117

DAFTAR PUSTAKA

Argenti, P. A. (2009). Corporate Communication Fifth Edition. New York: McGraw-Hill
Irwin.

Bertalanffy, L. V. (2015). General System Theory: Foundation, Development, Application.
New York: George Braziller.

Budiharso, S. (2022). Teori Pengembangan Ekonomi Lokal. Bogor: PT Penerbit IPB Press.

Bui, M.-T., & Le, H.-L. (2022). Digital Capability and Creative Capability to Boost Firm
Performance and Formulate Differentiated CSR-Based Strategy. ScienceDirect, 1-8.

Cutlip, S., Center, A., & Broom, G. (2009). Effective Public Relations. Jakarta: Prenada
Media Group.

Dewi, R. S. (2019). Pelni Sea Toll Program Public Relations Strategies: An Evaluative Study
on Pelnis Communicatin Strategies. American Journal of Humanitites and Social
Sciences Research (AJHSSR), 236-251.

Doni. (2022, September 29). Kominfo Lanjutkan Lima Program Prioritas di 2023. Retrieved
from kominfo.go.id: https://www.kominfo.go.id/content/detail/44678/kominfo-
lanjutkan-lima-program-prioritas-di-
2023/0/artikel#:~:text=Di%20luar%20itu%2C%20berdasarkan%20laporan,02%20pe
rsen%?20dari%20penduduk%?20Indonesia.

Furgoni, I., Rosyadi, S., & Isna, A. (2019). Collaborative Governance in Corporate Social
Responsibility in Banyumas Regency.
https://jurnal.kemendagri.go.id/index.php/jbp/article/view/589/378, 209-217.

Gregory, A. (2010). Planning and Managing Public Relations Campaigns A Strategic
Approach Third Edition. London: Kogan Page.

Grunig, J., & Hunt, T. (1984). Managing Public Relations. United States of America: CBS
College Publishing.

Hanifah, H. (2022, Maret 25). Indeks Literasi Digital Indonesia 3.49, ini yang Bisa
Dilakukan Pemerintah. Retrieved from kominfo.go.id:
https://aptika.kominfo.go.id/2022/03/indeks-literasi-digital-indonesia-3-49-ini-yang-
bisa-dilakukan-
pemerintah/#:~:text=Berdasarkan%20Indeks%?20L iterasi%20Digital%20Indonesia,b
erada%?20di%20angka%203%2C49.

Hatta, A. (2021, Mei 06). Daftar Perusahaan Indonesia CSR Brand Equity Awards 2021.
Retrieved from The Iconomics: https://www.theiconomics.com/brand-equity/daftar-
perusahaan-indonesia-csr-brand-equity-awards-2021/



118

ITDRI. (2021). Annual Summary. Bandung: ITDRI.
ITDRI. (2021). Annual Summary. Bandung: ITDRI.
ITDRI. (2022). Annual Summary. Bandung: ITDRI.

ITDRI;. (2023, Juni 23). Profile ITDRI. Retrieved from itdri.id:
https://drive.google.com/file/d/1h7Pz50FjI' Y hMsrivWMdB1WJ6323-b6Pm/view

Karpati, A. (2011). Digital Literacy in Education. Retrieved from Unesco.org:
https://unesdoc.unesco.org/ark:/48223/pf0000214485

Khoirunisa, N. 1. (2022). IMPLEMENTASI METODE DESIGN SPRINT DALAM.
Yogyakarta: dspace.uii.ac.id.

Kriyantono, R. (2009). Teknis Praktis Riset Komunikasi . Jakarta: Prenada Media Group.

Kriyantono, R. (2014). Teori Public Relations Perspektif Barat & Lokal Aplikasi Penelitian
dan Praktik. Jakarta: PT. Fajar Interpratama Mandiri.

Ledingham, J. A., & Brunig, S. D. (2009). Public Relations as Relationship Management: A
Relational Approach to the Study and Practice of Public Relations. New York:
Lawrence Erlbaum Associates.

Littlejohn, S., Foss, K., & Oetzel, J. (2017). Theories of Human Communication 11th Edition.
United States of America: Waveland Press.

Lugman, S. (2022, September 6). Kilas Bailk, Lima Kasus Kebocoran Data Pribadi di
Indonesia. Retrieved from kompas.com:
https://www.kompas.com/cekfakta/read/2022/09/06/171100182/kilas-balik-lima-
kasus-kebocoran-data-pribadi-di-indonesia-?page=all

McKinsey. (2019, September). Otomatisasi dan Masa Depan Pekerjaan di Indonesia.
Retrieved from mckinsey.com:
https://mww.mckinsey.com/~/media/mckinsey/featured%20insights/asia%?20pacific/a
utomation%20and%20the%20future%200f%20work%20in%20indonesia/automation
-and-the-future-of-work-in-indonesia-indonesian.pdf

Moleong, L. (2007). Metodologi Penelitian Kualitatif Edisi Revisi. Bandung: PT. Remaja
Rosdakarya.

Moleong, L. (2009). Metodologi Penelitian Kualitatif. Bandung: PT. Remaja Rosdakarya.

