTOCARD BOY GROUP NCT (NEO CULTURE TECHNOLOGY) ON 

TEENAGER CONSUMERS 

 

Abstract 

Photocard is a form of idol merchandise in the form of one sheet of paper 

measuring 10 centimeters long and 6 centimeters wide. Although the size of the 

photocard is fairly small, it is very loved by Korean idol fans, especially the boy 

group NCT (Neo Culture Technology). The large number of group members (23 

members), makes the issuance of photocard for each member also limited. This 

often leads to panic buying, impulsive buying, consumptive behavior from 

teenage fans with actions that are sometimes not based on long-term thinking and 

a passionate desire to have what they want. Therefore, this study aims to 

determine the influence of personal factors and psychological factors on the 

decision process to purchase NCT boy group photocards for teenage fans. The 

number of samples in this study were 100 NCT fan respondents with teenage age 

(12-18 years) who live in Yogyakarta and have purchased photocard. The 

sampling technique used non-probability sampling technique, namely purposive 

sampling. The type of research is explanatory with a quantitative approach with 

data processing using SPSS 25.0. The results of this study indicate that personal 

factors have a positive and significant effect on the purchasing decision process, 

psychological factors have a positive effect on the purchasing decision process, 

personal factors and psychological factors have a positive and significant effect on 

the purchasing decision process together. 

 

Keywords: personal factors; psychological factors; the purchasing decision 

process. 
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