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ABSTRACT 

This research is made to create a promotional video with an aim to promote 

tourism destination through a promotional video. It is a promotion media in a 

form of video that use English and Japanese subtitle, the video offers a several 

iconic places in Semarang including Lawang Sewu, Blenduk Church, Kota Lama, 

and Tawang Railway Station and also offers a main destination it is Lawe Secepit 

Waterfall. This research adopted research and development method in Lawe 

Secepit Waterfall. There are tourism destinations had negative impact after 

pandemic of Covid-19 such as decrease stakeholders appeal and, in this case, also 

got a negative impact to income. This finding was obtained through interview 

with management of Lawe Secepit Waterfall. The result of promotional video, the 

researcher can be help to increase attractiveness of stakeholders to became in 

Lawe Secepit Waterfall and this promotional video was published through 

YouTube platform. The result of the product was obtained by giving questionnaire 

to stakeholders, the result shown that the promotional video could be a good 

promotion medium of Lawe Secepit Waterfall for stakeholders.  

 

Keywords: Digital Marketing, Promotional Video, Waterfall 



viii 
 

TABLE OF CONTENT 

 

STATEMENT OF ORIGINALITY ............................................................................... ii 

APPROVAL SHEET .................................................................................................... iii 

ACCEPTENCE ........................................................................................................... iv 

ACKNOWLEDGEMENT ............................................................................................ v 

ABSTRACT ............................................................................................................... vii 

TABLE OF CONTENT ............................................................................................. viii 

TABLE OF FIGURE ................................................................................................... xi 

LIST OF TABLES ...................................................................................................... xii 

TABLE OF APPENDIX............................................................................................. xiii 

CHAPTER I ................................................................................................................. 1 

1.1 The Background of Study ........................................................................................ 1 

1.2 Statements of The Problem...................................................................................... 3 

1.3 The Objective of Study............................................................................................ 4 

1.4 The Significance of Study ....................................................................................... 4 

1.5 Limitation of The Problems ..................................................................................... 4 

1.6 Sistematic Writing ................................................................................................... 4 

CHAPTER II ................................................................................................................ 6 

2.1 Tourism ................................................................................................................... 6 

2.1.1 Definition of Tourism ........................................................................................... 6 

2.1.2 Nature Tourism .................................................................................................... 7 

2.1.3 Elements of Tourism ............................................................................................ 8 

2.1.4 Waterfall as Tourist Attraction .............................................................................. 9 

2.2 Digital Marketing .................................................................................................. 10 

2.2.1 Social Media ...................................................................................................... 11 

2.2.2 Promotional Video.............................................................................................. 12 

2.3 Video Making ....................................................................................................... 13 

2.3.1 Definition of Video............................................................................................. 13 

2.3.2 Process of Video Making .................................................................................... 13 



ix 
 

2.4 Subtitling .............................................................................................................. 16 

2.4.1 Definition of Subtitling ...................................................................................... 16 

2.4.2 Characterictics of Subtitling ............................................................................... 17 

2.4.3 Translation Strategies ......................................................................................... 18 

CHAPTER III ............................................................................................................. 20 

3.1 Research Method .................................................................................................. 20 

3.1.1 Research and Development ................................................................................ 20 

3.2 Development Procedure ........................................................................................ 21 

3.2.1 Potential and Problems ....................................................................................... 21 

3.2.2 Collection of Data and Information .................................................................... 21 

3.2.3 Product Design ................................................................................................... 23 

3.2.4 Validation Design ............................................................................................... 23 

3.2.5 Design Revision ................................................................................................. 24 

3.2.6 Product Trials ..................................................................................................... 24 

3.2.6 Product Revision ................................................................................................ 24 

3.2.7 Product Trials ..................................................................................................... 25 

3.2.8 Product Revision ................................................................................................ 25 

3.2.9 Final Product ...................................................................................................... 25 

3.3 Adopted Research Step .......................................................................................... 25 

3.4 Timeline Progress Plan .......................................................................................... 26 

3.5 Budget Fund ......................................................................................................... 26 

3.6 Tasks Division ....................................................................................................... 26 

CHAPTER IV ............................................................................................................. 28 

4.1 Profile of Lawe Secepit Waterfall .......................................................................... 28 

4.2 The Importance of a Promotional Videos at Lawe Secepit Waterfall ...................... 30 

4.3 The Process of Designing Promotional Videos at Lawe Secepit Waterfall .............. 31 

4.3.1 Potential and Problem ........................................................................................ 31 

4.3.2 Collection of Data and Information .................................................................... 33 

4.3.3 Designing Promotional Video of Lawe Secepit Waterfall .................................... 34 

4.3.4 Design Validation ............................................................................................... 48 

4.3.5 Design Revision ................................................................................................. 50 



x 
 

4.3.6 Product Trials ..................................................................................................... 51 

4.3.7 Product Revision ................................................................................................ 54 

4.3.8 Final Production ................................................................................................. 54 

4.4 Discussion About Promotional Video of Lawe Secepit Waterfall ........................... 54 

CHAPTER V .............................................................................................................. 58 

5.1 Conclusion ............................................................................................................ 58 

5.2 Sugesstion ............................................................................................................. 60 

REFERENCES ........................................................................................................... 61 

APPENDIXES ............................................................................................................ 65 

 

 

 



xi 
 

TABLE OF FIGURE 

 

Figure 3. 1 R&D Method ................................................................................... 21 

Figure 3. 2 Chart of Triangulation Method ......................................................... 22 

Figure 4. 1 Profile of Lawe Secepit.......................................................................30 

Figure 4. 2 Interview with management of Lawe Secepit Waterfall .................... 32 

Figure 4. 3 Opening Video ................................................................................. 36 

Figure 4. 4 Lawang Sewu ................................................................................... 37 

Figure 4. 5 Tugu Muda ....................................................................................... 37 

Figure 4. 6 Kota Lama ....................................................................................... 38 

Figure 4. 7 Blenduk Church ............................................................................... 38 

Figure 4. 8 Tawang Railway Station ................................................................... 38 

Figure 4. 9 Lawe Secepit Waterfall ..................................................................... 39 

Figure 4. 10 Coffe Shop ..................................................................................... 40 

Figure 4. 12 Gathering Material ......................................................................... 43 

Figure 4. 13 Importing File ................................................................................ 44 

Figure 4. 14 Footage Selection ........................................................................... 44 

Figure 4. 15 Assembly ....................................................................................... 45 

Figure 4. 16 Cutting ........................................................................................... 45 

Figure 4. 17 Transition ....................................................................................... 46 

Figure 4. 18 Effect of Audio and Visual.............................................................. 46 

Figure 4. 19 Music and Audio ............................................................................ 47 

Figure 4. 20 Color Grading ................................................................................ 47 

Figure 4. 21 Rendering....................................................................................... 48 

Figure 4. 22 Design Validation ........................................................................... 49 

Figure 4. 23 Design validation ........................................................................... 49 

Figure 4. 24 Revision of Adding Subtitle............................................................ 50 

Figure 4. 25 Revision of Adding Menu............................................................... 51 

Figure 4. 2 Revision of Signing .......................................................................... 51 

 



xii 
 

LIST OF TABLES 

 

Table 3. 1 Timeline Progress .............................................................................. 26 

Table 4. 1 Promotional video contents...................................................................52 

Table 4. 2 Audio and visual validation ................................................................ 52 

Table 4. 3 Language Validation .......................................................................... 53 

 

 

 