Mukarom, Z., & Laksana, M. W. (2015). Manajemen Public Relation (Panduan Efektif
Pengelolaan Hubungan Masyarakat). Bandung: CV Pustaka Setia.

Mulyana, D. (2006). Metodologi Penelitian Kualitatif: Paradigma Baru Ilmu Komunikasi
dan llmu Sosial Lainnya. Bandung: PT Remaja Rosdakarya.



119

Nova, F. (2011). CRISIS PUBLIC RELATIONS STRATEGI PR MENGHADAPI KRISIS,
MENGELOLA ISU, MEMBANGUN CITRA, DAN REPUTASI PERUSAHAAN.
Jakarta: Rajawali Pers.

Oliver, S. (2007). Strategi Public Relations. Jakarta: Penerbit Erlangga.

Page, J. T., & Parnell, L. J. (2019). Introduction to Strategic Public Relations; Digital,
Global, and Socially Responsible Communication. United States of America: SAGE
Publications.

Pey. (2023, Januari 1). Kominfo Rilis Status Literasi Digital Indonesia Tahun 2022.
Retrieved from kominfo.go.id:
https://www.kominfo.go.id/content/detail/47178/berita-foto-kominfo-rilis-status-
literasi-digital-indonesia-tahun-2022/0/berita_satker

Prasasti, G. (2021, November 04). Menkominfo: Indonesia Negara dengan Pengguna
Internet Terbesar ke-4 di Dunia. Retrieved from liputan6.com:
https://www.liputan6.com/tekno/read/4702435/menkominfo-indonesia-negara-
dengan-pengguna-internet-terbesar-ke-4-di-dunia

PT. Telekomunikasi Indonesia. (2020). Peraturan Direktur Human Capital Management
Perusahaan Persero PT. Telekomunikasi Indonesia Tbk. ITDRI.

PT. Telekomunikasi Indonesia. (2023, Juni 23). CSR. Retrieved from telkom.co.id:
https://www.telkom.co.id/sites/about-telkom/id_I1D/page/program-csr-70

Ramadhan, R., Az-Zahra, H. M., & Rokhmawati, R. I. (2019). Perencanaan User Interface
Aplikasi EzyPay Menggunakan Metode Design Sprint (Studi Kasus PT. Arta
Elektronik Indonesia). Jurnal Pengembanhan Teknologi Informasi dan limu
Komputer-1SSN: 2548-964XVol .3, No. 9, 8831-8840.

Rizal, C., Rosyidah, U., & Yusnanto, T. (2022). Literasi Digital. Padang: PT Global
Eksekutif Teknologi.

Saenz, C. (2022). Corporate Social Responsibility Strategies Beyond The Sphere of
Influence: Cases from the Peruvian Mining Industry. ScienceDirect.

Saputra, W., Ayuningtyas, F., & Yogasara, Y. (2019). The Implementation of Corporate
Social Responsibility Through Festival Ketoprak Pelajar at CV Amigo Mangesti
Utomo Klaten, Central Java, Indonesia.
https://ijmmu.com/index.php/ijmmu/article/view/988, 187-198.

Seitel, F. P. (2017). The Practice of Public Relations Thriteenth Edition. New York: Pearson.
Sugiyono. (2014). Metode Penelitian Kuantitatif Kualitatif dan R&D. Bandung: Alfabeta.



120

Sunarto, Hussein, A., Birowo, M. A., Zubair, A., Budi HH, S., Bharata, B. S., . . . Lugman,
Y. (2011). Mix Methodology dalam Penelitian Komunikasi (Dilengkapi dengan
Aplikasi Metode Penelitian). Yogyakarta: Mata Padi Pressindo.

Surfshark. (2020). Digital Quality of Life Index 2020. Retrieved from surfshark.com:
https://surfshark.com/dql2020

Surfshark. (2021). Digital Quality of Life Index 2021. Retrieved from surfshark.com:
https://surfshark.com/dql2021?country=ID

Surfshark. (2022). Digital Quality of Life Index 2022. Retrieved from surfshark.com:
https://surfshark.com/dql2022?country=I1D

Suryowati, E. (2021, Desember 06). OJK Terima 50,413 Aduan Terkait Pinjaman Online
llegal Lewat Fintech. Retrieved from jawapos.com:
https://www.jawapos.com/ekonomi/06/12/2021/ojk-terima-50-413-aduan-terkait-
pinjaman-online-ilegal-lewat-fintech/

Utami, N. (2022, April 19). Menko PMK Sebut 45 Persen Anak di Rl Jadi Korban Cyber
Bullying. Retrieved from detik.com: https://news.detik.com/berita/d-6039817/menko-
pmk-sebut-45-persen-anak-di-ri-jadi-korban-cyber-bullying

Warta, W. (2017). Manajemen Reputasi. Bandung: Simbiosa Rekatama Media.

Wraithmell, P. (2021). The Digital Ecosystem: How to Create a Sustainable Digital Strategy
for Yous School. Woodbridge: A John Catt Publication.

Yin, R. K. (2003). Case Study Research Design and Methods. London: SAGE Publications.



