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ABSTRAK

Industri bisnis pernikahan pada jasa wedding planner dan wedding organizer
semakin diminati seiring dengan banyaknya peristiwa pernikahan yang terjadi di
Indonesia. Kusuma Wedding sebagai layanan jasa WO dan WP senantiasa meningkatkan
pemasaran digital mereka melalui media sosial instagram. Akan tetapi, engagement rate
(ER) instagram yang jauh dari angka ideal, menjadi tantangan tersendiri bagi Kusuma
Wedding dalam meluaskan pasar mereka secara digital. Oleh karena itu, dibutuhkan
konten-konten di instagram resmi Kusuma Wedding untuk dapat meningkatkan
engagement rate instagram Kusuma Wedding sekaligus mendukung pemasaran digital
mereka. Project tugas akhir ini menggunakan metode yang melalui 3 tahap yaitu pra-
produksi, produksi, dan pasca produksi. hasil dari project tugas akhir ini adalah sepuluh
konten video reels instagram dengan tema edukasi/hiburan dan testimoni. Pada project
tugas akhir ini, setelah konten video reels berhasil diunggah sebanyak 9 konten, ER tidak
ada kenaikan signifikan, namun Kusuma Wedding mendapatkan konten bervariasi
sepanjang bulan Juli tahun 2023, mendapatkan engagement (views, likes, comment, dan
share) video yang meningkat dibandingkan video-video sebelumnya sepanjang bulan
Januari — Juni 2023. Peningkatan pengikut instagram sebanyak 85 pengikut, dan
mendapatkan apresiasi dari Instagram yaitu creative streak, karena sudah mengunggah
lebih dari 2 reels dalam 1 minggu. Melalui project konten video reels ini, ditemukanlah
prime time publikasi konten (waktu terbaik dalam mengunggah konten) yang dapat
dijadikan acuan untuk tim Kusuma Wedding.

Kata Kunci : Engagement Rate, Wedding Planner, Wedding Organizer, Industri
Pernikahan, Pemasaran Digital
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ABSTRACT

The wedding business industry in the realm of wedding planning and organizing
services has experienced escalating demand, in parallel with the burgeoning number of
wedding events transpiring in Indonesia. Kusuma Wedding, operating as a wedding
organizing (WO) and wedding planning (WP) service, consistently augments their digital
marketing endeavors through the Instagram social media platform. Nonetheless, the
engagement rate (ER) on Instagram, significantly deviating from the ideal benchmark,
has emerged as a distinct challenge for Kusuma Wedding in expanding their digital
market presence. Consequently, the imperative of curating content on Kusuma Wedding's
official Instagram account has arisen, with the aim of elevating the Instagram
engagement rate for Kusuma Wedding, while concurrently bolstering their digital
marketing pursuits. This culminating project employs a methodology encompassing three
distinct phases: pre-production, production, and post-production. The resultant outcome
of this final project comprises ten Instagram video reel contents, centered around
educational/entertaining and testimonial themes. Within the scope of this final project,
despite the successful upload of nine video reel contents, the engagement rate exhibited
no statistically significant elevation. Nevertheless, Kusuma Wedding did amass a
diversified portfolio of content over the course of July 2023, witnessed a surge in video
engagement (views, likes, comments, and shares) compared to videos from January to
June 2023, garnered an increase in Instagram followers by 85 individuals, and garnered
acknowledgment from Instagram for a "creative streak," attributed to the upload of more
than two reels in a single week. Through the implementation of this video reel content
project, the prime time for content publication (optimal content release timing) was
discerned, serving as a reference point for the Kusuma Wedding team.

Keywords: Engagement Rate, Wedding Planner, Wedding Organizer, Wedding Industry,
Digital Marketing.
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